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Rough Proofs 


Manufacturers seem to be increas- 
ing their distribution of profits to 
stockholders. They are even ex- 
pected to declare a few extra divi- 
dends for publishers. 


vv? 


Chet Lang says, all too optimistic- 
ally, that business people have little 
time for political and kindred prob- 
lems. You may be able to dodge 
the politicians, but sooner or later 
the kindred problems catch up with 
you. 

- | 


Lydia Pinkham Gove has made it 
clear that she believes in the value 
of testimonials, thus ranging her 
alongside other great minds in the 
advertising business. 
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“Despite the fact that farmers are 
busy with crops,” reports Eugene 
McDonald, “they are buying radios 
now.” 

They are making a courageous 
effort to keep up with all the plans 
the politicians are making to relieve 
them. 

vvy 


Bauer & Black, Art Tatham says, 
are carrying on a continuous pro- 
gram of copy-testing. That’s right, 
he said copy-testing—not, as you 
thought, corn-testing. 


. . 2 


. Alka-Seltzer is using edlor adver- 
tising in the margins of newspapers. 
This is not only a bright promotion 
idea, but ought to broaden the mar- 
ket by creating a few additional 
headaches for make-up men. 


7 F F 


Independent Grocers’ Alliance is 
dressing its girl clerks in shorts for 
the summer. Seems like a hopeless 
effort to get their men customers 
back from the beaches. 
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A Post serial makes a good film, 
and a good film makes a good Post 
ad. Thus, as the good old German 
proverb says, one hand washes the 
other. 
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Fewer and more efficient advertis- 
ing agencies will operate in the 
future, Bob Tinsman predicts. Those 
who are resigning to make way for 
the new era will please form in line 
at the left. 
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The ad says that you should drink 
Stepped-up coffee, and then invites 
you to be stepped up with Webb’s. 
But just who is the stepper-upper, 
the customer or the coffee? 
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Edith Parnell warns that British 
advertising should not be as brightly 
humorous as American copy, but the 
chances are that she is worrying 
about it without any real reason. 
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_ Now that Old Tyme Distillers, Inc., 
is featuring its product at Thirst Aid 
Stations, every other beverage manu- 
facturer is wondering unhappily 
why his advertising man didn’t think 
Up that one. 


7. 


: The housing shortage is attributed 
Y Holland Furnace in large meas- 
ure to the increasing number of 
Marriages. Then it isn’t just a little 
accident? 


Copy Cus. 


WARNERS BACK 
IN ASCAP FOLD 
AS OF AUGUST 1 


Agreement Restores 35,000 
Songs, Ends Suits 


New York, Aug. 5.—Warner Broth- 
ers and American Society of Com- 
posers, Authors and Publishers have 
effected a reconciliation after a fall- 
ing-out existing since the first of the 
year over music royalties. Music 
publishing firms controlled by War- 
ner Brothers were readmitted to 
membership in the society as of Aug. 
1, without loss of seniority standing, 
by unanimous vote of the society’s 
directors. The Warner resignation 
took effect Dec. 31, 1935. 

By this action, some 36,000 songs 
in the Warner catalogs are made 
available for use by 22,000 establish- 
ments licensed by the society, and 
contracts now in effect are continued 
unchanged, except that licensees can 
use any Warner numbers they wish 
without extra cost, in addition to 
the catalogs of 120 other publishers. 

During the past seven months, 
Warner interests attempted to effect 
separate licensing agreements, on 
the basis of 40 per cent of the royal- 
ties paid to the society. While it is 
reported that contratts were made 
with nearly 300 radio stations, the 
networks were conspicuous by their 
refusal, and progress was slow. 


To Withdraw Suits 


Meanwhile, more than 200 infringe- 
ment suits were brought by Warner 
affiliates in which damages of nearly 
$4,000,000 and accounting of profits 
was sought from radio stations, ho- 
tels, night clubs and others for al- 
leged unlicensed performance of their 
music. None of these came to trial, 
however, and according to the agree- 
ment with the society, all will be 
withdrawn. 

The Warner willingness to return 
to the society’s fold is partly due 
to the desire for radio exploitation of 
music originating in Warner films, 
as well as to economy. Another fac- 
tor is that a drift of Warner song 
writers to other film producers and 
to firms belonging to the society was 
apparent. 

To police public performances of 
music for profit, the society main- 
tains a large organization and 34 
branch offices. A duplication of this 
set-up would have been necessary for 
Warner to carry out its policies per- 
manently. 

On the other hand, the society had 
good reasons for extending a willing 
hand to the prodigals. It felt that 
advertisers, hotels, clubs, radio sta- 
tions and others would not care to 
deal with more than one agency for 
licensing the use of music. The so- 
ciety was interested in being that 
one agency. If other publishers left 
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Radio Rivals 
Launch Bitter 
Court Battle 


New York, Aug. 5.—Protection of 
manufacturing and distribution in- 
formation about Philco radio equip- 
ment against alleged espionage and 
conspiracy on the part of Radio Cor- 
poration of America, is sought in a 
suit brought by the Philco Radio and 
Television Corporation, Philadelphia, 
in New York Supreme Court. 

Vigorous denial of the allegations 
was entered by Manton Davis, vice- 
president and general counsel of the 
Radio corporation. He said there is 
no foundation whatsoever to the 
charge that RCA has “by espionage 
or by any improper means attempted 
to obtain information as to the labo- 
ratory research, designs, distribu- 
tion policies or any other trade 
secrets of Philco.” 


Charges of Philco 


The complaint, which was signed 
by Sayre Ramsdell, vice-president of 
Philco, alleges that agents of a detec- 
tive bureau wined and dined women 
employees of Philco and of Philadel- 
phia Storage Battery Company, from 
which Philco buys much of its mer- 
chandise, to obtain confidential in- 
formation about the manufacturing 
and distribution of radio sets, and of 
new models. The detectives were al- 
leged to have involved the women in 
compromising situations. 

In asking for “substantial damag- 
es” the plaintiff named no spetific 
amount. It asked that RCA be re- 
strained “from obtaining further con- 
fidential information, data and docu- 
ments from Philco’s employees,” and 
that it “surrender information al- 
ready obtained” and demanded the 
names of all persons acting for the 
defendant and its agents. 


Need for Secrecy 


In explanation of its interests, the 
Philco complaint stated that the com- 
pany “has developed methods and 
systems of distribution involving 
confidential agreements between it 
and distributors of its merchandise, 
confidential methods of sales promo- 
tion and advertising, and other trade 
secrets.” It further stressed the need 
for secrecy in developing and pro- 
ducing new models. 

Philco asserted that it has obtained 
a leading position in the sale of 
radio receiving apparatus in the 
United States and that 98 per cent of 
its stock is owned by its officers and 
employes. The Radio Corporation is 
described as having assets of more 

(Continued on Page 29) 
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A.B.P. Executive 
Sees Threat To 
Business Press 


New York, Aug, 7.—Judd Payne, 
executive vice-president of Associa- 
ted Business Papers, Inc., regards 
the federal indictment of Warren 
Platt, president of National Petro- 
leum News and Platt’s Oilgram as a 
threat to the entire business press. 

“If the principle is sustained that 
a publication cannot publish market 
price data that is correct and accu- 
rate to the best of its knowledge and 
belief, then indeed freedom of the 
press is threatened,” Mr. Payne told 
ADVERTISING AGE. 

“If any innocent publisher provid- 
ing wanted and timely market prices 
is held liable for any use whatever 
made of such price information by 
subscribers to his publication, then 
the fundamental principle upon 
which America’s business press is 
operated is in jeopardy. 

“Business men in every line of 
activity will lose an invaluable serv- 
ice rendered by the press, if the fed- 
eral courts sustain criminal guilt in 
any instance against a publisher act- 
ing in good faith, spending freely to 
verify going market practices and to 
make such information available to 
all who want it.” 


Last Minute News Flashes 


effective Jan. 1, 1937. 


beer. 


passed by the legislature taxing all 


Manufacturers Start Educational Campaign 
Chicago, Aug. 7.—The first of a series of full-page advertisements 
signed by the National Association of Manufacturers, New York, but 
financed locally, appeared today in Chicago newspapers. 
run in 200 cities, defending the American Business System. 


The series will 


Buchen Company Gets Crane Account Jan. 1 
Chicago, Aug. 7.—Crane Company, manufacturer of valves and plumb- 
ing equipment, has placed its account with the Buchen Company, Chicago, 


Commercial Designer Dies in Air Crash 


Chicago, Aug. 7.—Duane R. McDavid, 32, Chicago designer, died in 
the airplane crash which took eight lives near St. Louis yesterday. He 
had worked for LaFrance hosiery, Pabst beer, Ken-L-Ration and Schlitz 


Pennsylvania Adopts 4 Per Cent Liquor Tax 


Harrisburg, Pa., Aug. 7—Governor Earle has signed a last minute Dill 


sales of liquor of more than 24 per 


cent of alcohol by volume, to the liquor control board at 4 per cent of the 
sales price, to be paid by the vendor. 


Publishers 


Charged With Price-Fixing 


Federal Grand Jury Issues 
Indictments Against 
Petroleum Leaders 


Madison, Wis., Aug. 5.—Charging 
oil companies with a conspiracy to 
maintain prices, a federal grand jury 
here not only returned indictments 
against 23 major petroleum concerns 
and their officers, but against three 
business papers and two members of 
their staffs as well as two officers of 
the Western Petroleum Refiners As- 
sociation. The action stirred intense 
interest in advertising circles, the oil 
companies investing millions annu- 
ally in the aggregate for all forms of 
promotion. 

In contrast with previous actions 
of this nature, the government is 
bringing criminal, rather than civil 
suits. 

Among those named were the Chi- 
cago Journal of Commerce and its 
petroleum editor, Keith Fanshier, 
and National Petroleum News, of 
Cleveland, and Warren C. Platt, its 
editor and president. Platt’s Oil- 
gram, another paper issued by Mr. 
Platt, was also included in the 
sweeping indictment. 

The specific charge against the oil 
companies was violation of the Sher- 
man anti-trust law.. A total of 84. 
defendants were named. 


Price-Fixing Is Charged 


The indictments charge the defend- 
ants with “having combined and 
conspired, beginning in February of 
1935, to raise and fix prices of gaso- 
line sold principally in ten middle 
western states.” The general indict- 
ment alleges that gasoline prices 
were raised and fixed by means of 
two concerted buying programs or 
pools, one operating in the East 
Texas and the other in the Mid-Con- 
tinent fields. 

Through this method, it is alleged, 
the oil companies purchased large 
quantities of gasoline in spot trans- 
actions from independent refiners at 
artificial prices which they “estab- 
lished as the going market prices.” 

The defendant oil companies, ac- 
cording to the indictment, adopted 
uniform jobber contracts and virtu- 
ally identical provisions governing 
terms and conditions of sale, namely, 
that the price to the jobber should 
be the average high and low spot 
market prices for gasoline as pub- 
lished by Platt’s Oilgram and the 
Chicago Journal of Commerce. 

Many leading oil companies and 
many of their officers were named, 
the list of corporations including 
Cities Service Co., New York; Con- 
tinental Oil Co., Ponca City, Okla.; 
Gulf Oil Corporation, Pittsburgh; 
Shell Petroleum Corporation, St. 
Louis; Sinclair Refining Co., New 
York; Texas Company, New York; 
Tide Water Oil Co., New York; Mid- 
Continent Petroleum Corporation, 
Tulsa; Barnsdall Refining Co., Tulsa; 

Phillips Petroleum Co., Bartles- 
ville, Okla.; Skelly Oil Co., Tulsa; 
Barnsdall Refining Corporation, 
Tulsa; Globe Oil & Refining Co., 
Blackwell, Okla., and two other com- 
panies of the same name of McPher- 
son, Kan., and Lemont, IIl.; Standard 
Oil Company of Indiana, Chicago; 
Pure Oil Co., Chicago; Socony- 
Vacuum Oil Co., New York, and Deep 
Rock Oil Corporation, Tulsa. 

A number of subsidiaries of these 
companies were included in the in- 
dictments. The investigation of the 


(Continued on Page 2) 
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Robert W. McDowell, vice preg; 
dent, Mid-Continent. 

Thomas Fitzgerald, assistant 
vice president, Mid-Continent. 

Frank Phillips, president, Phillips 


MINNIE FROM 
MINNEAPOLIS 


EXPLAINS ISSUES 


OIL COMPANIES "SS 
AND PUBLISHERS 


Individuals Indicted 
in Oil Investigation 
Madison, Wis., Aug. 6.—Among in- 
dividuals indicted in a federal grand 


jury investigation of oil marketing| H. E. Koopman, vicr presiden, 
were the following: Phillips. 
S AYS Edward G. Seubert, president,| A- M. Hughes, sales manager 
‘ sees eseees INDICTED BY IJ S | Standard of Indiana. Phillips. 
tutati d hI aVs Allan Jackson, vice president,| H- A. Gardner, tank car sales map. 
Greetings, salutations and such. 


ager, Phillips. 
W. G. Skelly, president, Skelly. 
James Nagle, in charge of whole 


Standard of Indiana. 
Edward J. Bullock, vice president, 
Standard of Indiana. 


suppose I should tell you what hap- 
pened on my vacation, but I’m afraid 
you might get the wrong idea of your 


(Continued from Page 1) 


girl friend Minnie. Had a_ swell| oil industry started last May and has Ira A. Smith, buyer, Standard of ge Pc | bg siecle 
time. On the way back stopped to| been prosecuted almost continuously Indiana. P — war . Reeser, president Barns. 
see cousin Nellie. She lives on a|since. It will be resumed Aug. 19. John A. Brown, president, Socony all. 

farm about in the middle of Min- The charge against the publishing Vacuum. I. A. O'Shaughnessy, president 
nesota. Despite the so called drouth| companies is that the spot market | Charles .L. Jones, vice president, Globe. 

we've been having, Nellie was in 


price is determined by quotations | 
printed by them, and that they | 
printed “pool prices” as open market 
prices, thus aiding the alleged con- | 
spiracy. 

| 


CHARGES ARE DENIED 
BY CHICAGO COMPANIES 


Chicago, Aug. 5.—-A general denial | 
of the charges of conspiracy was en- 
tered here by L. L. Stephens, general 
counsel for the Standard Oil Com- 
pany of Indiana, and by other com- 
panies concerned. Mr. Stephens said 


Barnard L. Majewski, vice presi. 
dent, Deep Rock. 

Keith Fanshier, petroleum editor. 
Chicago Journal of Commerce. 

Warren C. Platt, president, Platt 
Oilgram and National Petroleum 
News. 

Clyde M. Boggs, president, Westerp 
Petroleum Refiners Association. 

Arthur V. Bourque, secretary and 
treasurer, Western Petroleum Refip. 
ers Association. 


Elijah Poxson 


Socony Vacuum. 

Charles A. Arnott, vice president, 
Socony Vacuum. 

H. T. Ashton, manager of Lubrite 
division, Socony Vacuum. 

A. G. Maguire, chairman of board 
of directors, Wadhams. 

R. R. Irwin, manager, White Eagle 
division, Socony Vacuum. 

Bryan S. Reid, general manager, 
Chicago division, Socony Vacuum. 

Harry D. Frueauff, vice president, 
Cities Service export. 

Frank R. Coates, director, Cities 


pretty good spirits. 


She showed me a recent report 
issued by the Minneapolis Fed- 
eral Reserve Bank. I didn’t wade 
through the stuff, but did find 
the figures revealed that cash in- 
come to farmers up here in this 
district is at the highest level 
since 1930. 


* * * * 


Nellie said they were getting a lot 
more for farm stuff and she was 
already planning her Fall shopping. 


On the same day I had a letter from | that a formal reply to the allegations | Service. 

the boy friend, who was slaving away | would be made in due time, but that | Warren C. Platt HH. E. Brandli, « vice president, 1 Ch f 
at The Minneapolis Star, and he} officers of Standard Oil “have never (nies Seetes Gee, in arge O 
said business was swell. Nineteen ~ - 


knowingly participated in any viola- 


O. J. Tuttle, tank car sales man- 
tion of the anti-trust laws.” 


ager, Empire. 


Minneapolis department stores re- 


i Y | edge of any conspiracy in which the 
ported a 12 per cent increase. es 


All Reo Sales 


ge a From Tulsa, Okla., came expres-| prices we printed were a part. D. W. Harris, general manager, 
oi Minneapolis! a buyin’ in g00d) sions from companies there to the| “If a publisher becomes a party to| Louisiana Oil. Lansing, Mich., Aug. 6.—With res 
, | au effect that the pools were formed on|# conspiracy because the prices or] John A. Welch, Sales Manager, |ignation of C. A. Triphagen, general 
* * * & advice of the present administration 


other information that he prints is 


Louisiana Oil. 
used unlawfully by others, then no 


at Washington as reflected in the sales manager of Reo Motor Car Co. 


Dan Moran, president, Continental. 
Did you hear what seg age to| petroleum code under NRA. newspaper or magazine can be safe.” Harry J. Kennedy, vice president, smaien me hes mane ee 
Cedric Adams? He’s the guy that ixpressing doubt as to the issues Pc ’ 
rie fore g i : al. 
writes the breezy column in = involved, John L. McInerny and L. | Review of Situation i,  Geemes, tak” abe’ haber: Mone oe les ag et Raggy ec: 
Minneapolis Star. Well, the ot ner) 7. Stephens, Chicago attorneys for Mr, Platt reviewed events leading | Continental Ww es EB. e- 
day Ced suggested his readers give Mr. gic ; 


diate charge. Mr. Poxson also con- 
tinues as managing director of export 
sales. 

President Donald E. Bates also an. 
nounced other changes in the Reo 
set-up. George E. Smith, vice-presi- 
dent and purchasing agent, has be- 
come assistant general manager. 


several of the defendants, issued a 
typewritten statement as follows: 
“We have had no opportunity to 
read the charges. From the news- 
paper reports we are naturally some- 
what confused as to the difference in 
desirability and legality between 
purchasing surplus products of agri- 


their kids a treat by hauling them 
down to the south part of town to 
watch a terrier climb a 75-foot ladder 
and jump into a net. Quite a stunt 
for a dog. 


up to the indictments, beginning with 
the code period, during which, he 
said, the oil industry tried vainly to 
cope with the flood of illegally pro- 
duced oil from the East Texas field. 

Finally, with the written approval 
of Secretary of the Interior Ickes, 
then oil administrator, a group of 


Edward Karstedt, former vice presi- 
dent, Continental. 

J. F. Drake, president, Gulf Oil. 

William V. Hartman, vice presi- 
dent, Gulf Oil. 

H. C. Meyer, Gulf Oil. 

O. H. Carlisle, Gulf Oil. 

Henry M. Dawes, president, Pure 


Apparently Ced’s many readers fol- 
low his suggestions, for that evening 
police squad car 52 turned in this 


oa T. F. Cullen has been appointed 

report: cultural lands, whether they be petro-|the larger oil companies bought up| Oil. advertising manager, succeeding W. 

; 4 leum or hogs, corn or cattle, or the surplus gasoline at the smaller re- C. B. Watson, vice president, Pure G. Eversman. who hen joined HJ 

“Checked a disturbance at First miners’ surplus silver. fineries for the avowed and approved | Oil. ; . leg 
Ave. South between 54th and 55th 


Heinz Co., Pittsburgh. 

Mr. Poxson joined Reo in 1924 as 
manager of the Reo Speed Wagon di- 
vision. .He became successively as- 
sistant general sales manager, gen- 
eral sales manager and, in 1934, presi- 
dent of Reo Sales Corporation. In 


“If we succeed in figuring it out 
we may have something to say.” 

The Chicago Journal of Commerce 
charged that secrecy marked all of 
the hearings of the grand jury in 
a statement in today’s paper which 
said: 


purpose of stabilizing at a reasonably 
profitable level the tank car price of 
gasoline. 

“The reason for this,” he continued, 
“was to save the price of crude oil 
at $1 per barrel which was asked, not 


R. H. McElroy, Jr., tank car sales 
manager, Pure Oil. 

Dewey K. Chamberlain, 
Tulsa division, Pure Oil. 

R. G. A. Van Der Wode, president, 
Shell Union Oil Corporation. 


streets, A dog jumping from high 
ladder into a net. Traffic blocked 


by youngsters and parents.” manager 


Of course Ced was tickled about it. 
Now you can’t buy space in Ced’s 
column, but it does show The Min- 


ig Ste ree : Sem pivhis only by land owners and the states Alexander Fraser, president, Shell. ¢ r- 
aA mea ne “When one is indicted by a grand|of Kansas, Oklahoma, Texas and P. E. Lakin, general sales manager, Cacti _ 
. : - jury for an alleged law infraction} Louisiana, whose revenues largely | Shell. onemammaingnes 
* * * & concerning which he is totally un-|are dependent upon taxes based on E. W. Sinclair, president, Sinclair. 

. don't tke to be o gal that's aware he begins to appreciate the |the price of crude oil. Banks in that J. W. Carnes, vice president, Sin- Federal Agency Expands 
always giving advice, but while stand that some legal lights have |area of heavy oil production were | clair. Federal Advertising Agency, ~ 
drinking a “coke” this noon at the taken against the grand jury system; |also deeply involved and sought a W. S. S. Rogers, president, Texas. York, has taken additional —, 
corner drug store, I thought of this namely, that with its secret process|firm price for crude oil. Further R. D. Cottingham, assistant to 444 Madison Avenue. The creative 


prescription for those who have sales | it sometimes harms innocent persons division, including copy, art and pro- 


reason was to provide the industry 


president, Texas. 


headaches “large doses of The| and can be used for purposes of per-| with sufficiently reasonable prices as P. C. Scullis, vice president, Indian eee ee + 
Minneapolis Star at frequent inter-|secution. This statement has refer-|{, permit it to employ the additional | Refining Company, subsidiary of A sh eins aie sauna 
vals.” Go on, ask me why. . . .J/ence to an indictment at Madison|eople and pay the increased wages | Texas. ing departments on the 10th. 
ote ge sig oo oe Bi against certain oil companies in| called for by the oil code. H. W. Dodge, vice president, Texas. eoxmemessinmane 
eeeeeesis pe retail vig a oe publication and others “There seems to be a question as Edward L. Shea, president, Tide Kaplan with Sterling 
drug advertising in this man’s town. a heglee _ |to when the then oil Administrator | Water. Seat Staten tan Geleek See 
The Star carried 54% of the busi- “To begin with, the defendants in|and Department of Justice withdrew Noel Robinson, vice president, Tide avert! re Amene hone York. He 
ness while newspaper “X,” daily|this case have no way of judging |their approval, if he or it did, of | Water. VOTUsIRs ASE. f 


AND Sunday carried 28.6% and news-| their own culpability, if any there 
paper “yy” daily AND Sunday, | be. Grand jury witnesses testify 
carried 17.4%. behind closed doors. An employer is 
not permitted to hear either the tes- 
timony of his own employe or the 
testimony of those who are brought 
in by the prosecution. And employes 
who do testify stand in jeopardy of 
court contempt if they reveal their 


has been an official of Allied Adver- 
tising, New York, and was formerly 
advertising manager of the ready-to 
wear division of Schulte United 
Stores, New York. 


J. W. Warner, Tide Water. 

R. O. Audrain, buyer, Tide Water. 

Jacob France, president, Mid-Conti- 
nent. 


this purchasing plan,” Mr. Platt went 
on, “and if, after the Supreme Court 
threw out all of the codes, the major 
oil companies involved continued 
their purchases by reason of an 
agreement or on their own individual 
initiative. 


Printed the Facts 


* * * ® 


The circulation department of 
The Minneapolis Star didn’t seem 
to miss little Minnie. During 
the week I was putting a sun 


tan on most of me, the boys : - : : eds, 
turned in over a thousand new it tomtimony. Therefore, until the) “The policy of National Petroleum 
home delivered orders! In circu. |imdictment is tried in open court| yews and of Platt’s Oilgram was to 


the grand jury’s action casts its cloud 
on all and sundry named therein. But 
it should be remembered that indict- 
ment is not conviction; that one 
indicted is presumed to be innocent 


lation and in advertising, The 
Star is going right up the old 
ladder. Folks swear by it. 

and some of ’em at it . but 
they read it because it is filling 


tell all the facts so far as they could 
get them. During the period of the 
so-called official or Ickes buying pro- 
gram, these papers printed oil prices 


Effective coverage in this Important Dual Market 
.+.two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


HEADQUARTERS faim 


the bill up here a dyed til d ilt as they found them and added the 
z until proved guilty.” ae a ere P ring 
in-the-wool NEWSpaper and as further information that buying of 


bright as my new bracelet. varying quantities, generally named. 


was going on by the so-called govern- 


FREEDOM OF BUSINESS 


Indusrrial and 


Residential 
1 guess you ean see why the} PRESS ISSUE: PLATT |iwent ical poo! ag | __ SEENEY PUBLISHING COMPANY | u Contuat 
Minneapolis Star has the largest Cleveland, 0., Aug. 6.—The freedom “After the official buying pool as 


daily home delivered circulation in 
Minneapolis. As we say these days 
. “You've got something there.” 
Be seein’ you. So long. 


— 4 


ICAN BUILDER 


approved by the government discon. = 
tinued operations, we continued to 
report the prices as we found them. 
Whenever large companies were buy- 
ing important quantities that also 
was reported to readers. At all times 
we carefully and accurately gave all 
the facts and worthwhile information 
regarding these markets that we 
could find.” 

Mr. Platt’s statement concluded 
with the assertion that he and his 
associates are engaged in the oil 
business only through the publica. 
tion of the two papers and have no 
connection with any company. 


of the business press is involved in 
the indictment against National 
Petroleum News, Platt’s Oilgram, and 
himself as publisher, Warren C. 
Platt said in a statement here. 

“The indictment admits that these 
publications printed the truth as to 
actual prices and actual sales, but 
denies to these publications this 
exercise of the right of freedom of 
speech and freedom of the press, if 
others have violated the anti-trust 
law,” said Mr. Platt. 


AND BUILDING ACE 


CHICAGO 

10S W Adams Stree 
NEw YORK CITY 
32 Church Street 
ANN ARBOR " 
930 Norwoy 
SEATTLE 


How many _ contractor-builders 
operate power hand saws? Hoists, 
compressor, pumps, tractors? 
How much new equipment do oe ee 
they intend to buy to take care bene 
of increased business? 1 soo a 


THE MINNEAPOLIS 


S I A I ; “T and my associates deny that we 


Largest Daily Home Delivered have been parties to any conspiracy 
Circulation in Minneapolis or that we have or had any knowl- 
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Wonen in business are women 


porary spirit... It is the quality of their 


which leads them in such numbers to the 


more of their news than that it be coolly 


is any good newspaper's birthright. Of the 


THE WOMEN PICTURED HERE 


are all outstandingly successful in business. One of 
them is Associate Editor of a group of magazines. 
Another is chief fashion copywriter for a great New 
York department store. Another travels widely, 
is president of a firm that teaches smartness by 
correspondence. Besides doing public relations work, 
another is treasurer of a large public utility 


These are WOMEN 
in BUSINESS 


the first women for any advertiser—for they have the mind and money to buy. 


company. Still another's varied career includes 
work as Assistant Editor of a leading trade paper, 
buyer and coordinating stylist for two department 
stores; she is now president of a concern specializ- 
ing in commercial interior decoration. And the last 
is a successful model for artists and photographers. 
Every one is a devoted reader of the 


NEW YORK HERALD TRIBUNE 


& minds, their speech and interests 


Herald Tribune. They ask 
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lof Major Market Newspapers will |Group of American Cities, Leslie M. BREWER URGES CAREFUL DRIVING 


BUREAU LIKELY 
SELECTION FOR 
‘UNITED FRONT 


Dissolution of Mi Major Markets. 
Aids Its Cause 


New York, Aug. 5.—Col. L. W. 
Herron, advertising manager, Wash- 
ington Star, and president, Major 
Market Newspapers, Inc., told ADVEr- 
TISING AGE today that he had little 
to add to the announcement that 
Major Market Newspapers will be 
dissolved as of Sept. 30. 

The action became necessary, he 
said, because support from newspaper 
members dwindled to the point where 
it was not practicable to continue the 
work. He has no recommendations 
to make as to how newspaper mem- 
bers may continue co-operative pro- 
motion of their medium or as to an 
agency to be employed for the pur- 
pose. 

It is believed in some quarters that 
many present and former members 


|throw their support behind any or. 
ganization designated to execute the 
united front program in behalf of 
| newspapers. 


Ask for Endorsement 


At the Boston meeting of the 
Newspaper Advertising Executives’ 
Association early in July, a commit- 
tee appointed to study suggestions 
for a united front for newspaper pro- 
motion suggested as one of the first 
|steps that one of the existing agen- 
|cies already created for this function 
ibe definitely endorsed. It was indi- 
|cated that the facilities of the Bureau 
of Advertising or Major Market 
Newspapers be used. 

The approved report of the com- 
|mittee, headed by Frank Tripp, gen- 
eral manager, Gannett newspapers. 
provided that a presentation be pre- 
pared for an annual expenditure of 
$250,000 to $300,000 over a five-year 
period. This will be used in soliciting 
funds. 

Mr. Tripp, reached by telephone at 
his summer home, said the commit- 
tee wili not start work on this pres. 
entation until next month, when the 
\first meeting of the group since the 
Boston convention will be held. 


Eleven Years Old 


Major Market Newspapers, Inc., 
iwas organized in 1925 as the 100,000 


Barton, who served as its managing 
director for many years, being the 
prime mover. Mr. Barton believed in 
promotion of specific newspapers, in 
contrast with the Bureau of Adver- 
tising’s plan to promote the medium 
as a whole. 

Major Market Newspapers was one 
of the numerous victims of the de. 
pression and in 1935, Mr. Barton re- 
signed to become a newspaper repre- 
sentative. At one time it had about 
100 members. The number is said 
to have dwindled to a score. 


Joins Sumner Agency 


Carolyn Larkins, formerly with 
J. M. Mathes, Inc., New York, has 
joined the G. Lynn Sumner Co., Inc. 
New York, to handle plans and copy 
on fashion merchandise. Miss Lar- 
kins has been with Richard A. Foley 
Agency; stylist for Gimbel’s, Phila- 
delphia; advertising manager of 
Betty Wales Shop, and stylist and 
promotion director of the collegienne 
division, Bullock’s, Los Angeles. 


Woodall Starts Company 


W. P. Woodall has resigned from 
McGraw-Hill Publishing Co. to spe- 
cialize in advertising and selling by 
mail. His offices are in the Printing 
Crafts Bldg., 461 Eighth Ave., New 
York. He is succeeded by J. M. 


|Pione at McGraw-Hill. 


Vim = 
WAS 
WELL 


WHADDA WE CARE 


THE RULE OF 


NO MATTER. 
ELECTED 


STILL PAVE 


The poll of public opinion in this major market 
gives ourcandidate, the Portland, Oregon Journal 
a tremendous edge. The plurality is decisive in cir- 
culation and in local, general and total paid linage. 
Select the Journal, use it steadily, and you elect 
your product to a long term of popularity and 
profit. A low milline rate makes the campaign 
cost exceptionally reasonable. 


me SQOURNA 


“The Kule of Three Newspaper’ 


REYNOLDS-FITZGERALD, Inc. 
NEW YORK, CHICAGO, PHILADELPHIA, DETROIT, SAN FRANCISCO, LOS ANGELES, SEATTLE 
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The Rule of Three 


] CIRCULATION LEADERSHIP 
The daily Journal has the 
largest daily circulation in 
the Pacific Northwest. . . 
it has 33 per cent more city 
circulation than any other 


Portland daily. 


1 ADVERTISING LEADERSHIP 
The daily Journal leads in 
retail linage, general linage, 

+ total paid linage. 


LOW MILLINE RATE 


The daily Journal has an ex- 
ceptionally low milline rate. 


PORTLAND 
OREGON 


, National Representatives 


The safety message is an interesting feature of a series of spectaculars being 
placed in Central New York by the William Simon Brewery, Buffalo. 


Kentucky Tax 
on Cosmetics 


Held Invalid 


Paris, Ky., Aug. 4.-The new State 
cosmetics tax, challenged by Frank 
Miller, Louisville druggist, was held 
unconstitutional here by Judge Wil- 
liam B. Ardery on the ground that 
it is a levy on receipts rather than 
a sales tax. 

In his oral opinion, Judge Ardery 
said “after careful reading of the 
omnibus tax bill, the only conclusion 
I can reach is that there exists a dis- 
tinction between the cosmetics tax 
clause and the other clauses, whether 
deliberate or not. The word ‘re- 
ceipts,’ appearing in the cosmetics 
tax section and in no other, governs 
the clause, and makes of this tax a 
levy on an article of inter-state com- 
merce, which cannot be taxed by the 
State. I doubt that the interpreta- 
tion of the intention of the Legisla- 
ture as it is expressed could be con- 
sidered valid.” 


History of Case 


Assistant Attorney George M. B. 
Holifield argued the case for the Com- 
monwealth and Former’ Federal 
Judge Charles I. Dawson for the 
plaintiff. The petition was filed in 
Franklin Circuit Court last week 
after it was dismissed by Federal 
Judge Elwood Hamilton when it was 
discovered the plaintiff would not 
have to pay taxes amounting to as 
much as $3,000, the amount neces- 
sary to give jurisdiction to the Fed- 
eral Court. 

The case concerned chiefly a con- 
struction of the word “receipts” as 
it appears in the cosmetics tax clause. 
Mr. Holifield read from the section 
of the omnibus bill which imposes 
a “tax on receipts of cosmetics by 
Kentucky retailers.””. The word was 
used, he contended, to establish a 
measure for taxing the total cost of 
the goods to the retailer and to fix 
a time limit on the levy. 


Thompson Transfers 
Strouse and Others 


Strouse, space buyer for 
J. Walter Thompson Co., San Fran- 
cisco, will become an account execu- 
tive on the Shell Oil Company ac- 
count Sept. 1. 

Fred Fidler will be transferred 
from San Francisco to St. Louis as 
manager, A. C. Farlow, present St. 
Louis manager, returning to San 
Francisco. 


Norman 


Uses F our Gite 
Abraham & Straus, Brooklyn de- 
partment store, used a four-color page 
in the July 26 issue of New York 
American, said to be the first ever 


run in a New York newspaper by a 
department store. 


ie TERR, 


First Issue of ‘‘Dance’’ 
to Come September 10 


Tempo Magazines, New York, will 
publish the first issue of Dance Sept. 
10. Editorial and advertising offices 
are at 49 West 45th Street. 

Harold Hartogensis is publisher. 
He was recently with The Wall Street 
Journal, and previously with Macfad- 
den Publications and Screenland 
Magazine. 


Carter’s pray Work 


Sidney Carter, manager of the serv- 
ice bureau of Rice-Stix Dry Goods 
Co., St. Louis, has resigned, effective 
Aug. 15, to become sales manager of 
the specialty division, Kalamazoo 
Vegetable Parchment Co., Kalamazoo, 
Mich. 


Kearns to Chicago 


William H. Kearns will join Black 
ett-Sample-Hummert, Chicago agency, 
Sept. 1. He comes from Omaha, 
where he has been a partner in Bu- 
chanan-Thomas Advertising Com. 


pany. 


But he has many other things 
on his mind. Remind him at 
the point-of-sale with eye-ar- 
resting ING-RICH Porcelain 
Enamel Signs~ available in 
every color of the rainbow 
and made to last years in all 
kinds of weather. Let us help 
you capture more sales at the 
vital point-of-sale. wanes 


INGRAM-RICHARDSON 


MANUFACTURING CO. 


BEAVER FALLS, PENNA. 
ROMPRES oe LE 
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T° NEW YORK CITY, according to 
survey, women do 

78% of the drug store buying 

82% of the department store buying 
81% of the grocery store buying 
98% of the silk buying 

78% of the piano buying 

41% of the automobile buying 

90% of the jewelry buying 

The lion’s share of over two and a 
half BILLION dollars will pour into 
New York stores from women’s purses 
in 1936. 

No publication until now has ever 
undertaken the sole job of tracking 
down the answers these women want 
on New York food buying, Vew York 
clothes buying, New York home man- 
agement, Vew York entertainment and 


culture. 


THE Vew ork Woman 


First Issue September 9 


THE NEW YORK WOMAN, a new 
weekly magazine, out September 9, is 
edited to fill this void. For advertisers 
THE NEW YORK WOMAN offers a 
hand-picked attentive audience, with 
the following significant advantages: 

Six-day closing date permits local 
advertisers to print news while it 1s 
news. Department stores, specialty 
shops, amusements, restaurants, and 
food advertisers will appreciate this. 

A new process of color gravure 
will permit fine printing—on quality 
paper—at no cost to advertisers for 
plates. An exceptional opportunity for 
full color fashion advertising (three- 
week color closing). 

35,000 copies, net paid, guaran- 
teed circulation for the first issues... 


an all-woman circulation, every reader 


in shopping range of Metropolitan New 


York. “4 8 

Published every Wednesday for 
the women of Metropolitan New York. 
15c a copy at newsstands. 11 East 36th 
Street, LExington 2-6720. Arthur F. 
Chapin, New England Representative, 
734 Little Building, Boston, Mass. 
Rawlins and Hunt, Western Represen- 
tative, 333 North Michigan Avenue, 
Chicago, III. 
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PRICE IS HELD 
OVER-RATED AS 
A FOOD FACTOR 


Curtis Survey 1s Explained to 
Grocers 


New York, Aug. 5.—Independent 
grocers can compete most effectively 
with chain stores by handling and 
stressing nationally-advertised brands 
of canned and package goods, John 
Barrus, of Curtis Publishing Com- 
pany, today told the New York State 
Food Merchants Association. 

Mr. Barrus said that a survey made 
by his company revealed that Ameri- 
can women are not as price-conscious 
as has been supposed. 

“They buy,” he said, ‘where they 
can find the brands with which they 
are familiar. In a surprisingly large 
number of cases they don’t even 
know the prices. Most of those inter- 
viewed said they buy from a certain 
store because of the service given 
and because they can get the brands 
they like. These are usually nation- 
ally advertised brands.” 


Like Smiling Clerks 


In 1,752 of the homes visited in 
this survey, Mr. Barrus said, house- 
wives were questioned in regard to 
their choice of grocers. Four-fifths 
of them said they liked the service 
their local grocery store gives, stress- 
ing prompt attention, smiling clerks, 
credit and delivery. Two-fifths men 
tioned reasonable prices; two-fifths 
said the store was conveniently 
located. Three in every ten spon- 
taneously said that one reason they 
gave most of their business to one 
store was because it carried the 
brands they wanted. 

Only 10.6 per cent of the women 
interviewed said that they gave all! 
their business to one store, Mr. Bar- 
rus Stated. “Most of them were 
trading at two or three stores and 
some at as many as six,” he com- 
mented. 

Discussing changes in food distri- 
bution, Mr. Barrus pointed out that 
in 1915 the small independent dealer 
controlled the bulk of the business 
in America. At present 35 per cent 
of the business is done by big chains, 
30 per cent by unorganized small 
dealers and 334 per cent by organ. 
ized independent dealers, such as 
those represented at the convention. 


Cites 1934 Survey 


Mr. Barrus declared that a survey 
made in 19384 showed an actual in- 
crease in business of independent 
grocers. Chain store sales increased 
6 per cent, while independent sales 
increased 9.5 per cent. 

He said that independents now 
realize it is possible to match or even 
undercut chain prices on the rela- 
tively small number of advertised 
brands with whose prices women are 
most familiar, and thus, at compara- 


tively small cost, create in the 
women customers the belief that 
their general level of prices is no 
higher than the chain's. 


As a result of this policy, the inde. 
pendents are not only increasing 
sales but profits, he said. The de- 
velopment of voluntary chain sys- 
tems and other co-operative ventures 
in the grocery field are stimulating 
this trend, he emphasized. 

In the past, the corporate chain 
grecery systems have shown more 
of an inclination than many inde- 
pendent 
anticipate the brand desires of con- 
sumers, he asserted. 


Advertised Brands Score 


Mr. Barrus told the grocers tha‘ 
two nationally-advertised brands of 
corn flakes accounted for 95 per cent 
of the corn flakes found in pantries 
surveyed, also that two nationally 
advertised brands of baking powder 
were found in more pantries than 81 
other brands combined. He stated 
that the leading brand of flavored 


gelatine appeared in almost three | NEW YORK: 420 Lexington Avenue 


retail grocers to meet and) 


quarters of all pantries with flavored 
gelatine on hand. 

A similar situation was found for 
|canned asparagus, where three na- 
tionally advertised brands accounted 
for 40 per cent of all asparagus 
found, and the remainder was divided 
among 74 brands. Of 187 brands of 
hot cereal found, five leading brands 
which are nationally advertised, ac- 
counted for two-thirds of all hot 
cereals on hand. 


Hulschizer to Agency 


Eugene Hulschizer has joined Ken- 
yon & Eckhardt, New York, as ac- 
count executive. He has been a na- 
tional sales representative of the 
Barron G. Collier organization, and 
was previously with the Childs Com- 
pany, New York. 


Missouri Pacific Uses 
Unique Mail Piece 


Missouri Pacific Lines are using a 
direct mail piece featuring a piece of 
highly polished nickel steel pasted 
on the outside so that the recipient 
will see his reflection. 

The name of the recipient is per- 
sonalized under the metal to create 
the effect of an actual portrait of the 
recipient. Commercial Letter, Inc., 
St. Louis, created the piece. 


On Miles List 
Papers to be used for color margin 
advertising by Dr. Miles Labora- 
tories, Inc., Elkhart, Ind., include, in 
addition to the list printed in 


ADVERTISING AGE last week, the 
Jeffersonian, Cambridge, O., and the 


Times, Hammond, Ind. 


Columbia Signs 


Seven New Accounts 


Seven new sponsors have scheduled 
fajl programs over the Columbia net- 
work. 

The new accounts are Carborun- 
dum Company, Elgin Watch Com- 
pany, H. J. Heinz Company, Knox 
Gelatin, Lehn & Fink (for Hinds, 
Pebeco and Lysol), Nash Motors 
Company, Pet Milk, and American 
Home Products Company. 


Raises Milk Prices 


The retail price of milk in Milwau- 
kee has been raised from 11 to 12 
cents a quart under orders of the 
Wisconsin department of agriculture 
and markets. Kenosha and Racine 
dealers have also raised prices to 12 
cents. 


Bowman for Wall Paper 


W. H. S. Lloyd Company, New 
York, importer of wall paper, has 
appointed Luckey Bowman, Inc., 
New York, for a campaign in news- 
papers and class publications. Curtis 
F. Columbia is account executive. 


Changes Page Size 


Effective with its September issue. 
Jobber Topics, Chicago, will change 
its type page to 4%,x6% inches. This 
size allows a straight reduction from 
the standard 7x10. 


State Preparing 


Gov. Hugh White of Mississippi 
has named 15 men to membership 
on the State Advertising Commission 
which will handle the expenditures 
of the $100,000 state fund. 


UNITED NEWSPAPERS 
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MAGAZINE 


THE BOSS GAVE HIS BLESSING: For THis Week has every- 
thing he looks for in a magazine . . . Popular entertainment 
that wins readers, and holds them long past the date of issue 
... Rich color that gets ads read and products sold . . . Wide 
appeal that attracts the whole family . . . 4,500,000 whole 
families, in every income group... 


CHICAGO: 360 North Michigan Avenue 


DETROIT: General Motors Building 


SAN FRANCIS 
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Maintenance of 
Prices Invalid 
in Wisconsin 


Milwaukee, Wis., Aug. 6.—That sec- 
tion of the Wisconsin fair trade act 
requiring retailers of a given product 
to maintain the manufacturer’s mini- 
mum price, whether or not they are 
signers of the contract, was found 
ynconstitutional for the third time 
in a decision Aug. 1 by Circuit Judge 
Gustave G. Gehrz here. 

The court denied an injunction to 


Weco Products Co., Chicago, which | 


sought to restrain the Reed Drug Co., 


Milwaukee, retail drug chain, from| from senior engineer at WINS, New 
selling tooth brushes below minimum ! York, to production manager. 


retail prices set by the manufac: Stetson Hat Schedules 


turer. 
“The act which gives manufac. | 
turers and wholesalers the right to 
fix minimum retail prices which are 
binding on firms which have signed 
no price contracts comprises an un- 
lawful attempt to delegate legislative 
power,” Judge Gehrz ruled. “Clearly, 
this is lawmaking power delegated to 
private persons on a broad scale.” 
If the circuit court decisions are 
sustained in higher courts, it will 
make inoperative the price-fixing pro- 
visions of the state fair trade act 
passed by the 1935 legislature. 


Cotton Promoted 


Bob Cotton has been promoted 


Start in September 


John B. Stetson Company, Phila- 
delphia, will launch a campaign in 
full color in September publications. 
Illustrations by Leslie Saalburg are 
featured. 

Full pages in Esquire, New Yorker, 
Saturday Evening Post and Time 
will be used through Kenyon & Eck- 
hardt, New York. 


Join Market Group 

W. F. Roderick, formerly with the 
Minneapolis Star and previously witb 
the Branham Company, has joined 
Wisconsin Markets, Inc. E. J. Sieckel, 
formerly with Klau-Van Pietersom- 
Dunlap Associates, Inc., has also 
joined Wisconsin Markets in a sales 
capacity. 


Northwest Airlines 
to Stop in Suburbs 


Northwest Airlines have announced 
a new service for passengers who 
live in the northern suburbs of Chi- 
cago. 

Planes leaving the Municipal air- 
port in Chicago will stop at Curtiss 
Reynolds airport which is 12 minutes 
from Evanston, 8 minutes from Wil 
mette and Winnetka, 12 minutes from 
Highland Park and 18 minutes from 
Lake Forest. 


Laco Products Formed 


Laco Products, Ine., has_ been 
formed to succeed Lockwood Brackett 
Co., Boston, maker of Laco castile 
soap, castile shampoo, olive oil and 
baby powder. The Joseph Katz Co., 
New York, is the agency. 


THE TRADE TIED UP: For they themselves advertise in 


and gt BOTH! 


THis WEEK’S 21 great metropolitan newspapers . . . news- 


papers that cover an average of 1 in every 3/ families in 


their 21 busy trading areas . . . that influence shopping and 


buying as only the family newspaper can... 


AND THE BILL?: 


Just ¥%4¢ per family for a full color page! 


- NEWSPAPER 
SALES PUNCH 


HOTPOINT WILL 
BE WITHDRAWN 
FROM G-E AEGIS 


Complete Line to Be Mar- 
keted by Edison 


Chicago, Aug. 6.—Difficulty of pro- 
moting sales of two brands of re- 
frigerators and washing and ironing 
machines simultaneously is given as 
the reason for divorce of Hotpoint 
equipment from appliance lines 
marketed by General Electric Com- 
pany’s appliance and merchandise 
department at Cleveland, O. 

Edison General Electric Appliance 
Co., Chicago, maker of Hotpoint 
products, will reorganize as an inde- 
pendent company in the specialty ap- 
pliance field, though continuing as 
a General Electric subsidiary. The 
change is tentatively set for Jan. 1, 
1937. 

The new organization will assume 
responsibility for sale of a Hotpoint 
specialty appliance line, which will 
include new and improved Hotpoint 
refrigerators and home laundry 
equipment, in addition to the already 
well-known Hotpoint ranges, water 
heaters and dishwashers. 

The line will be marketed through 
independent wholesale distributing 
channels, the Hotpoint field organiz- 
ation, the oldest in the industry, al- 
ready covering the country through 
11 district offices. To this organiza- 
tion will be added refrigeration and 
laundry sales organizations, further 
to augment the field service now ex- 
tended to distributors. 

R. W. Turnbull, formerly manager 
of the G-E traffic appliance sales di- 
vision, has been elected a member of 
the board of directors and vice-pres- 
ident and general sales manager of 
the new Hotpoint organization. He 
has had 26 years’ association with the 
electrical appliance field. 


Film Slides 
in Buses Are 
Newest Medium 


New York, Aug. 5.—Film advertis- 
ing in buses is a new medium offered 
by Motor Coach Film Advertising, 
Inc., recently organized for this pur- 
pose. Offices have been established 
at 60 E. 42nd St. 

Buses will carry a projection ma- 
chine, which flash 11x21 inch mes- 
sages of 10 seconds each on a screen 
in the front of the bus, so that it is 
visible to the passengers. The films 
are to be in natural color, both for 
the advertisement “stills” and the 
editorial “stills,” which are of educa- 
tional, historical and scenic interest. 

Arrangements have been concluded 
with Greyhound lines, and connecting 
bus lines, such as those operated by 
Santa Fe, Burlington, and other rail- 
roads, and also with All-American, 
Safeway and Great Eastern lines, to 
carry the new medium. Greyhound 
affiliates, such as the bus lines of the 
Pennsylvania and New York Central 
railroads, are included in the ar- 
rangement, as is National Trailways 
System. 

Motor Coach Film is headed by 
David G. Baird, an insurance man, 
as chairman. L. F. O’Brien, presi- 
dent in charge of sales, was with 
This Week, and previously with Out- 
door Advertising, Inc. A. H. Rich- 
ardson, vice-president and national 
sales manager, recently resigned as 
sales manager of Transit Advertisers, 
Inc., as did S. S. Coine, local sales 
manager. Stanley A. Odlum, who 
assisted in the formation of the 
company, is vice-president and direc- 
tor. 


Hosiery to Ronalds 


Butterfly Hosiery Co., Ltd., Drum- 
mondville, Quebec, has appointed 
Ronalds Advertising Agency, Ltd.. 
Montreal. 
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Houston, Tex. .... 7,514,836 8,284,597 +10.2 242,662 255,598 +5.3 
) } Indianapolis, Ind.. 9,669,464 10,167,644 +5.2 228,590 264,552 +15. 
Jersey City, N. J...1,311,810 1,446,721 +10.3 31,469 34,573 +9.9 
Kansas City, Kan. 1,278,179 1,418,655 +10.9 46,221 47,726 + 3.3 
Knoxville, Tenn... 5,189,545 5,716,642 +10.2 183,190 211,358 +165.4 
: Little Rock, Ark... 5,531,582 5,547,771 +0.3 164,486 215,054 +31.4 
Lynn, Mass. ..... 6,097,364 6,007,498 —1.5 181,244 171,556 —5.3 
Manchester, N. H. 2,106,101 2,048,855 —2.7 77,380 72,208 —6.7 
om” Memphis, Tenn.... 6,479,466 6,509,766 +0.5 177,814 208,320 +17.2 
Milwaukee, Wis... 7,572,906 8,564,443 +13.0 197,798 267,018 +-34.9 
Minneapolis, Minn. 8,208,884 8,827,047 + 7.5 220,191 223,723 +1.6 
* New Bedford, Mass. 1,870,246 1,893,514 +1.2 52,850 52,220 —1.2 
New Orleans, La... 10,597,378 11,345,471 +7.1 340,350 330,041 —3.0 
New York, N. Y... 32,747,924 36,951,946 +12.8 739,252 869,255 +17.6 
Brooklyn, N. Y.. 4,116,786 4,033,905 —2.0 95,136 115,368 +21.3 
MOPTOLK, VO. «+++ 5,557,048 5,749,632 +3.5 173,684 186,634 + 7.5 
Oakland, Calif. 4,298,577 4,447,644 +3.5 140,976 132,963 —5.7 
Oklahoma City, 
Se. cs e56 608 6,023,591 6,532,817 +8.5 166,922 191,576 +14.8 
ee 6,457,151 6,400,488 —0.9 170,370 147,140 —13.6 
Philadelphia, Pa... 16,204,993 16,590,078  +2.4 418,537 392,282 —5.1 
Phoenix, Ariz, .... 4,348,271 4,416,426 +1.6 152,922 138,516 —9.4 
Pittsburgh, Pa. 13,797,002 13,306,292 —3.6 361,228 373,254 +3.3 
Portland, Ore. 6,099,768 6,861,770 +12.5 176,036 220,458 +25.2 
Providence, R. I... 17,968,892 7,834,307 —1.7 200,097 199,276 —0.4 
Richmond, Va..... 6,848,674 7,591,514 +10.8 206,150 229,516 +11.3 
Rochester, N. Y... 10,427,072 10,659,064 + 2.2 303,387 322,919 +6.4 
Rock Island-Moline 4,476,504 4,968,154  +10.9 129,626 133,980 +3.4 
Sacramento, Calif. 5,949,521 6,402,164 +7.6 126,326 135,614 +7.3 
San Antonio, Tex. 3,278,914 3,906,405 +19.1 88,921 113,120 +27.2 
San Diego, Calif... 7,600,466 8,135,262 +7.0 271,600 276,570 +41.8 
San Francisco, Cal. 8,306,214 9,105,808 +9.6 261,297 283,493 +8.5 
South Bend, Ind... 4,884,467 5,129,630 + 5.0 149,807 160,352 +7.0 
Spokane, Wash. .. 3,826,365 4,225,319 +10.4 141,257 132,447 —6.2 
St. Louis, Mo. .... 10,172,940 10,664,325 + 4.8 260,450 290,185 -+11.4 
St. Paul, Minn. .. 6,957,825 7,586,522 +9.0 186,117 186,006 —0.1 
Syracuse, N. Y. 7,112,988 7,321,498 +2.9 170,380 177,261 +-4.0 
Tacoma, Wash. 3,322,385 3,987,241 +20.0 107,324 113,582 +58 
Tampa, Fla. ..... 3,811,642 3,489,936 —8.4 91,700 98,406 +7.3 
Toronto, Ont., Can. 13,527,364 12,939,665 —4.3 324,948 297,107 —8.6 
Washington, D. C.. 21,141,047 23,586,531 +411.6 557,126 517,668 —7.1 
Worcester, Mass.. 7,397,720 7,503,344 +1.4 182,619 188,741 +3.4 
Youngstown, O. .. 6,006,297 6,036,655 +0.5 153,839 141,390 —8.1 
yo, are 478,452,647 504,019,770 +5.3 13,044,974 13,962,564 17.0 


The Omaha Market Can Be Covered 
With ONE Newspaper! 


Few other metropolitan newspapers cover 
their markets as thoroughly as does the 
Omaha and adjoining 
in Nebraska and Iowa. 


World Herald 


areas 


in 


ilies live in the Omaha 


Omaha World Herald daily paid circulation 


(( 


During the first 
7,581 fam- 


city zone—the representing a ga 


second Omaha ne 


aA er 


in this city zone is 55.549. 
miss many homes. 


That 


doesn't 


six months of 1936 The 


Omaha World-Herald GAINED 185,738 lines 
. 20.8% in National Advertising lineage, 


in 545% greater than the 


wspaper. 


* oe 


| FIRST in Circulation, Advertising and News 


Total Paid Circulation for June, 1936 
Daily, 133.936: Sunday, 130,592 


O'MARA & ORMSBEE, 
New York Boston 


3 it, 


INC., National Advertising Representatives 


Chicago Detroit 


San Francisco Los Angeles 


*Five days included in 1936 total, against 3 days for 1935. 


Glenwood J. Sherrard 
Buys Hotel Somerset 


Glenwood J. Sherrard, operator of 


Two Accounts for 


Fuller & Smith & Ross 


Lewis & Conger, New York, home 


the Parker House and Bellevue Hotel 
in Boston, purchased the Hotel Som- 
erset in that city last week. It was 
under his regime that the well-known 
Parker House campaign in Time was 
developed. Albert Frank-Guenther 
Law, Inc., will handle advertising for 
all three hotels. 

Harold A. Taylor, formerly sales 
manager of the Parker House, has 
been promoted to general sales man- 
ager for three hotels, with Ralph 
Bristol succeeding him at the Parker 
House. 


Agency for Bethayres 


Bethayres Knitting Mills, Beth- 
ayres Pa., have appointed Hirshon 
Garfield, Inc., New York, for Romila 
hosiery, a new product with a non- 
run top and toe. Class and trade 
publications will be used. 


Plan je f ream Week 


Retail druggists, ice cream spe- 
cialty store operators and others 
who make their own ice cream in 
counter freezers will stage their first 
annual “We Make Our Own Ice 
Cream” week, Sept. 12-20. 


Hotel Anusints AW 


Roger Smith Hotels Corporation, 
New York, has appointed AW-Adver- 
| tising, Inc., New York, for Hotel 
| Wyndham. Direct mail, newspapers, 


| . 
|; magazines and car cards will be used. 


furnishings retailers, have appointed 
Fuller & Smith & Ross, Inc., New 
York. 

News-Week, New York, has ap- 
pointed the same agency. 


MA 


HELP WANTED? 


Are you looking for facts, fig- 
ures and market data about 
bakers and their billion dollar 
business? If you are, stop look- 
ing. Let BAKERS' HELPER, the 
industry's 50 year leader, help 
you. 
Check the data you need below, tear 


out this advertisement, attach to your 
letterhead and mail to us. 


“Baking Industry Facts and 
Figures,” a market data 
folder. 


“Selling Leads,” 
week service. 
Cc] Sample pages from the “Bak- 
ing Industry Blue Book.” 


Copies of BAKERS' 
HELPER, issued fortnightly. 


Audit Bureau of Circulations 
statement. 


BAKERSHELPER 


Y MAGAZINE 7 BAKERY PRACTICE #1 MANAGEMENT 
In Its 50th Year 


880 South Wells Street 
icago 
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United Production 
Is Oil Burner Plan 


National Radiator Corporation, 
Johnstown, Pa.; Nu-Way Corpora- 
tion, Rock Island, Ill., and Cleveland 
Steel Products Corporation, Cleve- 
land, O., have completed negotiations 
to manufacture oil burners co-opera- 
tively. 

National Radiator has also an- 
nounced formation of a subsidiary, 
National Air-Conditioning, Inc., to 
take over the oil heating division of 
the company and to extend its ac- 
tivities to include air cooling and air 
filtering. 


Baer in Outdoor 


Stanford E. Baer has been ap- 
pointed sales representative of Johns- 
town Poster Advertising Co., Johns 
town, Pa. 


Saul Cohn Named 
Head of City Stores 


Saul Cohn, formerly executive vice- 
president of City Stores Co., New 
York, has been named president, suc- 
ceeding Paul H. Saunders, who will 
continue as a director and member of 
the executive committee. 

William D. Gordon has become 
executive vice-president and _ trea- 
surer. 


Group Succeeds Fry 


The management committee of 
N. W. Ayer & Son, Inc., Philadelphia, 
will continue the executive duties 
carried by the late Wilfred W. Fry. 
The committee is composed of the 
four directors: H. A. Batten, Clar- 
ence L. Jordan, Gerold M. Lauck and 
George H. Thornley. 


Sales Promotion 
of Westinghouse 


East Pittsburgh, Pa., Aug. 5.—J. M. 
McKibbin has been appointed mana- 
ger of a newly created sales promo- 
tion department, it is announced by 
N. G. Symonds, vice-president in 
charge of sales of Westinghouse 
Electric & Manufacturing Company. 

McKibbin’s Duties Given 

All apparatus sales promotion 
operations excepting those of the 
merchandising department will be co- 
ordinated under the new depart- 
ment’s management, while activities 
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of district office sales promotion man- 


agers will also be directed by Mr. | 
McKibbin. There will be no change in | 
the advertising department, under 
management of R. R. Davis. 


With Company Since 1920 


Mr. McKibbin has been associated 
with Westinghouse since 1920 and 
has been sales promotion manager of 
the Cleveland, Detroit and Pitts- 
burgh sales offices. He has been man- 
ager of industrial distribution, his 
work involving sales promotion ac- 
tivities concerned with all industries 
served by Westinghouse equipment. 
He has been especially successful in 
organizing a system of co-ordinating 
and directing sales of industrial 
equipment through dealer and dis- 
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tributor outlets. 
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GETS NEW POST 


J. M. McKibbin 


HUMAN SIDE OF 
BANK RELATIONS 
T0 BE FEATURED 


Cleveland, O., Aug. 6.—The human 
side of finance as distinguished from 
the technical operation of banks, in- 
vestment houses and trust compa- 
nies, will be the dominant note of the 
21st annual convention of the Finan- 
cial Advertisers Association to be 
held in Nashville, Tenn., Sept. 14-17, 
it was announced by I. I. Sperling, of 
Cleveland Trust Company. Head- 
quarters will be at the Hermitage 
Hotel. General sessions will be held 
in the large auditorium of radio sta- 
tion WSM. 

Thomas J. Kiphart, advertising 
manager of the Fifth-Third Union 
Trust Co., Cincinnati, chairman of 
the Nashville convention committee 
and a vice-president of the associa- 
tion, reports that the program is well 
advanced. Among speakers whose 
views in their own fields will be ap- 
plied to financial public relations are 
the president of a national chain of 
hotels, the president of one of the 
largest insurance companies, the ed- 
itor of a metropolitan newspaper, the 
customer research manager for a 
giant industrial organization and a 
radio news commentator whose name 
is familiar to all listeners. 


Stress Public Relations 


An unusual feature will be a ses- 
sion devoted to the discussion of 
what state bankers associations have 
done and can do to further bank pub- 
lic and customer relations. The sec- 
retaries of several state associations 
who have done outstanding jobs in 
their respective states will be heard 
and in summary, a bank public rela- 
tions director will indicate how F. A. 
A. members can co-operate with their 
respective state banking associations. 

Other features of the program will 
be a tour of the advertising exhibit 
which annually presents the cream of 
financial advertising from all sec. 
tions of the United States; special 
departmentals for members particu- 


larly interested in developing sav- 
ings, commercial and trust busi- 
ness; a conference entitled “Public 


Relations in Banking” with speakers 
on such detailed phases as advertis- 
ing, selling, publicity, customer con- 
tact and employe training, and a talk 
giving the results of a survey on 
“what most people don’t know about 
banking.” 

It is planned, as part of the asso- 
ciation’s own good public relations, 
to invite Nashville’s businessmen and 
members of the city’s Chamber of 
Commerce to attend some of the ses- 
sions, while other discussions will be 
open to members of the Tennessee 
Bankers Association and of the Amer- 
ican Institute of Banking throughout 
the state. 

Robert Sparks, vice-president of 
the Bowery Savings Bank, New York, 
is president, and Preston Reed, Chi- 
cago, executive secretary of the asso- 
ciation. 


ee =) ae ae 7 “ ax ; om “ ; “ul . a, « : . i, 4 ‘ ok 4 : me 4 , - ity . res of : ‘ 4 meee a x = 4 oe i a ae ae i se its ee eee | = awe “s "wy Te ‘ oghil : “ sa Bes fink ay es iF 
Oe Be A i a Be hee Sak ss ee oy Yo toe Re io SN Sen CP Mae ha ba fp Tegal AS. gs NO a nat MS 
. ; 5 : wii” le ee a ee Dae tied eno ont lt ad ee . Ba ed eee, ye aati Laer A ae 
ets b she ee. EA Pa eat i z ‘ 4 re : ‘ We ree 3 we Ted eee Aa ‘ * Fe, Ses 5 g a - + ee ‘ 1z * . 4 = ss ET ba 5 ta “ a ih + es ye é ‘ ‘ * eet Lie ts - Bre: ome: 
“se eae 
oii a ADVERTISING AGE : 9 ae 
EN A ——_—___ eee nnn m bi i seies 
a meses TS See ———— Neer eee -_ - " a at 
—_ | 
SE McKibbin Head: es 
T [ Le ee ee shee daar i eee aa) 
| 
| , | a 
WE 3 i : 
| Be = 7 eet DS 
| ‘ ee . 
Res : re. | : 
Es ] —- | 
Pcent i= 
Jain | |= ‘ ‘ ‘5 
P5s.6 | — ee can ara 
—5.7 ; 4 ‘ , Paes : be 33 
8.5 —_——_—___________________________________________________________________________ I LE----_ EEE ———————————, i. Sak * we os esse eee aes 
“13.1 on ae ‘gees 
143.5 a Cll (Ge ee” 
0 ee Bie oe 
F1i.9 at a a ee: 
+ 19.5 ss 2 Seger 
F373 a os 
is a 
aes | ee 
try cemeen 
+159 a 
- 17.5 are 
—20.7 ae: 
+9.9 ae er 
+7.7 ame & 
+ 4.1 eae 
+9.0 ce ey 
+ 14.8 ae 
+4.8 ets 
+2.5 iy 
ht ee as 
L 1 5.7 Pra i 
+9. cy ae 
+3 
4 
+ 31 ; 
= ‘ 
—6 se 
+17 a 
+ 3 | : 
+1 wn 
—iq aries, 
—=§ vents : = 
+17 aCe 
+ 21 ‘ay si 
bth ee: 
—5.7 — ‘ 
114.8 ’ "I — a > sais aia 
—13.6 SOR Se aie, tind By. os eae SP Re A 2g pee * x ge Peak Mos + 2? | Bake xe 
a Sa rs 6 v | : 
. OP cies ne a. eae t% ce get ENS a 
, . Be Pot +a) “ee ct ORM SMa ia man ap Ee ae 
tae hae of es on Pe agai wet 
Lee 4 — ees ee eet 
! 5 eee ay eek Pee €e io : sn 
_— ee ke ee a ee | ts 
ee eS ae -~- | Re ea ace neat oe eee eRe “ie 
- “(yy ae ee Oe v3 | mea i tite RiapncmeeinagyS ve 
ae BS ass re, Mc es RM se Py ce te Ran ee pe ee 
' x ae er i + Me aes a 5 aia . = mi es ee _—_ a 3 
\ 0 CL = ati 
ak. Sa ae Lie ae ia me Mar FS pe le iat cae 
=] “— , ‘ee oe ear or, a op er eee a gos 
ee oo ee a ane nema RS oe 
: 6 Ls ¢ p= 4 
i — . ae ee ‘he “BS ‘ oe ; i % a Fast ie ee eee paso eg a A oa 
+1 to : ¢ Pas ee eee | RE de. > Soon , | a 
- ’ me See eS er Sa 
Be ch ” mM 5 — a i Eee 
—7 SE aR Se Conia a \ : a 8 a Rae. erg 3 r pir pre zs " 2: f ; 
+ 3 to Plum AL ‘ ee ily ee. " 5 a be diainighalials PP ss, Hae Leg gee he egies Me C ad he i 
-—8 ¢ W h bok an ie +s oF a “ < ; — <i ae ign ated ; a a * 
TEN \O or Dae y 5 : : . ; & § "a a 4 ~r 
| the Pagid oete visi i. a) ae 
- ons, are i ae Se nv luleiigae oy ae . oh 
- Hoe Oh re onrat nome’, other? Vi aio alee eT Te ae 7 
yario Large” 5 10% of for sale asin — a eng he ae é 7 
Ae ive oo = eet ee, ¥ cui 
Ieee MEM opie opeTat ops ce. Home, (ieee ese Bie oo. 
inted deve vi estate p Dee im? yon" qed | Nae oa an gs - oe 
New yea ¢S 4,0" 1p ana \ a3 : +5 een « ve a 
by 6tO® condi pert! gale: Ve if - ee a 
3 ap: re anct FF py MO ont OF oF in ite a a oes aa . ee 
= OY r e — ia A wee BF > soins 
imp? mpncé ents fo t mark . E> , NN ge a Gane i ‘ - ¢ ka pee di 3 oe es * oe Fe ~ ee Bs 
€ tm as ae cae «BR Sa wt ay Gest 
—— npwVswvee ss parts av 0 cr .lc (it‘(‘ia rh a ee oe 
% "A 9 ea : see tn ia a Sei | meee eee 
tore? ¢ gtate ul are ¥ | Es bin Mi ees 
> yeal e Esl pusher? gand % rage eee Few | ee ge ; eee. 
” geht oe cOnP” 60 est Yor tee sas aid a 1:1 ke - 
1 4 A ar 5 ’ : 
AL ae new ‘eq naa —— =! ~—- ie Wy 
) \i) en 0° per 3 . te ee : ‘ ‘ 7 
port st Mem per vr ™ es t 4 e ; eS # 4 ’ 3 : 
; cupav aa 1 ? ay Sy, Fe - may 7 
y Bai CAC? c_ F -F Be et +f) a i. . 
. o — Nee te ; a4 , > ae as - 4 4 ; ee 
> gee Pe on ges a. * Hote | ‘cal — ae j \ ES es 
' Pas 3 a ae ae ie bat Sate wie ae zB erris mats ae ee ie ig ae 4 
our f ae . i —e ee 
aes cea <2 na ities 6 : — / fa # al ; - * eres ae : 
i — ‘ Pa om x Sy ae o*y) _ aS = - ee, P 23 oe, a Pe 4 x ae ee 7 ey 
_ Soe — a ee ae Bs, de 
: ae :, - : va 4 ae es res ‘ : " 5 td “eS? oa) = aa eS es % “i “Be a ¥ PPh ns ho, 
o> es shame ee ee oo ages Sg aa a , eee 
wee — ee ! 
a aS A le ea re ee ri aS ae eee : 
= oe ee. Oe Re ae Sm ES aaa sae | 
za: ai kg? Oe 2 > es aoe : : MRE ° be | = iy! i ae 
ice \ Cala _ By r i - 7. é 4 ; Raate oat oe 
mS Bi ate - ce : : rt, Cee ee ees Re. a ae 
ee eS A Pe i ea a. ae ee car enn eee ag tangs, css ane | , 
a 
, ee 
“Bas 
ae et 
‘a 
Peay Bir wed mae eS ee ea ee Tee in ee hm ee Meg, ee Dek tre bees Ge fee cl ce ee DP SI tal oa RM ESS RS RS SG Nee aos, Mi eS pS ooh Pe he Ae Cann he Ri Pgs eee gfe ee UT ee oR ee eae eA Fe ie TD 
oe eet ted fe ee ee a EE pe RE El te a ae ea ee BO PO he Rogin  o ay 


= 


10 


ADVERTISING AGE 


August 10, 1936 


—i 


RAIN INSURANCE 
LATEST WRIN 
IN ADVERTISING 


Chicago, Aug. 6.—Forty-three in- 
surance companies have started is- 
suance of a _ policy to indemnify 
publishers for loss of income because 
of rain. The policy is designed to 
protect publishers who agree to re- 
fund all or a percentage of the cost 
of an advertisement, or to reprint 
the advertisement at a reduced cost 
or free of charge in the event that 
rain keeps customers away from 
advertised sales. 

The plan may be made available to 
radio stations as well as newspapers, 
Joseph J. Fleming, of The Rain and 
Hail Insurance Bureau, Chicago, told 
ADVERTISING AGe. The Bureau repre- 
sents 13 of the 43 companies offering 
the policy, and was a leader in its 
development. 

The form may be written to cover 
one-tenth or two-tenths of an inch 
of rainfall, the former being more 
expensive. The policy must specify 
the exact location of the rain gauge 
where the rainfall record is to be 
made. The rainfall reading must be 
obtained from a United States Gov- 
ernment Weather Bureau station or 


by a government observer, it is stip- 


ulated. 

Rates are based upon frequency of 
rainfalls in each state for each 
month of the year. In_ Illinois, 
among other states, insurance dur- 
ing the afternoon in the summer 
months is higher than 
noon. 


Must Prove Damage 

The 
insurable 
sales at 


publisher must 
interest by proving 
the event advertised would 
be affected by rain. If this provision 
is met, the policy is applicable to 
national as well as local advertising, 
Mr. Fleming said. 

Whether the publisher assumes 
the cost of the insurance or passes it 
on to the advertiser, is his concern, 
Mr. Fleming said. The policy, how- 
ever, must be taken out by the pub- 
lisher. 

Mr. Fleming cited the case of a 
newspaper in Illinois as an example 
of how the insurance works. If the 
publisher accepts a 250-inch adver- 
tisement at $1.50 an inch from an 
advertiser, and agrees to refund the 
advertiser the entire cost of the 
space in case of one-tenth of an inch 
or more of rain, he would require 
insurance of $375. 

If coverage were from 10 a. m. to 
3 p. m., during August, the cost of 
this insurance of $3875 would be 
$11.75 a hundred, or $44.06. Noon 
to 5 p. m. coverage would cost the 
Illinois publisher $13.75 a hundred, 
or $51.56, however. 

Part of a Bureau release to agents 
reads: 

“Most merchants or others who ad- 
vertise in newspapers or other me- 
dia place the advertisement to ap- 
pear on certain dates, or in certain 
editions of the publication, hoping 
to receive the benefit therefrom at 
a later date, or from a particular 
sale. 

“For illustration, a weekly news- 
paper may be published on Thurs- 
day, and merchants advertise in that 
edition hoping to attract customers 
for Saturday sales, or for a sale 
which is to be held at a later date. 
If the advertiser can be assured that 
in the event of rain on the date of 
sale the amount expended for adver- 
tising space will be refunded in 
whole, or in part, he is likely to be 
more inclined to go to the expense 
of advertising.” 

The Paris, Tex., News was one of 
the first newspapers to take out such 
a policy, which it did last year. Pro- 
tection was given under a standard 
form of policy, with special endorse- 
ments. 


Experience of Publisher 


A similar policy was 
June by the Harrisburg, Pa., Patriot 
and News. The publisher bought 
$10,000 worth of insurance, for 5,880 
inches of advertising. The insur- 
ance was for June 18, 19, and 20. 


| 


in the fore- | 


establish an | 
that | 


bought in| 


Coverage of $3,550 was provided for 
June 18, $3,550 for June 19, and 
$2,900 for June 20. The policy cov- 
ered two-tenths of an inch rainfall, 
from 9 a. m. to 12 noon. The cost 
of the insurance was $792. No rain 
fell. 

Applications for rain insurance un- 
der the new standard form, recently 
approved by executives of the 43 
companies writing the form, must 
be submitted not less than seven 
days prior to the first date insurance 
will become effective. 

The publisher must keep a record 
of the advertisements (the space) 
which come under the agreement and 


must furnish a marked copy showing 
the advertisements on which refund 
is to be made. This copy of the pub- 
lication must be sent to the com- 
pany immediately on closing the 
forms for the specific edition on 
which insurance is based. 

The companies do not issue insur- 
ance for less than three consecutive 
hours, beginning and ending on the 
hour. 

Mr. Fleming pointed out that the 
companies have long offered rain 
policies to merchants, insuring an- 
ticipated gross profits from a sale, 
based on results previously obtained 
in similar sales. If rain falls, 


Sg ty 
: 


and | 


gross profits drop below the expected 
sum, the difference is refunded to the 
merchant. 

Until about 1926, Mr. Fleming said, 
milliners could obtain insurance 
whereby they could offer refunds to 
customers if rain fell on Easter day. 
This type of policy drew unfavorable 
attention from Better Business Bu- 
reaus, and was generally abandoned. 


WHB Innovation 


Station WHB, of Kansas City, has 
installed a complete recording plant 
at its main studios to make air 
checks, to duplicate programs, and 
for auditions. 


Joins “Tavern News” 


Harry L. Ross, formerly with Oa; 
Leaves, Oak Park, IIl., has beep 
named advertising manager of the 
Illinois edition of Tavern Weekl, 
News. Benson L. Chase, formerly 
with the Illinois edition, has beep 
— manager of the Missouri edi. 
tion. 


Gould to “American” 


C. L. Gould has joined the Chicago 
Evening American as promotion man. 
ager, succeeding Adolph Drey, trans. 
ferred to State Street department 
stores. Mr. Gould was with the 
'Cleveland News for five years. 
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e be offered to those who write the!dramatize the contest. Borden’s Ketcham’s Work CANDID COPY 
Borden to Give best 50-word answers to “Why 1/|Roquefort, Pineapple, Vera-Sharp, The Aug. 3 issue of ADVERTISING 
. . Like Borden’s Cocktail Cheese| Pimento and Relish Cocktail spreads Ace incorrectly stated that A. R. ive SHEDDING 
2 033 P rizes IM Best.” are featured in the advertising and| Ketcham, Jr. has been appointed ad- Excess weave USNESS 
5 The first prize in the Borden| display material. vertising director of Junior League /is PW, 
Cheese Contest Cocktail cheese contest will be $500; Magazine, New York. Mr. Ketcham ‘f ON 


New York, Aug. 6.—To dramatize 
the deliciousness and utility of Bor- 
Cocktail cheeses to grocery 
store customers, the cheese di- 
vision of Borden Company, this 
week started a campaign in 19 news- 
papers in 11 Eastern and Middle- 
Western cities around a new prize 
A total of 2,033 prizes will 


den’s 


contest. 


the second, $200; the third, $100. 
There will be 10 prizes of $10 each; 
20 prizes of $5 each and 2,000 wood- 
en cheese trays as additional prizes. 
All contest entries must be accom- 
panied by two tops of Borden Cock- 
tail cheese glasses. The contest will 
close Aug. 31. 

The company is offering a series 
of effective counter displays, win- 


dow posters and throwaways which 


Kaplan to Agency 
Will Kaplan, Philadelphia and New 
York free lance commercial artist, 
has joined John Falkner Arndt & Co., 
Philadelphia, as art director. 


Husband to Agency 
Joseph Husband has joined Pitluk 
Advertising Co., San Antonio, Tex., 
in charge of food and drug advertis- 
ing and merchandising. 


joins the advertising staff, while 
R. W. Carnahan continues as adver- 
tising director. 


Two for Merrill 


Huntington Laboratories, Inc., 
Huntington, Ind., has retained Mer- 
rill Advertising Co., Cincinnati, for 
Accent, new shampoo. Tendra Kit- 
chens, Inc., subsidiary of Perfect 
Manufacturing Co., Cincinnati, has 
also retained the Merrill agency. 


National 


Most Popular 
Most Popular 
Most Popular 
Most Popular 


advertised merchandise, for luxuries as well as necessities. 


Sports Writer 
Financial Writer 
Society Writer 
Movie Writer 


New-car buyers probably represent the most desirable group of customers 


New Yorkers who have money to spend. 


THIS SURVEY AMONG NEW-CAR BUYERS 


made by the McCann-Erickson Advertising Agency shows that in four of 
the eight feature classifications the most popular writers are in the New York 
American. 


Damon Runyon of The American 


B. C. Forbes of The American 


Cholly Knickerbocker of The American 


Louella O. Parsons of The American 


The SECOND newspaper scored but two firsts. 


Two other newspapers scored 


Advertising Representatives 


one first place each. 


PAUL BLOCK & 


that any advertiser can get. They aren’t rich, necessarily. They aren't 
poor, certainly. But they have money to spend for good merchandise, for 
They are 


representative of the people who are above-the-average in buying power. 


The newspaper reading habits of this important group of consumers in 
New York .. . 


read them . . . are significant to all advertisers. 


the features they read and the papers in which they 


To determine the popularity of newspaper feature writers among New 
Yorkers of more-than-average buying power, the McCann-Erickson 
Advertising Agency sent a questionnaire to each of the 149,704 people in 
New York City and the suburbs who bought new cars during the first 
nine months of 1935. 


The results show that in four of the eight classifications included in the 
survey the most popular writers are writers for the New York American . . . 
And that is an important fact to all advertisers who want to reach the 


NEW YORK AMERICAN 


ASSOCIATES 


Artist's illustration and explanatory foot- 
note used for Pard. 


SWIFT PRESENTS 
CASE HISTORIES 
OF AILING DOGS 


Chicago, Aug. 6—A newspaper 
test campaign for Pard dog food in 
Indianapolis has proven successful in 
lining up new dealers, Leo Nejelski, 
advertising manager of Swift & Co., 
said today. The advertising fea- 
tures “case histories’ of incorrect 
feeding of dogs. Pard is a five-year- 
old product and has heretofore been 
advertised only in dog and _ sports- 
men’s magazines. 

A typical advertisement in the 
series is headed “Veterinarians Cru- 
sade against Hit-or-Miss Dog Feed- 
ing.” A photograph shows an Irish 
setter, treated by “Dr. A. C. M.,” 
whose name and address will be fur- 
nished on request, the copy explains. 

To the left is a drawing of a setter, 
exhibiting symptoms of excessive 
shedding of hair and nervousness. 
The words “Condition illustrated 
by McKenzie” appear beneath the 
drawing, and were inserted in order 
that no reader might be misled into 
believing that the illustration was 
other than an artist’s conception, Mr. 
Nejelski pointed out. 

“The veterinarian,” the copy reads, 
“reported the case of this Irish setter 
(see photo at right) thus: ‘The 
symptoms displayed, excessive shed- 
ding of hair and a nervous condition, 
are common in my practice. All too 
often they indicate really serious 
deeper-lying troubles, caused by in- 
correct feeding.’ 


Troubles Have Vanished 


“Today, like Dr. M. . ., foremost 
veterinarians everywhere are crusad- 
ing against hit-or-miss feeding of 
dogs, especiaily against the feeding 
of nutritionally deficient food. (This 
setter’s symptoms have vanished on 
an exclusive diet of Pard, Swift's 
canine-tested feeding formula.)” 

After years of research and actual 
feeding tests of dogs, copy continues, 
the company has solved the delicate 
nutritional problem of the civilized 
dog. 

While a pure meat diet is fine for 
coyctes, and would be excellent for 
the civilized dog if he lived a savage 
life, the pet’s lack of exercise must 
be compensated for in his diet, 
Swift & Co. declare, adding that 
Pard is made of fresh beef meat food 
products combined with seven other 
ingredients according to a_ special 
formula. 

“Too often dogs are fed with 
scraps from the table,” Mr. Nejelski 
said. “It is this condition that 
Swift & Co. have reference to in 
speaking of ‘hit-or-miss feeding.’ ” 

Considerable dealer tie-in advertis- 
ing was secured for the Indianapolis 
campaign. J. Walter Thompson 
Company is the Swift agency. 


Auto News Moves 


The Chicago office of Automotive 
Daily News, Detroit, has moved to 
307 N. Michigan Ave. 


New B. C. Magazine 


British Columbia Illustrated Re- 
view has started publication in Van- 


couver as a monthly. 
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Lumber’s Marketing Problems 


Lumber manufacturers, represented 
by their associations, have shown 
considerable interest in the adver- 
tising being done by manufacturers 
using competing materials, and have 
been alert to criticise what they re- 
gard as statements derogatory to 
wood. They have called the attention 
of such advertisers as the United 
States Steel Corporation, Chrysler 
Corporation and the Westinghouse 
Electric & Mfg. Company to refer- 
ences which they think reflect un- 
justly on the qualifications of wood 
as a manufacturing material. 

The lumber trade cannot be criti- 
cised for desiring to protect its good- 
will and entering formal objection to 
statements in advertising copy which 
in its opinion would lower the esteem 
in which products of the industry 
are held by the public. Nevertheless, 
the sensitiveness of lumber manu- 
facturers to statements which by im- 
plication seem to disparage wood in- 
dicates a condition which should be 
remedied by the industry just as soon 
as it is possible to do so. That is 
through a positive and constructive 
presentation of the merits of wood 

Advertisers and their copy-writers 
do not intentionally misrepresent the 
merits of wood in talking about prod- 
ucts made of steel or other materials. 
Usually copy reflects the public atti- 
tude, since statements made in gen- 
eral advertising must coincide pretty 
well with public opinion to obtain 
acceptance. Consequently statements 


made in good faith by manufacturers 
who are using other materials may 
perhaps be a fairly accurate reflection 
of the attitude of the public toward 
wood products. 

Lumber has an important place in 
today’s civilization. Many materials 
have been substituted for wood in 
building, in manufacturing and else- 
where, but the fact remains that 
lumber has a number of exclusive 
advantages which give it a perma- 
nent place in the affections of the 
consumer. Nobody, for example, has 
been able successfully to get accept- 
ance for domestic furniture made of 
anything except wood. 

Lumber thus has a big story for 
the ultimate consumer and for in- 
dustry, but although efforts have 
been made from time to time to pres- 
sent a united front for wood as a 
basic material, little has been done 
in recent years. Many of the lum- 
ber associations advertised aggres- 
sively twenty years ago, and created 
important markets for their particu- 
lar varieties of wood, but today lum- 
ber advertising is exceedingly incon- 
spicuous. That is why the public 
tends to forget lumber and to re- 
member the advantages of competing 
materials. 

With building and industrial opera- 
tions expanding, hasn’t the time come 
for lumber to step out again with 
an aggressive and positive presenta- 


tion of its claims to the favorable | 


consideration of the public? 


Major Market Newspapers 


The decision of Major Market 
Newspapers, Inc., to dissolve October 
1 is indicative of the desire of the 
newspapers to present a united front 
in the campaign now being planned 
for the presentation to the advertis- 
ing field of the story of newspapers 
as a medium for national advertis- 
ing. The fine work which has been 
done by the Bureau of Advertising of 
the American Newspaper Publishers’ 
Association has apparently made it 
the favored organization for the de 
velopment of the facts on which the 
campaign is to be based. 

In noting the passing of Major 
Market Newspapers, however, it 
should be remembered that this or- 
ganization has done a great deal to 
relate the thinking of advertisers 
about newspaper advertising to spe- 
cific markets. The 100,000 Group of 
American cities, as the group was 
originally known, did a remarkbly 
fine job in assembling and correlat- 
ing facts about newspaper markets, 
and in showing how advertisers could 


cover those markets through news: 
paper advertising. Hundreds of thou- 
sands of dollars were spent in the 
development of information of this 


kind, which was placed in the hands | 
of national advertisers and agencies | 


and used to excellent advantage. 
Because of the large number of as- 


sociations and organizations now in| 


the field serving advertising and pub- 
lishing interests, it is highly desir- 
able to avoid duplication of effort 
wherever possible. Thus the concen- 
tration of newspaper efforts, in pro- 
viding information for the benefit of 
advertisers, in one organization 
seems to be logical and in line with 
the trend of the times. But those 
newspapers which contributed time 
and money to the work of Major Mar- 
ket Newspapers in the years gone by 
have no reason to feel that their 
investment was not well worth while 
from the standpoint of making news- 
paper advertising better understood 
and therefore more usable than ever 
before. 


| 
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FISHING FOR A SLOGAN 


—Jud 
"Here's an idea, Mr. Bimberg—'Let Them Eat Bimburg's Cake." 


Brief Analysis of 
Car Card Promotion 


To the Editor: In the Philadelphia 
trolleys is a car card reading: “Study 
the car cards—you’ll spend less and 
live better.” 

Let’s assume that I do study the 
car cards. Do I spend less—or more? 
If I’m a believer in what the car 
cards advertise, naturally, I spend 
more because I buy more. 

However, Collier says I'll spend 
less. Now, spending less, how can 
I live better? Surely, less-spending 
means less-owning. And if I spend 
less (therefore, own less) how do I 
live better? 

It may sound all right to you, but 
it’s got me pixilated trying to figure 
it out. Suppose you try! 

ARTHUR JOYCE 

Richard <A. Foley Advertising 

Agency, Philadelphia. 


Cash Discount Would 
Aid Smaller Agents 


To the Editor: I was much inter- 
ested in the recent story about the 
efforts of Blackman Advertising, 
Inc., to induce radio stations to take 
favorable action on the question of a 
2 per cent cash discount for agen- 
cies, 

This would be a more important 
item to agencies using radio stations 
in a modest area than to those plac- 
ing network programs. Our radio 
billing for Washington alone last 
year exceeded the amount placed by 
many agencies using networks. This 
represents a tremendous amount of 
detail, requiring the entire time and 
attention of several persons. The 
same billing, if placed with a net- 
work, would require less than one- 
fourth of the creative effort, time and 
trouble. 

While the 2 per cent discount 
would not mean extra money in the 
agency’s pocket, in all instances it 
would encourage clients to pay their 
bills more promptly. In cases where 
they didn’t, the cash discount would 


offer the agency some _ additional 
revenue. 

HENrY J. KAUFMAN 
President, Henry J. Kaufman. 


Advertising, Washington, D. C. 


> 


| Mr. Hall Is Back 


| To the Editor: Oh, how refreshing 
it is on a hot summer day to read 
that the defenders and boosters of 
advertising, assembled in solemn 
conclave, have decided for about the 
25th time that truth in advertising 
is quite important from both the so- 
cial and selfish points of view; also, 
that henceforth we shall gird up our 
loins and suspenders and _ bravely 
face some of the ticklish truths about 
advertising. 

Now, having earned the rep. of 
being a bit of a crab, I crabbedly 
and grinningly wonder if we will 
really have the courage to do the 
latter. 

I am an optimist about most things, 
but I fear it will be many years 
before advertising will get rid of its 
|childish and sensitive attitude and 


v 


‘tion, 


Voice of the Advertiser 


encourage as free discussion of its 
shortcomings as salesmanship, fi- 
nance and other businesses have to 
stand. 

A few years ago, there were four- 
teen items about advertising that 
just couldn’t be discussed openly. 
There are now only ten left. In ten 
years perhaps all may be discussed 
freely. 

J. RoLanp HAL 
New York 
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Advertising Managers 
May Yet Be People 

To the Editor: Permit me to add 
a lusty hurrah to the thought ex- 
pressed by Mr. Piuge in your col- 
umns recently—that advertising man- 
agers be given a chance to get out 
into the field and otherwise have an 
opportunity to keep up with their 
jobs. 

His letter so closely fits the aver- 
age set-up of any one of the 700 
breweries in the country that I am 
taking the liberty of calling it to the 
attention of brewery trade publica- 
tions and asking them to reprint it. 

E. A. WITKE 

Fox Head Waukesha Corporation, 

Waukesha, Wis. 
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Donahue Remits 

To the Editor: Would you mind 
sending me three issues of ADVERTIS- 
ING AGE carrying the report of the 
recent meeting of the Advertising 
Affiliation so that the association 
scrap book will be complete? 

I am also enclosing a money order 
for $3, as you might as well send 
ADVERTISING AGE for three years, in 
keeping with the card which I have 
filled out. Then I won’t be bothering 
you any more for special service. 

HAROLD DONAHUE, 
President, Advertising and Sales Club 
of London; President, Advertising 

Affiliation. 
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Re-Making History 

To the Editor: Seagram’s recently 
used a full page in color depicting 
Thomas Jefferson “drafting the con- 
stitution.” 

This is quite astonishing as Jeffer- 
son was in France at the time of the 
creation of the constitution and had 
no part in its composition. It is es- 
pecially ironic as one of the maga- 
zines which carried the copy ran an 
article on the constitution in the 
same issue, mentioning that Jefferson 
was absent from the constitutional 
convention. 

Mr. Roosevelt is right: “This gen- 
eration has a rendezvous with des- 
tiny.” Its advertising men are mak- 
ing American history. 

NEVILLE BAYLESS 
Bayless-Kerr Co., Cleveland 


~~ =“ = 


Rumbling Along 


To the Editor: My stomach rum- 


bles. 
I've tried just about everything, 
but she won't stop. It’s my diges- 


doctors keep on 


telling me. | 


Sometimes, after I eat boiled cabbage, 
I feel terrible. 

I even tried this here cigarette the 
advertisements say is good for your 
digestion. I still rumble. I wonder 
if they’re telling the truth, and 
hadn’t they ought to? You don’t fee] 
very good if you can’t believe what 
you see in the advertisements. I read 
they cleaned them up, but I guess 
they were just thinking about it. 

RALPH BENNETT, 
Philadelphia. 
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The Leading Paper 


To the Editor: I have recently 
received a letter from Australia in 
which I was asked to recommend 
what, in my opinion, was the out- 
standing advertising publication in 
the United States. Naturally, I 
wrote our correspondent that without 
question the publication was Apver- 
TISING AGE. 

I suggest that you send a sample 
copy of your publication to our cor- 
respondent whose name and address 
is as follows: 

A. R. Allen, Managing Director, 
Vesta Battery Co. (Australia) Ltd., 
14 George St., Leichardt, N. S. W., 
Sydney, Australia. 

Your courtesy in sending a sample 
copy to Mr. Allen will be sincerely 
appreciated by this agency. 

JOHN D. STANARD, 
Pres. Advertising Associates, 
Chattanooga, Tenn. 


Florida Says Climate 
Will Turn Into Gold 


To the Editor: We have no desire 
to flaunt Florida’s fortunate position 
to the detriment of any other section, 
but we notice that this state was 
overlooked in your survey of Aug. 3. 
Probably Florida is better off agri- 
culturally today than any other state. 

Most people in the north laugh at 
us Crackers when we brag about our 
summer weather. As a matter of 
fact, we have the laugh on them, and 
plenty. 

Tampa’s hottest day in 46 years 
was in June, 1918, when the old 
thermo shot up to 97.5 degrees. How 
do you like that as against your 102's, 
104’s, 108’s, etc.? When I was in At- 
lanta a few weeks ago it was 102. 
When I remarked with all temerity 
that I would be glad to get back 
down to Florida where I could cool 
off, those buzzards gave me the horse 
laugh. Nevertheless, it was a real 
relief to get back amongst the cool, 
everyday showers and the ocean and 
Gulf breezes. 

A recent visitor here from Ohio 
told me that Florida was the greenest 
spot he had seen on a 1,500-mile trip. 
Our rainfall since January 1 is 2.96 
inches in EXCESS of normal, or a 
total of 31.69 inches since the first 
of the year. 

Obviously, there could be no drouth 
in face of such conditions. We have 
just closed the biggest citrus fruit 
year since 1930, the current crop 
being worth $10,000,000 more than 
for last season. The 1936-37 season, 
opening in September and continuing 
through May, will see the largest 
good-quality crop of citrus fruit we 
have had in ten years, and price pros- 
pects are excellent. 

We clicked on winter vegetable 
crops this season, too, and will go to 
town again this fall, winter and 
spring. Our dairy, poultry and live- 
stock industries are thriving, and 
beef cattle are on the boom. 

We're going to put about 8,000,000 
cases of grapefruit and orange juice 
into cans this season, and we’re going 
to spend about half a million dollars 
advertising our fruit crop to you 
Yanks. 

’Tain’t true what they say about 
this part of Dixie. The sun don't 
really shine all the time. No, sir! 
Every afternoon around two o’clock 
we get a fine thunder shower that 
keeps us cool and refreshed, and pins 
Old Sod’s ears back where they be 
long. Today’s weather prediction: 


“Local showers Wednesday after- 
noon. Moderate to fresh easterly 
winds.” 


But our business sun is shining 
like SIXTY! 
sometime. 

CHARLES M. MCLENNAN. 
Adv. Mer., Florida Grower. 
Tampa, Fla. 


Come down and see Us 
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ADVERTISING AGE . 13 


The Chronicle gained MORE THAN 
TWICE as much Sunday circulation 
as the other morning newspaper 


SUNDAY CIRCULATION GAINS 
San Francisco Newspapers, March 31, 1935—March 31, 1936 


edie a [eet 7 > 5 07 


The Chronicle gained TWICE as much 
circulation as all other newspapers 
in San Francisco COMBINED! 


DAILY CIRCULATION GAINS 
San Francisco Newspapers, March 31, 1935—March 31, 1936 


Chronicle 6,801 


Other 


Morning Newspaper B3 3 9 


tening Newman ae 


...the newspaper situation has been undergoing a decided 
change. Slowly, but irresistibly, just as the tide changes, public 
sentiment has definitely turned in favor of THE CHRONICLE. 
Circulation figures prove it! The pages of THE CHRONICLE 
reflect it ! 


COMPARING THE 6 MONTHS’ PERIOD ENDING 
MARCH 31, 1935, TO THE 6 MONTHS’ PERIOD 
ENDING MARCH 31, 1936, THE CHRONICLE 
GAINED TWICE AS MUCH CIRCULATION AS 


ALL OTHER SAN FRANCISCO NEWSPAPERS 
COMBINED. 


There are two outstanding reasons for this swing in public favor: 


THE CHRONICLE’S make-up: bright, crisp news 
presentation; wirephotos; greater coverage of news, 
features, sports, business, politics, and national 
affairs. 


THE CHRONICLE’S unswerving adherence to the 
policy of presenting all the news accurately ... un- 
biased, uncolored, and without fear or prejudice. 


San Francisco wants its news straight! That’s why San Fran- 
cisco’s fastest growing newspaper is THE CHRONICLE. 


_ Francisco's Fastest Growing Newspaper 
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W. W. Wachtel has been elected a 
director of Calvert-Maryland Distil- 
ling Co., New York. He is vice-presi- 
dent in charge of sales. 


PUBLISHER 
WANTED 


I HAVE: Complete research 
necessary to start a fine trade 
journal that looks too good to 
warrant the risk of carrying on 
alone...a well planned dummy 

editorial and outstanding 
geere-onte record in a similar 
eld. 


I SEEK: A progressive New York 
trade journal publisher with a 
strong organization and moder- 
ate capital for reserve fund...a 
staff that can back me up and 
enable me to put this publication 
on a paying basis from the start. 


THE FIELD: A 400-million-dol- 
lar prosperous industry that has 
no trade journal dealing with its 
problems ... subscribers are in- 
telligent top executives who can 
appreciate a fine publication. . 
advertisers can be drawn from 
more than 20 branches of the in- 
dustry. 


STATUS: Initial calls on leading 
advertisers have met with a 
healthy response ... everything 
is ready to go forward. Write 
Box 817, Advertising Age, N. Y.C. 


Air by Bauer & Meyer 


Bauer & Meyer, Inc., New York, 
“Advertising in Transit Lines,” ded- 
icated two recent morning radio pro- 
grams to the presentation of the 
prize winning essays in the ADVER- 
TISING AGE contest, which was won 
by Reinhart W. Knudsen, of Eugene, 
Oreg., and Katherine Howard, of 
Spokane, Wash. 

Response was so favorable that 
Bauer & Meyer plan additional talks 
on advertising, intended primarily as 
an educational series for merchants 
in smaller towns. 


Chicago Club Shows 
Old Advertising 


As part of a campaign to collect 
rare old advertising pieces, the Chi- 
cago Federated Advertising Club last 
week exhibited some of the books 
and bound magazines that have been 
contributed to the Club. 

Among the pieces on display were 
bound copies of Collier’s, 1906-07; 
Ladies’ Home Journal, 1898; Frank 
Leslie’s Magazine, 1903-04, and Out- 


look, 1904. 


DuPont Stops Discounts 


The du Pont Rayon Co., New York, 
has discontinued quantity discount 
schedules for viscose and acetate 
rayon yarns, in accordance with the 
Robinson-Patman bill, the company 
has announced. 


(iy 


I 


PROGRAMS MAKE THE 
STATION 


For 9 years Amos ’n’ Andy have caused radio 
dials in the Chicago area to turn to 


WMAQ@ 


the station whose popularity and coverage are 
greater than that of any Chicago station. 


Take advantage of this deeply rooted listening 
habit by broadcasting your radio campaign over 


WMAQ 


Completely programmed by NBC 


50,000 WATTS 


NBC Red Network 


CHICAGO, ILLINOIS 


SOHIO ACTS AS 
PROMOTER FOR 
BIG. EXPOSITION 


Devotes Entire Appropriation 
to Selling Show 


Cleveland, O., Aug. 6.—Gearing its 
entire advertising program to the 
Great Lakes Exposition at Cleveland, 
Standard Oil of Ohio has widened 
the circle of its operations by dis- 
patching its sky-projector on a 43- 
day tour of the state, during which 
it will visit 33 cities. 

While the sky projector is only one 
of numerous media being employed 
by Sohio, it is perhaps the most 
unique. The company is co-operat- 
ing with a newspaper in each city, 
the slides including a message from 
the daily, as well as the company’s 
own invitation to the public to visit 
Cleveland’s $25,000,000 show. 


Leslie G. Smith, advertising man- 
ager of Standard Oil of Ohio, ex- 
plained his advertising strategy as 
being based on the discovery that 
the company garners a substantial 
share of any increase in gasoline 
sales induced by travel to the Exposi- 
tion, which runs through Oct. 4. 
Newspaper space, a 44-program 
series over WTAM and WLW for 12 
weeks, and streamers on 800 24-sheet 
posters are other promotion employed 
to stimulate travel to the Cleveland 
magnet. Sohio “servicenters” all 
over Ohio are distributing exposition 
tickets and literature. 


Exploration of Ohio 


The newspaper series is in the 
style made famous by Ripley, and 
under the heading of “Let’s Explore 
Ohio,” presents some of the wonders 
to be seen at the Exposition. An 
even more interesting advertisement 
which has attracted wide attention 
is one used in large space, announc- 
ing that “Company’s coming,” and 
making a special plea to Ohio resi- 
dents for courtesy and consideration 
for visitors to the exposition. The 
Sohio agency is McCann-Erickson, 
Inc. 


Sohio’s own exhibit at the Cleve- 
land fair embraces no less than 7,000 
square feet of space, dominating one 
end of the huge automotive building. 
Manned by a staff of 20 persons, the 
exhibit provides both entertainment 
and a demonstration of the merits of 
Sohio products. Included in the 
repertoire are petroleum performance 
demonstrations, driver reaction tests, 
historical displays, and travel and 
industrial talking pictures. The lat- 
ter are presented in a 200-seat air- 
conditioned theater, which is part of 
the Standard Oil exhibit. 

The exterlor of the Standard Oil 
exhibit, fronting on the high-masted 
Marine Plaza, one of the most heav- 
ily travelled thoroughfares in the 


Exposition grounds, is a replica of 
the new type streamlined porcelain 
enamel and glass servicenter, 25 of 
which are being built by the com- 
pany at key locations this year 


Check of Reactions 


Entering the building through this 
facade, the Exposition visitor is face 
to face with devices for scientific 
measurement of sensory and muscu- 
lar driver reactions. Perfected by 
Dr. Harry DeSilva of the Traffic Re- 
search Bureau of Harvard University, 
the testing machines record emer- 


gency braking reaction speeds, glare 


Ford to Enter 
Manufacture of 
Tires, Report 


Detroit, Mich., Aug. 6.—A _ report 
that Ford Motor Company will under. 
take manufacture of its own tires 
was given considerable credence here 
this week. Not only has Henry Ford 
been considerably annoyed recently 
by delay of tire deliveries by labor 
troubles within the tire industry, but 


—AND MACHINE THAT DOES IT 


Standard Oil of Ohio sky writer which has gone on tour. 


and color blindness, and accuracy of 
speed and _ distance’ estimating. 
More than 7,200 individuals took the 
tests in the first five weeks of the 
Exposition season. Fifty men and 
fifty women picked at random from 
among those tested established the 
fact that the average woman takes 
.511 seconds to get her foot on the 
brake in an emergency, as against 
.476 seconds for the average man, 
under identical conditions. 


The petroleum performance exhib- 
its occupy a large portion of the 
company’s space and afford oppor- 
tunity for continuous demonstration 
of the driving qualities and motor 
wear resulting from proper and im- 
proper fuels and lubricants. 


The necessity for regular changed 
of motor oil is demonstrated by two 
large revolving glass globes, over one 
of which flows clear, fresh oil. 
Gritty oil, full of impurities that 
naturally collect in the crank case 
after long use, pours over the other. 
Two Pontiac cylinder heads in use 
for more than 10,000 miles show the 
excessive carbon deposit caused by 
the use of inferior oil and the rela- 
tive absence of carbon when Esso is 
used. A sample of crank case sludge 
is shown in a bowl and periodically 
activated by an egg-beater device to 
show why sludge, resulting from 


failure to change oil regularly, short- 
ens motor life. 


he has long preached the gospel of 
a self-contained business. 

His success in cutting manufactur- 
ing costs of automobiles has also sug- 
gested that he might do the same 
with tires. 

About 50 per cent of tires for Ford 
cars has come from Firestone, with 
Goodrich providing 18 per cent, 
Goodyear 17 per cent and United 
States Rubber Company the _ re- 
mainer, according to general belief. 

Creation of a plant with a daily 
capacity of 24,000 tires will be under- 
taken, according to the story. While 
the primary purpose is to equip Ford 
cars, it is believed that eventually 
Ford will also make a bid for the 
replacement market. 


Goodrich Shifts Two 


E. T. Campbell, formerly of the 
Associated tire lines djvision of the 
B. F. Goodrich Co., has been ap 
pointed assistant manager of Good- 
rich petroleum sales department, 
Akron, succeeding B. J. Brooks, re- 
cently named Goodrich district man- 
ager in Milwaukee. 


Ivers with “Star” 


Jerry Ivers, formerly with San 
Jose News and San Mateo Times, has 
been appointed advertising manager 
of the Burlingame, Calif., Advance 
Star. Fenger-Hall Company has been 
appointed by the Star as national 


representative. 
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BUILDER 


AND BE SURE TO RESERVE ) 
THAT ADDITIONAL SPACE 
IN PRACTICAL BUILDER- 
WE WANT TO GET IN ON 
THAT TEN THOUSAND 
CIRCULATION INCREASE 


BEFORE RATES GO UP/ / 


Published by the publishers of BUILDING SUP2LY Y NEws— 
59 East Van Buren Street. Chicago 
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Most Beautiful 
Girl Addressed 
by Spud Advice 


Louisville, Ky., Aug. 6.—Advertise- 
ments reminiscent of the exchanges 
of sentiment in the agony columns 
are being used by Axton-Fisher To- 
bacco Company in Fort Worth, Texas, 
to test public response to this type 
of appeal for Spuds. 

One piece of copy, 48 lines on two 
columns, is addressed “to the most 
beautiful girl in Fort Worth,” while 
another, in an equally confidential 
tone, is dedicated “to every salesman 
in Fort Worth.” The style was broken 
by another piece of copy, otherwise 
possessing the same characteristics 
of layout, headed, “When your nose 
is irritated by salt water.” 

Exploration of the message to “the 
most beautiful girl’ proved that Spud 
was temporarily borrowing Listerine 
ammunition. 


When Mirror Fails 


“Your mirror tells you why men 
admire you—and other women envy 
you,” it said. “But there’s one truth 
it cannot reveal—the truth about 
your breath. If you smoke a lot, you 
may offend with heavy ‘cigarette 
breath. So why take chances? 
Switch to Spud cigarettes and be 
safe.” 

The advice to salesmen was based 
on mental clarity. 

“Right after breakfast you know 
all the answers before they start 
shooting questions at you,” it said. 
“But as the day wears along, you be. 
gin slowing down mentally. Your 
head may be in a smoke-fog—from 
too many cigarettes. Better switch 
to Spuds. They’ll clear your head— 
help keep your brain sparkling.” 

Young & Rubicam, New York, are 
in charge. 


‘GREAT Mc COY’ 
SPONSORED ON 
RADIO PROGRAM 


Continental in Revival of 
Blood and Thunder 


New York, Aug. 9.—Blood and 
thunder filled the air tonight when 
The Great McCoy’s Stock Company 
staged the old favorite, “Under the 
Gas Light,” sponsored by Continental 
Baking Company. 

This success of the 1870's, with 
men wearing black moustachios and 
derbies, horse-drawn cabbies and 
victorias, guests in old-fashioned cos- 
tumes, provided a gala atmosphere 
which attracted 3,000 to Carnegie 
Hall. 

The show was broadcast over 
WOR, New York, and WGN, Chicago, 
from 9 to 10 P. M. and will continue 
weekly. Batten, Barton, Durstine 
and Osborn are in charge. 

In popularizing the new program, 
full-page copy in three colors was 
used yesterday in the New York 
World-Telegram, and the Chicago 
Herald and Examiner. This is be- 
lieved to be the largest space ever 
used for a radio program. Smaller 
announcements appeared on_ radio 
pages of many newspapers. 


Plan Other Revivals 


Other melodramas scheduled are 
“The Relief of Lucknow,” “Ticket of 
Leave Man,” and “Count of Monte 
Cristo,” with a number of titles now 
being negotiated for. It is planned 
to revive the best of the old-timers, 
those that rolled them in the aisles 


down on 14th Street in New York, in 
the 1870's. 

The effectiveness of the show is 
enhanced by the seriousness and 
gravity in which the thespians char- 
acterize the dramatic situations. 
Burlesque is carefully avoided. 

Revivals in literature and the 
theatre have become increasingly 
popular of late, agency officials 
pointed out in commenting on the 
new program. A number of old plays 
have been revived on Broadway 
and in suburban theatres in recent 
months, such as “Murder in the Old 
Red Barn,” and “The Drunkard.” A 
gay 90’s night club is a popular spot. 
Several best-selling books such as 
“Stars Fell on Alabama,” and “Gone 
with the Wind” are characterized by 
19th century backgrounds. 

The melodrama program _repre- 
sents an addition to the Continental 
Baking Company’s campaign, ‘Ren- 
frew of the Mounted” continues. 


Ice Group Names Hust 


to Direct Campaign 


H. G. Hust has been appointed ad- 
vertising director of National Ice 
Advertising, Inc. He will make his 
headquarters in Chicago, and will be 
in charge of the co-operative na- 
tional campaign in the interests of 
ice refrigeration. 

Mr. Hust will resign from the pres- 
idency of City Ice Company, Kansas 
City, Mo., Sept. 1, to assume his new 
duties. Guy W. Jacobs continues as 
business manager of National Ice 
Advertising, Inc. 


“Banking” Issues 
Coast Supplement 


Banking, journal of the American 
Bankers Association, devoted the sec- 
ond section of its August issue to 
financial and economic developments 
of the West. 

The supplement was published in 
connection with the annual conven- 
tion of the association, to be held in 
San Francisco, Sept. 21-24. 


. oe BUFFALO, THE HEART OF THIS 
é] digas ARE DAILY READERS OF THE 7 


Evert 


FOUL PLAY Is TAKING PLACE HERE 


Scene from thriller of gay 90's being revived by Continental Baking. 


UTILITY COPY 
TELLS WHAT AIR 
CONDITIONING IS 


Chicago, Aug. 4.—Two utilities, 
the Peoples Gas Light and Coke 
Company and Public Service Com- 
pany of Northern Illinois, sought 
this week to stimulate public accept- 
ance of air conditioning with special 
advertising and exhibits built around 
the booming new industry. 


The Public Service Company of 
Northern Illinois swung into a new 
phase of an extensive newspaper 
company as headquarters for air 
conditioning information and to clar- 
ify public understanding of the sub- 
ject. 


A display of gas heating and air 
conditioning equipment of a dozen 
manufacturers is a feature of the 
“Home Comfort Show,” a month- 
long event which Peoples Gas Light 
and Coke Company opened in its 
downtown headquarters yesterday. 

Large space is being used in all 
Chicago newspapers by Public Serv- 
ice for a series of three advertise- 
ments dealing with as many phases 
of air conditioning. 


Includes Six Processes 


The first pointed out that most 
people have come to think of air 
conditioning as a means of copling 
the rooms they occupy. As a matter 
of fact, it includes five other proc- 
esses—circulating, cleaning, humidi- 
fying, dehumidifying, and heating— 
copy declares. Six illustrations, 
symbolizing these processes, portray 
objects ranging from igloos to wind- 
mills. 

Costs of air conditioning are con- 
sidered in the second advertisement, 
which was launched today. It cov- 
ers electric fans, the kitchen ven- 
tilating fan, attic cooling systems, 
individual room cooling units, and 
complete air conditioning systems. 

J. R. Pershall, advertising man- 
ager, said that the third piece of 
copy in the air conditioning series 
will deal with profit possibilities for 
theaters, restaurants, and other bus- 
iness enterprises. A subsequent 
campaign, breaking at the time of 
re-opening of schools, will relate de- 
velopments in home lighting. 


Join in Education 


Exhibitors of gas heating or air 
conditioning equipment at the Peo- 
ples Gas’ Home Comfort Show in- 
clude General Electric Co., Schenec- 
tady; The Bryant Heater (Co., 
Cleveland; The Trane Company, 
LaCrosse, Wis.; Crane Company, 
Chicago; L. J. Mueller Company, 
Milwaukee; Surface Combustion Cor- 
yoration, Toledo; American Foundry 
»nd Furnace Co., Bloomington, IIl.; 
Forest City Foundries Co., Cleve- 


land; James B. Clow & Sons, Chi- 
cago; General Gas Light Co., Kala- 
mazoo, Mich.; and American Radia- 
tor Co., New York. 

The Bryant Heater Company dis- 
played its summer air conditioner, 
which employs gas to remove mois- 
ture from the air. This air condi- 
tioner sold for $4,000 two years ago, 
but quantity production has brought 
the price to well below $1,000. It 
will completely air condition a 
seven-room house. 

A blow-up of the company’s 
“frown” photograph, used in its na- 
tional advertising, is a feature of 
the Bryant exhibit. It shows a smil- 
ing fat man taking off a mask. The 
mask is his former facial expression, 
one of deep discontent. 


Other Show Features 


The Home Comfort Show displays 
a model _ kitchen, promoted as 
“America’s Finest Kitchen.” A kit- 
chen-naming contest, with valuable 
gas appliances as prizes, is being 
staged. 

Puppet and style shows, the latter 
in co-operation with department 
stores, are also features of the com- 
fort exposition. Two model base- 
ments, illustrating the effects that 
can be obtained when modern heat- 
ing and air conditioning units are 
installed, are also shown. One is a 
sportsmen’s, the other a_ nautical 
room. 

Clayton Cassidy is advertising 
manager of Peoples Gas Light & 
Coke Company. 


Chase Opens Studio 


Merrill Chase, formerly director of 
Underwood & Underwood Studios in 
Washington, D. C., has opened his 
own studio in the Palmer House, 
Chicago. Associated with him are 
Carl Walden, in charge of live model 
photography, and E. L. Fahrney, in 
charge of still life pictures. 


S25 SEND FOR 7S 


** Constructive 

—Informative 

—Profusely Illus- 

seqnee. Your request will bring 
only the book —no salesman. 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


Send me your free book on Porcelaia 
Enameled Signs. 
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LOOKING AHEAD 


M. L. Annenberg 


ADVERTISING IN 
EXPANSION ERA 
SAYS ANNENBERG 


New York, Aug. 4—M. L. Annen- 
berg has invested a large fortune in 
the purchase of the Philadelphia In- 
quirer not only because he knows 
and likes the newspaper business, 
but because he believes advertising 
is on the threshold of an era of ex- 
pansion that will surprise its most 
optimistic practitioners. 

This was the gist of an interview 
with the publisher and capitalist this 
afternoon as he was leaving for 
Philadelphia to take over control of 
his new property. Weight attaches 
to his statement as to advertising’s 
prospects by reason of his broad ex- 
perience in the banking and invest- 
ment field, gained during many years 
of dividing his energies between 
publishing and finance. 

He was for four years a member 
of the brokerage firm of Annenberg, 
Stein & Co., members of the New 
York Stock Exchange, liquidating the 
business on Oct. 27, 1929, two days 
before the big break. He is also a 
member of the Milwaukee Grain and 
Stock Exchange. 


Wide Business Interests 


The Cecelia Company, in which he 
is a heavy stockholder, operates, in 
addition to a news-gathering service 
and numerous publishing enterprises, 
the Interstate Brokerage Company 
and is a large stockholder in the 
American National Bank and Trust 
Company of Chicago and Wisconsin 
Bank Shares. 

Mr. Annenberg based his predic- 
tion as to advertising expansion on 
his belief that the period of business 
Prosperity on which the country is 
entering will coincide with advertis- 
ing’s coming of age. As a result of 
this fortunate joining of circum- 
stances he thinks there will be quick 
acceptance by business, public and 
Sovernment of the facts that con- 
tinuous prosperity depends upon 
selling and that advertising is the 
— economical form of selling ef- 
ort. 

He is not atarmed about the re- 
cent hostile manifestations from 
sovernment and public that have 
‘aused concern in advertising cir- 
cles, looking upon them as inevitable 
rst reactions to an awareness of 
advertising’s growth into a tremen- 
dous business and social force, which 


Will lead to a better understanding 
of advertising and consequent appre- 
“lation of the benefits and protection 


it affords consumers. 
Predicts Better Copy 


While he thinks both government 
control and self-regulation under 
‘road frameworks might be desir- 
able, he said that the improvement 
"5 ‘Copy desired by advertising’s 
faders will come about automati- 
“ally by reason of the increasing ne- 
“SSity for better advertising. The 
“son there has been so much ob- 
‘““Uonable copy in the national field, 
“© said, is because certain national 


| 
| 
| 


advertisers have not been as depend- 
ent on the selling power of their ad- 
vertising as they will need to be in 
the future. 

As this necessity increases, he be- 
lieves national advertising will fol- 
low the character of retail advertis- 
ing more closely. He pointed out 
that the department stores in large 
cities are more dependent on adver- 
tising than any other class of adver- 
tisers and this fact has compelled 
them to advertise in such a way as 
to build respect and good will for 
their stores as well as to move huge 
quantities of merchandise daily. 


Overalls to Aarons 


Hamilton Carhartt Overall Co., 
Detroit, has appointed Aarons, Sill & 
Co., Inc., also of Detroit. Radio and 
farm papers will be used. 


Nazis Prohibit Private 


Barter Transactions 


The German government has is- 
sued two decrees in reprisal of 
United States Treasury decisions 
against German export. subsidies. 
The decrees provide that Aski marks 
may no longer be used for payment 
of exports to this country and that 
private barter transactions with the 
United States will not be approved. 

Approximately 60 per cent of the 
trade has been transacted through 
private barter or with Aski marks 
for payment. 


Tools to Schaffner 


Claude Schaffner Advertising 
Agency, New Haven, Conn., has been 
appointed by William Schollhorn Co., 
New Haven, for its Bernard line of 
special purpose tools. 


Chicago Exposition 
Home Opens Sept. 7 


The “New American Home,” dem- 
onstration home being erected in 
Chicago at Roosevelt Road and Mich- 
igan Avenue by General Electric Co., 
Crane Co., and Portland Cement As- 
sociation, with the Federal Housing 
Administration associated, will be 
ready for public inspection by Labor 
Day. 

The house, being built to stimulate 
building in Chicago will cost about 


$10,500. <A. L. Fridstein is general 
manager. 
Pittshield News Bows 


Pittsfield, Mass., Shopping News, 
weekly, made its first appearance 
July 30. <A. Joseph Peacock, vice 
president of Ben Franklin Press, 
Inc., Pittsfield, is manager. 


Hercules Makes 


Executive Changes 


Charles A. Bigelow, formerly gen- 
eral manager, has been elected a vice- 
president of Hercules Powder Co., 
Wilmington, Del. He has been with 
the company since 1921. 

Mahlon George Milliken, general 
manager of the cellulose products de 
partment, was elected a director, and 
William Robert Ellis, formerly assist- 
ant general manager of the explo- 
sives department, will become gen- 
eral manager. 


Brewer with Paper 


Emerson Brewer has been named 
advertising manager of Beverage 
Retailer 4 Wholesaler, New York, a 
weekly. He was ‘until recently ad- 
vertising manager of the Schenley 
Distillers Corporation, New York. 


3rd Evening Paper. . 
2nd Morning Paper... 


National Representatives: Hearst International Advertising Service. Rodney E. Boone, General Manager 
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Here are the figures: 


DAILY LOCAL ADVERTISING GAINS 
First 6 months, 1936 


CHICAGO AMERICAN 
480,684 LINES GAIN 


2nd Evening Paper. ..197,456 Lines Loss 
3rd Evening Paper. ..340,098 Lines Gain 
Ist Morning Paper. ..246,488 Lines Gain 
2nd Morning Paper... 33,366 Lines Gain 


DEPARTMENT STORE ADVERTISING GAINS 
First 6 months, 1936 


CHICAGO AMERICAN 
347,768 LINES GAIN 


2nd Evening Paper.. .234,041 Lines Loss 
. 93,662 Lines Gain 
Ist Morning Paper. ..154,037 Lines Gain 
55,989 Lines Gain 
Authority: Media Records 
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History is being made these 
evenings in Chicago, Mr. Na- 
tional Advertiser. 


the trend to the American for 
local advertising becomes more 
evident. Since last January, mer- 
chants have increased their 
schedules month by month, be- 
cause they found that the Ameri- 
can pays in direct proportion to 
money spent. 
month has brought greater gains 
in our local advertising linage, 


chants, increasing desire to buy 
American—and 
dise! Hence this pyramided gain 
that has made advertising history 
these past six months and prom- 
ises to continue with even greater 
momentum in the future. 
There is a very logical 
reason for the Chicago 


LED ALL 


With each is- 
the Chicago American. 


So that every 


enthusiasm from mer- 


sell merchan- 


THE AMERICAN | 


DAILY PAPERS IN . 
LOCAL DISPLAY 
ADVERTISING GAIN 


~~ 


CHICAGO 


American’s success as a medium 
for selling merchandise. 
readers are the reason! 
thing, there are so many of them 
—the largest evening newspaper 
readership in Chicago. For 
another —they are the respon- 
sive type that retail advertisers 
yearn for, because they are 
young, have jobs, can and do 
buy merchandise that is brought 
to their attention in the Ameri- 
can... and buy it on the spot! 
The success of innumerable 
large merchandising events, in 
multiple pages in many cases, 
can be traced directly to the 
swift responsiveness of this large. 
active audience of ours. 
what the American does for lo- 
cal advertisers it can do for na- 


Our 


For one 


And 


tional advertisers. In 
other words, produce di- 
rect sales the next day! 


CHICAGO AMERICAN 
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ADVERTISING AGE 


eo 10, 1936 


Shepard Signs 
with Petry for 
Next Five Years 


Boston, Mass., Aug. 5.—A vote of 
confidence in the present system of 
radio representation, said by some to 
be on its last legs, was cast by John 
Shepard III, president of the Yankee 
Network, with appointment of Ed- 
ward Petry & Co. as exclusive na- 
tional representative for the next five 
years. 


The contract covers not only the 
Yankee Network, but exclusive na- 
tional representation for the stations 
owned by the same interests—WNAC, 
and WAAB, Boston; WICC, Bridge- 
port and New Haven, and WEAN, 
Providence. 


The Colonial Network and WAAB, 
Boston, may be sold by Mutual 
Broadcasting Svstem when programs 
originate at WOR, by the New York 
State Broadcasting System when the 
program originates at WINS, or by 
WHN when it originates the program 
in New York. All other national 
contracts for the Colonial Network or 
WAAB will be handled by Petry, Mr. 
Shepard explained. 


OVER 30,000 


CIRCULATION 
PER MONTH 


To Buying and Specifying Officials of 
high rated plants that purchase In- 
dustrial Products in large quantities. 


Tell your sales story in New Equip- 
ment Digest —the industrial publi- 
cation that will give you live inquiries 
at economical cost. 


Macfadden Rents More 
Office Space in N. Y. 


Macfadden Publications, Inc. has 
leased space in the Bartholomew 
Building, 205 East 42nd Street, New 
York, for the business departments 
now located at 1926 Broadway. 

The advertising and editorial de- 
partments will continue to occupy 
the 15th and 16th floors of the Chan- 
in Building, 122 East 42nd St. 


Stations KFBB, KGVO 
Join Columbia Network 


Stations KF BB, Great Falls, Mont., 
and KGVO, Missoula, Mont., joined 
the Columbia Broadcasting System 
Aug. 9, bringing the number of sta- 
tions affiliated with CBS to 105. 

Mrs. Jesse Jacobsen is manager of 
KFBB. A. J. Mosby owns and man- 
ages KGVO. 


Gruen Sponsors Plane 


Gruen Watch Makers Guild, Cin- 
cinnati, is co-operating in the con- 
struction of a new plane for Com- 
mander Frank Hawks. A contest 
for the name of the plane is now be- 
ing conducted through deGarmo Cor- 
poration, New York. 


Starts “Reflections” 


“Alfol Reflections,” illustrated 
news-letter issued twice a month, has 
been started by Alfol Insulation Co., 
New York. 
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Watch for the Cartoon of Encouragement each month. 


“NED Gives a Friendly Tip 
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Industrial Activities 


ro 8 a eC 
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New Equipment Digest has an editorial con- 
tent interesting to every plant operating 
official as well as the ‘‘man at the top’’. 


Write or wire for advertising information. 


NEw EQUIPMENT DIGEST 


Mechanical Improvements 
New Products and Materials 


Co-operating with MacRae’s Blue Book 
if E. Huron St., Chicago 


FILES PROTEST 
AGAINST A. B. C. 
RENEWAL CHANGE 


Will Distort Picture, Says 
Business Publisher 


Chicago, Aug. 6.—The new method 
of computing renewal percentages of 
business papers, recently announced 
by the Audit Bureau of Circulations, 
is the subject of a strong protest 
lodged by D. J. Hansen, general 
manager of Domestic Engineering 
Company, Chicago, publishers of Do- 
mestic Engineering and other papers. 

“Under the new method,’ Mr. Han- 
sen told O. C. Harn, managing di- 
rector of the A. B. C., “it is quite 
possible that the better the job done 
by the publisher, the poorer will be 
his renewal percentage.” 

Under the new ruling, the A. B. C. 
would base its renewal percentage on 
one issue in each six-month period. 
These issues would be the ones on 
which the publisher bases his occupa- 
tional analysis—usually May and 
November numbers. 


Basis for Appraisal 


Pointing out that many space buy- 
ers appraise the value of business 
papers by their renewal percentages, 
Mr. Hansen asserted that the publi- 
cation which not only secures a new 
reader for each one that it loses, but 
also increases its circulation, will 
have a low renewal rate as compared 
to a contemporary which is losing 
circulation from year to year. 

“Let us take a hypothetical case,” 
he said, “in support of this viewpoint.” 
Papers A and B have 15,000 circula- 
tion each at the beginning of the 
year. Let us assume that all 15,000 
subscriptions expire and that both 
papers renew 66 per cent, or 10,000. 
This would show a loss of 5,000 for 
each. 

“But Paper A replaces the 5,000 
lost and adds 2,000 new readers, and 
has 17,000 circulation at the end of 
the year, while Paper B replaces 
only 2,000 of the 5,000 lost and has 
12,000 at the end of the year. With 
renewals figured on the new basis, 
Paper A would have a circulation of 
17,000, of which 10,000 would be re- 
newals, for a percentage of 58.82. 
Paper B would have a total of 12,- 
000 circulation, 10,000 of which 
would be renewals and its percent- 
age would be 83.33.” 


New Orders Govern 


Mr. Hansen gave other illustra- 
tions to show that the number of 
new subscriptions added by a paper 
will determine the percentage of re- 
newals. 

“The only way a paper could have 


refuse all 
said, 
duces the percentage of renewals.” 

Mr. Hansen also argued that long 
term renewals are given undue value 
under the proposed A. B. C. plan. A 
renewal for three 
counted each year, or three times, as 
a renewal, though, according to the 
publisher, the subscriber who renews 
from year to year, puts his stamp of 
approval on the paper in more con- 
vincing fashion. 


Kathanode Adopts 


new subscriptions,” he 


Kathanode Corporation, 
and Chicago, will guarantee its bat- 
teries “as long as you own your car.” 
This is said to be the first time such 
an offer has been made. 

Advertising, now appearing in 
trade publications, will be followed | 
by consumer copy in September, | 
through Batten, Barton, Durstine & 
Osborn, New York. 


“Four H News” Will 
Accept Advertising 


Advertising will be accepted by 
National Four 
cago, according to a decision reached 
by the national committee 

With the September issue, the pa- 
per will adopt a 7x10 page size. and | 


increase circulation to 75,000. 


COMPLETE OUTFIT 


i 


IN ONE PACKAGE 


Gift set being marketed i A. Winarick, Inc., New York, includes a 
bottle of Jeris scalp tonic, a bottle of Jeris shampoo and a quality 
hair brush. 


Cama te. ry 
Shows Lined Up 
by Mutual Net 


Chicago, Aug. 6—Mutual Broad- 
casting System announced today its 
first coast-to-coast programs, one 
sponsored by The Murine Company, 
Chicago, for Murine eye lotion, and 
the other by Continental Baking Com- 
pany, New York, for Wonder Bread. 

The Murine show, entitled ‘Listen 
to This,” will be launched Nov. 4. 
The same program was sponsored by 
Murine last winter over four basic 
Mutual stations and WAAB, Boston, 
which will become a part of MBS 
this fall. 

A tentative list of stations for 
“Listen to This” includes WGN, Chi- 
cago; WOR, Newark; WLW, Cincin- 
nati; and the four Don Lee stations, 
KHJ, Los Angeles; KFRC, San Fran- 
cisco; KGB, San Diego, and KDB, 
Santa Barbara. The Don Lee con- 
tract with Columbia Broadcasting 
System runs to Dee. 81. As _ pre- 
viously reported, these stations will 
formally join MBS on that date. 


100 per cent renewals would be to'| 


: : | 
“for each new subscription re- 


years will be) 


Battery Guarantee | 
New York | 


H Club News, Chi- | 


Time Is Extended 


| “Listen to This,” 
| the same form as last winter 


| 


professional artists who had not pre- 
viously appeared on network radio, 
were worked in on various programs, 
with an orchestra as a standard fea- 
ture. Formerly a 15-minute show, it 
will be heard from 8:30 to 9 p. m., 
EST, each Wednesday night. Neisser- 
Meyerhoff, Inc., Chicago, is Murine’s 
agency. 

The Continental Baking Company 
program, “The Wonder Show” will 
be Mutual’s first full-hour sponsored 
program. It starts Sunday over two 
Mutual basic stations, WGN, Chicago, 
and WOR, New York, and will be 
heard each Sunday night from 9 to 
10, EDST. Extension to a coast-to- 
coast schedule, through arrangements 
made by Mutual, is planned for fall. 

“The Wonder Show” will boast 75 
actors, singers and instrumentalists 
in a variety program, presenting re- 
vivals of tragedies and comedies of 
touring troupes and medicine shows. 
A large community sing will be fea- 
tured. Batten, Barton, Durstine & 
Osborn, Inc., handles the account. 


Joins Westinghouse 


Myrtle Fahsbender, former home 
lighting consultant of the Chicago 


Lighting Institute, has joined the 
Westinghouse Lamp Co., Bloomfield, 


| N. J., as supervisor of all home light: 


will continue in | ing activities of the commercial engi- 
when ' neer ing department. 


new... timely 


STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Illustra: 
tions” submitted 10 days approval 
by mall from world’s largest file. 
Cost only $10 each. Mode! releases 


‘“ * protect you 


UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO pDeETRO!! 


KETTERLI 


Sales-producing Booklets, Folders, 
Inserts, Calendars, Window 


Mm Displays, Counter Cards, and 


| 


| 
| 


| 


Complete Direct Mail Campaigns. 
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OPERATIONS OF 
SECURITY LAW 
ARE ANALYZED 


Collier’s Tells of Huge Sums 
to Be Collected 


New York, Aug. 6.—Buying power 
among the aged of the United States 
has been increased by $11,135,000 
monthly by one of Uncle Sam’s two 
efforts to aid the old and indigent, 
John T. Flynn reported in the cur- 
rent issue of Collier’s in an interest- 
ing article, “Fixed for Life.” The 
old-age insurance system, the second 
and chief effort along this line, will 
not begin to function until Jan. 1, 
1942, although collection of a per- 
centage of payrolls will begin Jan. 1, 
1937. 

Thirty-three states and the District 
of Columbia have adopted old age 
pension laws, under which the $11,- 
135,000 is being paid out every 
month. The government shares half 
of this bill, with the proviso that it 
will not pay more than $15 a month 
to any person. Most of the state laws 
limit benefits to persons of 70 and 
over, so that only 632,000 are cov- 
ered. 


Range of Benefits 


The highest benefit is $30 per 
month. Seven states pay $25, five 
pay $20 and the remainder pay less 
than that sum, the figure running as 
low as $3.50 per month per person in 
Mississippi, with the state and the 
government dividing the burden 
equally. 

“What magic an old man in Missis- 
sippi uses to exist on $3.50 a month 
is a little mystifying,” commented 
Mr. Flynn, 

Turning to the major plan to pro- 
tect not only the aged of the present, 
but of the future, from misfortune by 
forced insurance, Mr. Flynn ex- 
plained that the Social Security Act 
covers Only about 26,000,000 of the 
50,000,000 employables of the coun- 
try, not applying to agricultural 
workers, federal, state and local em- 
ployes, officers and crews of ships. 
and employes of charitable and insti- 
tutional concerns nor to those who 
are in business for themselves. 

The insurance premiums, if such 
they may be called, will be paid by a 
tax on payrolls, effective Jan. 1, 1937, 
and shared evenly by the employe 
and employer. For the first three 
years the tax is 1 per cent; there- 
after the rate increases one-half of 
one per cent every three years until 
1948, by which time it will be 3 per 
cent on workers and 3 per cent on 
employers. 


Under this plan, the retiring age is 
fixed at 65, when the beneficiary will 
receive a monthly pension depending 
on the length of time he has been 
covered by the system and the 
amount of salary or wages he has re- 
ceived, in no case exceeding $85 a 
month, however. 


Analysis of Plan 


Mr. Flynn reported that the gov- 
ernment will collect $255,000,000 in 
‘axes in 1937 under this plan, the 
amount increasing each year until ,it 
reaches the billion mark in 1944. By 
1950, it will be $1,800,000,000 a year. 

In return it will pay out about $1,- 
400,000 in death benefits in 1937 un- 
der the Social Security Act. These. 
‘00, will inerease annually. 


“By 1942, the first year when old- 
48 benefits will be payable,” wrote 
Mr. Flynn, “total payments will be 
about $52,800,000. By 1950 they will 
5 $505,500,000.” 

, Discussing some of the alleged 
eeahige in the system, as at present set 
“PD, Mr. Flynn continued: 


_ One economic defense of old-age 
<a is that they increase pur- 
oo power. That is, they put 
on hands of old people money 
mol rb things which they would 
, .. lerwise have. But this will not 
"SO if the money collected from in. 


dustry each year for many years is 
greater than the money paid out in 
benefits, except to the extent that the 
government spends the money thus 
collected. 


“Next year the government will 
collect $255,000,000 but will pay out 
in benefits only $1,900,000. In 1950, 
it will collect $1,783,300,000 and pay 
out only $505,500,000. It will not be 
until after 1965 that collections will 
be less than payments.” 


Chain Suit Ends 


National Brands Food Stores of 
Georgia will continue to operate un- 
der that name, as the result of a de- 
cision of the State Supreme Court. 


Malkiel Agency Named 


David Malkiel Advertising Agency, 
Boston, has been retained by Allergia 
Products Co., Newton, Mass., maker 
of Allergia pillows for relief of 
asthma and hay fever sufferers. The 
Rose-Derry Co., Newton, has also 
named Malkiel for Kantwet Crib 
Mattress.’ 


Conway Represents 


“Nation’s Agriculture” 


Nation's Agriculture, published by 
American Federation of Farm Bu- 
reaus, Chicago, has placed its East- 
ern representation with John H. 
Conway, New York. 


Mr. Conway also represents Amer- 


Quest Powder 
Goes on Own 
in Magazines 


Chicago, Aug. 6—Quest deodorant 
powder, formerly advertised by In- 
ternational Cellucotton Products 
Company only in conjunction with 
Kotex and Kleenex, will make its 
solo advertising debut in September 
and October issues of magazines. 

Pages and double columns will be 
used in American Home, Cosmopol- 
itan, Good Housekeeping, Fawcett 
Women’s Group, Harper’s Bazacr, 
Ladies’ Home Journal, Macfadden 


“Dainty Always—Now that I’ve 
Learned,” one advertisement is 
headed. It pictures a woman in eve- 
ning gown, drawing on her gloves. 
A can of Quest is shown, against a 
black background. Smaller display 
is given a box of Kotex. “Use it with 
Kotex” is the advice to Quest buyers. 

Kotex advertising continues in 
magazines, in a consistent’ ten 
months’ campaign, February to No- 
vember, inclusive. Kleenex is using 
radio exclusively this year, the serial 
“Mary Marlin” being suspended at 
the end of June but resuming Sept. 
14, according to present plans. It 
will be heard over the NBC Red net- 
work. 


Women’s Group, McCall's, Photoplay, 
True Story, and Vogue. 


National Brand Stores, Inc., Dela- 
ware, contested use of the name. 


ican Cotton Grower, New Orleans, 
among other papers. 


L. E. Meyer is advertising man- 
ager. The agency is Lord & Thomas. 


Tull Meals a Day tor a Bleger Family. 


THAT’S WHY FOOD ADVERTISERS 
FIND THIS HOUSEWIFE | 


WOMAN PROSPECT NUMBER 1 


@ More and more every day, informed manufac- 
turers of food products are recognizing rural 
America as the field of maximum returns on ad- 
vertising. It is easy to see why. Here families are 
larger by 23% and hearty eaters they are, too. 
No toast and coffee breakfasts for them, but a full 
meal followed by two more full meals a day, 
every day for every member of the family and 
hired helps as well. There are no restaurants to 
take trade away from the home table, whereas 
20% of the city family’s food dollar goes for 
“dining out.” 


@ The rural housewife must, therefore, buy more 
packaged specialties or staple foods than the city 
woman. She has more money to spend for them, 
too. Her family’s spendable income is the fastest 
growing in America. Milk, butter, eggs and vege- 
tables take 40% of the city woman's food dollar. 
The rural housewife gets them for virtually noth- 
ing. More of her food dollar can and does go for 
packaged foodstuffs. 


@ Certainly this prospect should receive your 
attention. And how could she be reached to bet- 
ter advantage than through the only magazine 
edited throughout specifically for her tastes, in- 
terests and ways of doingthingsas a rural woman 
—"The Farmer’s Wife Magazine.” That rural 
women do appreciate this special consideration 
is proved by our ability to offer steady increases 
in circulation guarantees over the past 10 years. 
Never once a backward step—never a time when 
the ever-increasing guaranteed figure was not 
exceeded by a substantial circulation bonus. 


@ With over 77% of this circulation in the 1289 
richest rural counties of America’s 3072 total, 
there is ample reason for calling the average 
reader of‘'The Farmer's Wife Magazine’’ WOMAN 
PROSPECT NUMBER 1. That alert advertisers 
recognize her as such is shown by consistent 
linage gains. Every month this year has shown a a 


The f ARM ih WF Magazine 


of 1935—the August issue of 1936 being 37.6% 
ahead of August 1935. 

NEW YORK: 405 LEXINGTON AVE. 
ST. PAUL: 55 E. 10th ST. 


@ No food advertiser can afford to neglect 
WOMAN PROSPECT NUMBER 1. We are sure 
you will consider it time well spent to learn 
these reasons through an interesting exhibit any 
“Farmer's Wife’ representative will be glad to 
show you without the slightest obligation. Phone 
or write the nearest office. 


CHICAGO: 307 N. MICHIGAN AVE. 
SAN FRANCISCO: 155 MONTGOMERY ST. 
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Form Group to 
Push Sales at 


Soda Fountains 


Chicago, Aug. 6—A_ group of 
manufacturers has launched the 
Soda Fountain Institute, with head- 
quarters here, for promotion of the 
industry. Retailers, as well as manu- 
facturers, will be invited to support 
the Institute. 

L. D. Ely, president of Siren Mills 
Corporation, has been named presi- 
dent. Other officers are Edward R. 
Finnegan, Chicago attorney, as vice- 
president; and C. Wendel Muench, 
of the agency of that name, as execu- 
tive secretary. 


The Institute will supply druggists | — 


and other fountain operators with 
new sales ideas, First effort in this 
direction is the Sunflower Sundae, 
named after the flower of Kansas, 
and created to tie in with the can- 


BIG DAY IN THE 
COUNTRY—HOORAY ! 


Chicago, August 7. Two artists. It 
looked like a conference. One had 
work to do. The other had none. 
And both were complaining. 


“Take me. I’ve got too much to do, 
Fashion stuff, photographic style, this 
time. And I promised the little 
woman I'd drive her to Lake Geneva 
tomorrow.” 


Next day. Car never ran _ better. 
“Turn here, dear,” she purred. “I 
knew you wouldn't let me down.” 


It happened like this. He called 
FRANKLIN 8470. Then to ATLAS: 
“Blow-up these photographs to size. 
Good Photostats Quick.” And that’s 
what Atlas delivered. Which cut 
hours off the job. 


Artists please note: To save time and 
money, call FRANKLIN 8470. One 
of 4 ATLAService Stations in down- 
town Chicago is around the corner 
from your office. 
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This new Pepsodent display with trans- 
parent front is being shown both in drug 
stores and on the screen. 


didacy of Gov. Alfred M. Landon for 
president. 

New ways of serving ice cream, 
including use of various shapes of 
glasses, will be devised. The organi- 
zation will advise retailers on foun- 
tain arrangement, and will encourage 
correct and thorough use of manu- 
facturers’ advertising materials. 

Seaberg-Sills Company, Inc., Chi- 
cago, has been named to direct a pub- 
licity program for the Institute. 


Eakin for Self 


Willard D. Eakin, for 16 years pat- 
ent counsel of the B. F. Goodrich 
Co., has established independent 
offices in Akron to practice patent 
and trade-mark law. 


Robertson Heads Club 


J. M. Robertson has been elected 
president of the Advertising Club 
of St. Petersburg, Fla. The club has 
been reorganized with 26 members. 


Druggists Organize 


Independent druggists in Birming- 
ham, Ala., and suburbs have formed 
Arrow Drug Stores with 34 members 
for promotion. 


Announcing 
a Marked Increase 
in Circulation Guarantee 


Effective with the October 1936 issue, 
FIELD & STREAM will be fifteen cents 
a copy—a dollar and a half a year. 


There will be no 


change in format, 


quality or size, so the outstanding sports- 
man’s magazine—twenty-five years the 
leader in its field—is being made avail- 
able to a much larger audience. 


Effective with the January issue our 
guarantee will be increased from 


150,000 to 190,000 


A new rate of $775.00 a page will go 
into effect with the October 1937 issue 
on all fall advertising that has not been 
definitely scheduled by March Ist, 1937. 


Far-sighted advertisers, looking for a 
real buy, will avail themselves of the 
present $675.00 rate through the entire 


year of 1937. 


PEPSODENT IN 
FALL TEST OF 
MINUTE MOVIES 


Chicago, Aug. 6.—Pepsodent Com- 
pany will open a one-month test of 
“minute movies” in 100 theaters of 
several cities about Sept. 1, Stuart 
Sherman, vice-president in charge of 
advertising, told ADVERTISING AGE to- 
day. 

Three one-minute playlets are being 
prepared, each showing a bevy of 
beautiful women and the part that 
sparkling white teeth play in their 
attractiveness. The films, in black 
and white, are being produced with 
sound. The voice of Truman Brad- 
ley, Columbia Broadcasting System 
announcer, with incidental music, 
will provide a background for the 
dramatic action. 

The films will promote Pepsodent 
tooth powder exclusively. If the test 
proves successful, minute movies may 
be made for other Pepsodent prod- 
ucts, including tooth paste, mouth 
wash, and Junis face cream, and 
shown nationally. 

General Screen Advertising, Inc., 
is directing production and screen- 
ing. The films will be produced in 
Chicago by Ray-Bell Films, Inc., 
Minneapolis. 


Cost of Movies 


The cost of the test, Mr. Sherman 
said, will be about $5,000. Production 
cost for each film will be $600. Pep- 
sodent will pay screening expense of 
approximately $3 per thousand of 
circulation, based on theater attend- 
ance. The test will mark the first 
time that Pepsodent has used motion 
pictures for any purpose. Mr. Sher- 
man will visit at least one of the 
test cities to determine public reac- 
tion to the playlets. 

At the close of each of the 60-sec- 
ond dramas, a new counter display 
for Pepsodent products’ will be 
thrown on the screen, and the an- 
nouncer will urge the theater patron 
to look for the display at his drug- 
gist’s. 

The counter display, a basket hold- 
ing a mass assortment of Pepsodent 
tooth powder, tooth paste, and mouth 
wash, and featuring an “Amos ’n’ 
Andy” illustration, is unusual in that 
the front of the container is trans- 
parent, revealing the contents of the 
basket. The basket was produced by 
Magill-Weinsheimer Company, Chi- 
cago. 

Of the three playlets, two deal with 
scenes in motion picture studios. The 
third features close-ups of stunning 
girls, one behind the wheel of an 
automobile, another dancing, etc. 

One of the former, in five scenes, 
shows the camera man photograph- 
ing the leading lady, as she walks 
smilingly toward the camera. Super- 
imposed is the title, “Beautiful Close- 
Ups.” Then the scene fades into a 
full screen close-up of the actress, a 
shot taken from a little below the 
shoulders up. She is smiling to re- 
veal beautiful, even, white teeth. She 
winks slowly at the audience. 


The Hollywood Method 


“Here’s how they do it in Holly- 
wood,” Truman Bradley will an- 
nounce. “To excite interest and ad- 
miration, the director features many 
close-ups like this when the leading 
lady has beautiful teeth.” 

The second scene will show a por- 
trait studio, where a boy or girl about 
14 is being snapped. Attention will 
be focused on even, white teeth. The 
announcer will point out that a 
photographer knows that an attrac- 
tive smile is the best feature one can 
possess. 

The third scene will be an interior 
shot of a drug store, showing a 
woman approaching a drug counter 
on which is featured the “Amos ’n’ 
Andy” basket display. She reaches 
into the basket and picks out the 
large size can of Pepsodent powder. 
This fades to a close-up of her hand 
holding the Pepsodent can for pack- 
age identification. 

“And every one of you can have 
whiter, brighter teeth quickly and 
easily,” Mr. Bradley will declare. 


—— 


TWO EXECUTIVES OF PEPSODENT 


Ta te 
is ie eh ik ” ”, 
fe “et 2 sa 4 ai 
Nm 4 i 4 


ba 


Stuart Sherman (left), vice-president in charge of advertising, and 
Charles |. Luckman, sales manager. 


“Simply brush your teeth twice a day 
with the sensational new Super-Soft 
Pepsodent tooth powder.” 


Closing the Sale 


Scenes four and five of this playlet 
emphasize special qualities of Pep- 
sodent Powder. The minute movie 
closes with a shot of the druggist’s 
hands as they wrap up a can of Pep- 
sodent. 

The announcer’s last words are: 
“Buy a can of the new Pepsodent 
powder on your way home.” 

Among products now being adver- 
tised through minute or slightly 
longer movies are Alka-Seltzer, Den- 
ton sleeping garments, Mojud hosi- 
ery, Nu-Enamel, and Norge, Westing- 
house and General Electric refrigera- 
tors. A test campaign for Dr. West’s 
toothbrush and dentrifrice was con- 
cluded two weeks ago. 

The Pepsodent agency is Lord & 
Thomas. 


Survey Shows 
How Taxes Cut 
Gas Consumption 


New York, Aug. 6.—Three cents 
seems to be the maximum gasoline 
tax the motorist will pay, according 
to a survey by the Mid-Continent Oil 
& Gas Association. In states which 
added to the tax burden, consumption 
slowed up substantially in 1935. The 
gains in gasoline purchases for these 
five states amounted only to 3.7 per 
cent above 1934, contrasted with a 
national gain of about 7 per cent. 

The association used figures pro- 
vided by the United States Bureau of 
Public Roads as a basis for its con- 
tention that 100,000,000 gallons of 
gasoline remained unsold as a result 
of high taxes. 


Result in New York 


New York’s gasoline tax was in- 
creased from three to four cents on 
April 1, 1935, and the state made a 
gain of only 2.2 per cent for the year, 
being in last place in that re- 
spect. Nebraska’s four-cent tax was 
raised to five cents about May 1 and 
its gain was a mere 2.3 per cent. 

Up to July 1, 1935, according to the 
survey, Pennsylvania reported heavy 
gallonage gains over the previous 
year, but when the tax was increased 
from three to four cents, consump- 
tion lagged so that the net gain for 
1935 was only 5.2 per cent. 

The association believes that the 


mileage cut in these five states was a 


more than one billion. 


Eldridge and Grimm 
Promoted by Agency 


Clarence E. Eldridge has been ap- 
pointed chairman of the plans board 
of Young & Rubicam, New York. He 
has been with the agency for six 


years, the last four as vice-president, § 


which title he retains. Previously he 
was general sales manager of Reo 
Motor Car Co., Lansing, Mich. 
John E. Grimm, Jr., becomes vice: 
president of the agency, after two 
years’ service as account executive 


He was tormerly director of advertis | 


ing for the Buick-Olds-Pontiac Sales 
Co., General Motors Corporation. 


Toy Manufacturers 


Issue Joint Manual 


Toy Manufacturers of the U. S. A. 
Inc., New York, has issued a ‘Mer 
chandise Manual for Toys and Play: 
things,’ edited by James L. Fri, mat 
aging director of the association. 

It is designed to promote better ub 
derstanding of the mutual problems 
of the toy buyer and seller, and 
reduce costs and wastes of toy distr 
bution. 


Kirk Promoted 


Myron P. Kirk has been elected 
vice-president in charge of radio b 
Ruthrauff & Ryan, New York. 


For More Salesto  _ 


CENTRAL 


WESTERN 


Select an aud- 
ience that de- 
mands news of 
happenings af- 
fecting business 
—while it is news. 


Chicago Dournal of Commertt 


“The daily business and 
financial newspaper ae 
of the Central West” 
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ADVERTISING AGE 


23 


SYMMETRY 


Illustration in one of a series of advertisements in the same style prepared by 


Rockford Varnish Company by Earl 


M. Cummings, Rockford agency. 


Nash Expand. 
Newspaper List 
for Anniversary 


Kenosha, Wis., Aug. 5.—Large 
space in almost 900 daily and weekly 
newspapers was used by Nash Mo- 
tors Company today, inviting con- 
sumers to snap up “the greatest car- 


buying opportunity in years’ and 
thus share in the company’s 20th 
anniversary celebration. 


The advertisement urged inspec- 
tion of the new Nash and LaFayette 
models, and actual driving tests of 
the cars. 

“Then, after you’ve seen for your- 
self how much more it offers than 
any other car in its price class,” copy 
declares, “compare our allowance on 
your present car with any other you 
can get!” 

Nash-LaFayette sales increases for 
1936 are almost twice as large as 
those of the industry as a whole, the 
manufacturer asserts, adding: 

“We want you to share our suc- 
cess. During our anniversary cele- 
bration this applies to all Nash and 
LaFayette cars including the Nash 
Ambassador, priced this year as low 
as $835 at the factory for a big, 125- 
inch wheelbase sedan with trunk! 

“Bring in your car during this 
special event and find out how little 
it will cost to drive out in a brand 
new Nash or LaFayette!” 

Payments are as low as $25 a 
month, and the trade-in value of the 
reader’s present car is usually suffi- 
cient to cover the low down-payment, 
the advertisement points out. Names 
of distributors and dealers are listed. 

J. Walter Thompson Company is 
the agency. 


To Promote Pears 
Oregon-Washington Pear Bureau 
will spend $30,000 to advertise the 
Iruit in Eastern markets, trustees 
announced, 


A Reader 
for 40 years 


The Diamond Match Co. 
with headquarters at Chico, 
California, operates a saw- 
mill, millwork factory, box 
factory and 53 branch yards. 


Mr. W. B. Dean, Vice Pres- 


ident in charge of purchases, 
wnites: 


I have been reading 
your journal for something 
like 40 years. . . . You 
publish a most excellent 
Paper and it is doing a 
lot of good among the lum- 
ber fraternity. ay you 
continue the good work.” 


American fiunberman 
431 So. Dearborn St. 
CHICAGO 


ELEVATED LINES 
WOO CHICAGOANS 
WITH LOWER FARE 


Chicago, Aug. 6.—Seeking to woo 
Chicagoans away from street car and 
bus transportation, the Chicago 
Rapid Transit Lines, elevated sys- 
tem, has launched a program of ex- 
tensive newspaper advertising, an- 
nouncing a reduction of fare from 10 
cents to 814 cents. 

Up to yesterday, when the rate 
change went into effect, the Chicago 
traveler had a choice of riding the 
street cars for 7 cents, or buses 01 
elevated trains for 10 cents. 

With the new fare, of three tickets 
for 25 cents, the elevated system 
scrapped its ‘pass’ arrangement. 
Weekly passes, for varying distances 
from the Loop district, were formerly 
sold for 90 cents, $1.25, and $1.60. 

C. Edward Thorney, promotion 
manager of the elevated, explained 
that the pass system was used by 
only 10 per cent of travelers. The 
“three-for-a-quarter” fare was in ef- 
fect for some years until 1928, and 
90 per cent of riders took advantage 
of that rate, he said. 

“The new fare is designed to give 
a reduced rate to the majority of om 


customers, and to break down the! 
sey | 


three-cent differential between 
and street car fare, which has long 
been an obstacle to building ‘L’ 
traffic,’ he said. The new “L” fare 
is also lower than the bus fare, he 
pointed out. 


Transfers Eliminated 


Another factor in transportation 
competition here is the transfer sys- 
tem between lines, ordered by the 
Illinois Commerce Commission. The 
new “L” fare of 814 cents does not 
give the rider permission to transfer 
to bus or street car lines. The regu- 
lar “L” fare of 10 cents must be paid 
for that privilege. 

On Sept. 22, 1935, the Chicago 
Rapid Transit Lines and Chicago 
Surface Lines made a transfer agree- 
ment. Starting Jan. 19, 1936, the 
Chicago Rapid Transit Company and 
Chicago Motor Coach Company, each 
charging 10 cents, agreed to transfe1 
passengers. 

When entering its original order 
the Commission ruled that compen- 
sation was to be made to the various 
lines for accepting each other’s trans- 
fers. The basis of compensation will 
not be determined until after hear- 
ings before the commission, starting 
Sept. 29. The new policy of the ele. 
vated line, however, indicates that it 
will make an aggressive effort to win 
transportation patronage without 
splitting receipts with rival agencies. 


Rember Joins Agency 

Lawrence W. Rember has joined 
Geer-Murray Co., Oshkosh, Wis. He 
was formerly with Bucyrus-Erie Co., 
South Milwaukee, Wis. 


MANUFACTURERS 
TO FIGHT CODE 
FOR TIRE FIELD 


Akron, O., Aug. 6.—Sponsored by 
the National Association of Indepen- 
dent Tire Dealers, a code of fair 
practices for tire manufacturers and 
marketers has been tentatively ap- 
proved by the Federal Trade Com- 
mission, and issued to the trade witb 
August 18 set as the deadline for fil- 
ing of protests. The fair trade rules 
affect nearly 50 tire manufacturers, 
50,000 independent tire dealers, 45,000 
gasoline stations handling tires, 1,750 
retail stores owned by tire manufac- 
turers and 1,400 chain and mail-order 
stores. 


The rules as issued by the Com- 
mission are divided into Group I, 
consisting of rules enforceable by 
law, and Group II, consisting of prac- 
tices “condemned by the industry” 
and depending upon voluntary obedi- 
ence with no recourse to law in event 
of violation. While it is expected that 
the industry will wholeheartedly en- 


dorse the 12-rules in Group I, bit- 
ter opposition from manufacturers to 
the two proposed voluntary regula- 
tions is expected. 

Manufacturers will meet in New 
York prior to August 18 to discuss 
these measures. The provision 
most objectionable to manufacturers 
is Rule B of Group II which states 
that “it is the judgment of the in- 
dustry” that manufacturers shall 
designate whether their tires are 
first, second, third or fourth line. 
This rule also provides that manu- 
facturers of private brand tires shall 
designate them as such and shall also 
indicate which of the manufacturers’ 
own lines they correspond to. 


Bones of Contention 


Rule 1 of Group I hits directly at 
cost-plus private brand tire con- 
tracts, and outlaws as an unfair 
trade practice the granting of price 
discrimination contrary to provisions 
of Section 2 of the Clayton Act as 
amended by the new Robinson-Pat- 
man Act. 


When the industry’s trade practice! 


conference was held June 4 in Chi- 
cago, the N. A. I. T. D., in promoting 
the proposed rules, emphasized the 
necessity of eliminating alleged price 
discrimination as exemplified by the 
Goodyear-Sears pact, which the Fed- 
eral Trade Commission had just 


ruled to be in violation of the Clay- 
ton Act. Goodyear appealed the Com- 
mission’s ruling, but on July 15 
abruptly terminated its $100,000,000 
Sears, Roebuck contract. Association 
officials say that several other cost- 
plus private brand contracts will be 
affected by Rule 1 if it is finally 
adopted and enforced. 

Other rules in Group I ban defama- 
tion of a competitor, selling below 
cost, deceptive guarantees, false 
branding of tires, misrepresentation 
in advertising, representing “change- 
over” tires as new or unused, adver- 
tising the handling of “all standard 
makes of tires” when such is not the 
case, secret rebates and commissions, 
false invoices, and representing re- 
built tires to be new or unused tires. 

Rule A of Group II condemns as 
an unfair practice the failure to dif- 
ferentiate between wholesale and re- 
tail merchandise when both are 
handled by the same establishment. 


Manufacturers Open 
Mart in Chicago 


United Manufacturers’ Mart has 
been opened in the La Salle Hotel, 
Chicago, by 40 manufacturers. 

Only makers of small items such 
as novelties, cosmetics, sporting 
goods, gifts and art work which can 


be shown conveniently in the hotel 
rooms will be represented at present. 


Lil mOG 


Rides bee 


EEEPS THE MASTERS’ FAIPtE 


A C.and I. masterpiece as 
interpreted by Walter Buehr. 


THE NATIONAL PROCESS COMPANY, ine 


motets cy 
Py 


“The Iron 


URRIER AND IVES through 
their art, wrote into pictures Amer- 
ica’s best-loved romance—the strug- 
gling youth of a mighty nation. Their 
vivid chapters still hang framed on 
the walls of ten million homes. “The 
Flying Cloud” still clips the waves. 
Horse” stampedes the buffaloes. The 


son of the farm comes “Home for Thanksgiving?’ 


& These men were pictorial newshawks of their 


times. They reported the 


ple, sentiments, triumphs, 


passing show—its peo- 


disasters. Working for 


their day as well as they knew how, they uncon- 


sciously wrought for the years. Their lithographs, 


more than any other art, 


reached and revealed 


the heart of America. 9 Today, we are painting 


our time on the lithographic plate. We, too, are 


working as well as we know how—with processes 


perfected beyond our forbears’ dreams. Today, 


it’s a lithograph of a streamlined train, a shimmer- 


ing fashion show. a towered city lifting its head to 


the stars. Y Currier and Ives have gone. But their 


fine old tradition lives. enhanced in a new age. 


In the production of advertising masterpieces, 


America’s lithographers lead the world — they 


still are “Print Makers to 
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75 VARICK STREET, NEW YORK e« LITHOGRAPHERS SINCE 1912 


* Sales Portfolios * Sales Manuals ® Advertising Portfolios * Magazine Inserts ® GiantAds * Broadsides 
* Cabin Plans ® Posters ® Books and Booklets ® Folders ® Calendars *® Catalogs * Maps—Road, City. Industrial 


* Lithography in Black and White. Duotone. Flat or Process Colors 
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ADVERTISING AGE 


August 10, 1936 


Earnings of 
Advertisers 


Net income of General Cigar 
Company for the first half of 1936 
showed a loss from the $650,940 
earned a year ago, the current fig- 


comparable 1935 


$560,978. 


figure for wag 
vvy 

Maytag Company’s net profit for 
the first half was $1,345,286, com- 
pared with $1,232,168 for 1935. Net 
sales for the first six months ag- 
gregated $7,943,098, compared with 
$8,187,601 for 1935. Reduced costs 
contributed to the better results. 


7, Ff F 


circulation gains this year for all 
three of the company’s papers. 
“During the six months,” he con- 
tinued, “the company has expended 
considerable sums in the develop- 
ment of its mechanical equipment, 
particularly in the adaptation of its 
presses to the use of new quick- 
drying inks which we pioneered. 
The result of these expenditures is 
a product of finer quality and of 


Promotional 


Copy Up 24% 


Coming 


a 
ee 4 


) ec enigy Pe Conventions 


Chicago, Aug. 


6. — Promotional 
lineage in the advertising press dur- 


Aug. 24-28. Annual convention of 
Photographers Association of Amer. 
ica at Stevens Hotel, Chicago. 


ae ed 
ae 


Rom = 


ing July dropped seasonally from the 


Lae 


June total, but far exceeded the fig-| AUS- 31-Sept. 2. Annual convention 


ure being $619,750. 


vvy 

While Parker Pen Company has 
not reported exact earnings for the 
first half of 1936, they will be con- 
siderably in excess of those for the 
corresponding period of 1935. Do- 
mestic sales are running 12.5 per 
cent ahead of a year ago, while an 
even more substantial gain has been 
made in the foreign market, which 
accounts for about 43 per cent of 
total business. 

While a trend toward leveling out 
sales has taken place in the foun- 
tain pen industry in recent years, 
the last half is still the most impor- 
tant, the last five months contribut- 
ing 60 per cent of the year’s bust- 
ness. 

vvwy 

The improvement in the industrial 
field is represented by enhanced 
earnings for McGraw-Hill Publish- 
ing Company, which reports net 
profit of $401,925 for the first half. 
This compares with $273,971 for the 
same period of 1935. 


vvwe 

Earnings of Hudson Motor Car 
Company for the first half were the 
largest for any corresponding period 
since 1930, amounting to $2,144,805, 
after depreciation and other charges, 
but before federal income taxes and 
surtaxes on undivided profits. The 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 
536 So. Clark St. Webster 3569 
CHICAGO 


Sales of Procter & Gamble Com- 
pany for the 12 months ended June 
30 amounted to $179,748,057, the 
peak in the long history of the com- 
pany. Net profit was $16,138,368, 
compared with $15,120,324 for 1935. 

Procter & Gamble increased the 
profit-sharing dividend paid em- 
ployes to about $300,000 for the first 
half of 1936 from $270,000 for the 
comparable 1935 period. There are 
5,700 participants in the plan, com- 
pared with 5,200 a year ago. They 
either own outright or have held by 
trustees 140,000 shares of common 
stock with a current market value 
of $6,300,000. The plan is based on 
stock ownership, plus a bonus based 
on length of service which ranges 
from 5 to 15 per cent of wages. 


vvy 

David Pender Grocery Company’s 
profits declined from $65,753 for the 
first half of 1935 to $51,543 in 1936. 
The showing was attributed to in- 
ventory losses by President Hunter 
C. Phelan. 


“On Jan. 6, 1936,” he explained, 
“processing taxes were declared un- 
constitutional by the Supreme Court 
and the value of merchandise inven- 
tories on hand as of that date was 
reduced by the amount of processing 
taxes previously included therein. 
Although considerably less than the 
total amount of these taxes, only 
about $28,000 would appear to be re- 
coverable under the 1936 Revenue 
Act. Due to the uncertainty as to 
the amount and time of recovery, 
no part of this amount has been 
included in earnings.” 


vvy 

Net earnings of Curtis Publishing 
Company for the first half of 1936 
amounted to $4,107,871, compared 
with $3,773,297 for the comparable 
1935 period. In his report to stock- 
holders, President Walter D. Fuller 
pointed out that taxes amounted to 
23 per cent of the amount available 
for dividends to stockholders. He 
predicted that this percentage will 
increase in the future. He reported 


THE GREAT 


SALES BEACON OF 


NORTHEAST 


In Eastern and Central New York and Western 
New England, WGY helps to direct the buying 
habits of 4,000,000 people. The persuasive pres- 
tige of showmanship—plus unequalled power 
—make WGY a dominant force for sales. 


WGY 50,000 WATTS 
NBC Red Network 
SCHENECTADY 


Completely programmed by NBC 


greater readability.” 
vvwey 
Loose-Wiles Biscuit Company in- 
creased profit from $699,300 for the 
first half of 1935 to $747,662 for the 
corresponding period of 1936. 


Report of Conde ’ Nast Publica- 
tions, Inc., for the first half shows 
a net loss of $5,971, compared with 
a slight profit during the first six 
months of 1935. 

a a 

Link-Belt Company increased its 
sales almost 50 per cent during the 
first half of 1935 to reach $9,695,906. 
Net profit amounted to $758,322, 
compared with $532,584 for the 
comparable period of 1935. 

a ee 

Wheeling Steel Corporation re- 
ported a substantial gain in sales— 
over $4,000,000—for the first half of 
1936. Net profit was less satisfac- 
tory, amounting to $882,199, as 
against $871,277 for the 1935 period. 

vvwy 

Net earnings of the Chicago Mail 
Order Company for the six months 
ended June 27, 1936, were the larg- 
est in 15 years. They amounted to 
$282,094, an increase of 32.89 per 
cent over the like 1935 period. Sales 
for the first half aggregated $11,879,- 
126, compared with $11,196,374 for 
1935. 

vvweey 

National Biscuit Company’s indi- 
cated net profit for the first half of 
1936 is $6,004,742, compared with 
$4,233,883 for a year ago. 

vvegy 

The soldiers’ bonus is credited in 
part with the largest first-half earn- 
ings on record for Household Fi- 
nance Corporation. Repayment of 
accounts formerly written off re- 
sulted from the extra pay-day en- 
joyed by the veterans. For the six 
months ended June 30, Household 
Finance reported net income of $2,- 
565,292, compared with $2,234,687 
for the like 1935 period. 

vvwgy 

A slight decline in net profit was 
reported by Parke Davis & Co. for 
the year ended June 30. The cur- 
rent figure is $8,608,489, compared 
with $8,733,757. 


Though net ’ profit of American 
Rolling Mill Company for the first 
half compared unfavorably with the 
1935 period, the company’s second 
quarter experience was gratifying. 
For this quarter the company earned 
$1,561,161, compared with $743,904 
for the first quarter of 1936. 


Coca-Cola goes ‘marching on. For 
the first half of 1936, the company 
enjoyed net profit of $8,137,773, com- 
pared with $6,078,509 for the cor- 
responding period of 1935. 


B.. 2, Goodrich ‘Company had the 
largest first-half profit since 1929, 
with $2,650,000, before deduction for 
surtax on undistributed profits. This 
compares with $1,553,040 for the 
1935 period. 


we Penny Company had net 
profit of $6,684,603 for the first half 
of 1936, compared with $5,669,684 
for the corresponding 1935 period. 
Sales increased from $92,979,584 in 
1935 to $105,818,363 for the first six 
months of 1936. 


Lewis & Sewne Move 


Lewis and Mayne, Inc., San Fran- 
cisco direct mail organization, has 
moved to 558 Sacramento Street. 
George J. Filiberti has been ap- 
pointed office manager. 


Heller Retained 


Robert Heller, industrial designer 
and store stylist of New York, has 
been retained by L. Fish Furniture 
Co., Chicago, to redesign and remodel 
two of its stores. 


WEEI Moves Transmitter 


Station WEEI, Boston, will move 
its transmitting facilities from Wey- 
mouth to Medford, Mass., where a 


modern transmitter will be erected. 


ure for July, 1935, a tabulation re- of Advertising Distributors Associa. 


leased here today shows. 

Last month the total lineage car- 
ried in the advertising press was 
244,580, off somewhat from the June 
figure of 256,508 lines, but sharply 
above the July, 1935, total of 196,728 
lines. The increase over July of last 
year is 47,852 lines, or 24.3 per cent. 


tion at Royal York Hotel, Toronto. 
Sept. 13-16. 


Biltmore Country Club, Rye, N. Y. 


Sept. 14-17. Annual convention Fj. 
nancial Advertisers Association at 


Nashville, Tenn. 


Annual meeting Ip. 
surance Advertising Conference a 


Advertising placed by newspapers 
continued to represent the largest 


Sept. 15-16. Annual convention Na. 
tional Publishers Association a 


single division in the promotional Whiteface Inn, Lake Placid, N. Y. 


classification, although 


magazine 


Sept. 18-20. Annual convention of 


lineage was within easy striking dis-|Photo-Lithographic Industry at At. 


tance of the top. 
How They Stood 


lantic City. 
Sept. 19-20. Intercity conference of 
women’s advertising clubs at Mil. 


Newspaper lineage for July totalled | waukee. 


65,632, representing 26.8 per cent of 


all lineage, 


Sept. 27-30. Annual meeting of 


while magazines ac-|Mail Advertising Service Association 


counted for 62,720 lines, or 25.6 per|in Cincinnati. 


cent of the total. 


cent of the total. 


total. 


Other classifications accounted for 
signs and dis- 
paper, 
13,426; agencies, 12,866; farm papers, 


the following lineage: 


plays, 1,582; outdoor, 822; 


13,958; miscellaneous, 18,522. 


In third place was 
radio, with 20,314 lines, or 8.3 per 
Advertising pro- 
duction was next, with 18,410 lines, 
or 7.5 per cent of the total, and busi- 
ness papers were in fifth place with 
16,268 lines, or 6.7 per cent of the 


Sept. 28-30. Annual meeting United 
Typothetae of America in Cincinnati, 

Sept. 28-29. Boston Conference on 
Distribution at Hotel Statler. 

Sept. 28-Oct. 2. Second annual At. 
lantic Coast Premium Exposition at 
Hotel Astor, New York City. 

Sept. 30.-Oct. 2. Annual conven. 
tion Direct Mail Advertising Associa- 
tion at Netherlands-Plaza Hotel, Cin- 
cinnati. 

Oct. 1-3. Annual convention Ameri- 


Photo-Engravers Association at 
The papers upon which this tabu-|°#” 
lation is based, and their lineage rec- Hotel Statler, Boston. 


ords for July, are as follows: Oct. 5-7. Annual conference Na- 
—— tional Industrial Advertisers Associa- 
ADVERTISING AGE (W) ........ 98,938 tion at Benjamin Franklin Hotel, 


Advertising & Selling (bw).. 42,966|/ “iladelphia. 


Printers’ Ink (W)........+.- 45,864| Oct. 68. Annual convention Out 
Printers’ Ink (Monthly)..... 14,149|400r Advertising Association of 
Sales Management (sm)..... 24,724 America at Traymore Hotel, Atlantic 
Wile (GURY . ccccevceccesecss 17,944 | City. 


Forecasts’ of 
Fashions New 


_ Soap Premium 


Los Angeles, Cal., Aug. 6.—Taking 


Oct. 8-11. Annual meeting Associa- 
tion of National Advertisers at the 
Greenbrier, White Sulphur Springs, 
W. Va. 

Oct. 13-14. Fall meeting Inland 
Daily Press Association in Chicago. 

Oct. 15-16. Annual meeting Audit 
Bureau of Circulations at Hotel Ste- 
vens, Chicago. 


Nov. 12-14. Annual meeting Life 


advantage of feminine interest in a Association at Edgewater 
movies and styles, twins which have each Hotel, Chicago. 


been the basis for many publishing 


Nov. 18-20. National Foreign 


successes, White King Soap Company Trade Convention in Chicago. 


will produce its own fashion fore- 


casts for its public. 


The new “folders,” printed in color, 
will be issued monthly and be used 
Tops from two pack- 
ages of White King granulated soap 
will bring the “Studio Styles Fashion 


as premiums. 


Miller with Federated 


Charles E. Miller, Clinton Corners, 
N. Y., has been appointed upstate 
New York representative of Feder- 
ated Sales Service, Inc., Boston. He 
was formerly a publisher’s represen- 


Forecast” to any housewife, the com- | tative. 


pany is announcing in newspaper ad- 


vertising throughout its territory. 


Orry Kelly, Warner Bros. designer, 
will edit the style forecast, according 
to White King copy. The edition will 


be limited, readers are warned. 


Brewery to Klein 


Cooper Brewery, York, Pa., has 
placed its advertising with Philip 
Klein, Inec., Philadelphia. Newspa- 
pers, outdoor and direct mail will be 


DD at Si ety ER 


In approved style, announcement of 
the new premium is accompanied by 
a strong selling talk in behalf of the 
product. White King is described as 
a “cool water soap,” with the asser- 
tion that “thoughtful housewives 
who watch fashions, fabrics and 
styles in general know that hot water 
soaps cannot be used for delicate ma- 
terials.” White King, it is contin- 
ued, cleanses thoroughly in water at 
98 degrees—‘“the one safe tempera- 
ture for all materials.” 


Sovereign Service Formed 


Independent _ service men in 
Wichita, Kans., are using space in 
the Wichita Beacon to promote their 
new organization, Sovereign Service 
Stations. 


Newsprint Price Up 


Great Northern Paper Co., New 
York, has announced its 1937 price at 
$42.50. This is an increase of $1.50 
over present quotations. 


Gets Bendix Affiliate 


The Radio Products Corporation, 
Dayton, O., subsidiary of Bendix 
Aviation Corporation, has named 
Roche, Williams & Cunnyngham, 


| Chicago. 
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SALES MANAGERS 
ADVERTISING MANAGERS 
Business EXECUTIVES 


IT’S FREE 


112 PAGES 
9000 DIFFERENT LISTS 
‘WRITE FOR YOUR COPY 


TO-DAY 
W -S: PONTON: Inc. 


635 SIXTH AVE.at 19th. STREET 
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A Recognized Authority 


HEN the 1936-37 edition of The Market Data Book 

makes its appearance this fall, it will be no stranger to 
the thousands of business paper advertisers and their 
agencies who will get it. The book has been known and 
respected for 15 years as an authentic, complete, impartial 
authority on markets and media. It has an established 
habit of use which guarantees its reception—a habit of use 
which logically redounds to the benefit of those whose 
advertising messages appear in the volume. 


THE MARKET DATA BOOK 


a 100 EAST OHIO STREET, CHICAGO wt a 330 WEST 42nd STREET, NEW YORK 
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Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad 
vertiser or advertising agency exec- 
utive writing on his business letter- 
head. 


No. 999. 27. 

Twenty-seven Chicago designers 
have banded together to present brief 
sketches of their respective special- 
ties, with illustrations, in a single 
spiral-bound volume. The portfolio 
runs the full range of artistic expres- 
sion as applied to merchandising and 
will prove a valuable addition to 
libraries of advertising men. 


No. 1,000. “—-and now, on top of this 
solid gold watch—”" 

This new promotion piece by Wal- 
lace’s Farmer and lowa Homestead 
takes an amusing slant to discuss 
a serious subject. It urges break- 
down of farm paper circulations by 
advertisers to determine how much 
of it is helpful in any specific mar- 
ket area. 


No. 1,001. The Story of a Million 

People with $315,100,000. 

WBIG, Greensboro, N. Car., oper- 
ated by the North Carolina Broad- 
casting Company, has issued this 
promotion piece to give salient facts 
about its market. The station’s mer- 
chandising support is also explained. 
“The determining factor in the size 
of a station’s audience is its pro- 
gram policy, rather than its wattage,” 
says WBIG. 


No. 914. Straight Across the Board. 


This is the second volume in Na- 
tional Broadcasting Company’s se 
ries of reports on “The Agency 
Stake in Radio.” It provides a de 
tailed record of how 1,196 advertis- 
ers used the three major national 
media to advertise 1,296 products or 


homogeneous groups of products in 
1929 and 1934. A limited edition is 
at present available only to advertis- 
ing agencies. 


No. 928. Your Time Is Daytime. 

Issued by National Broadcasting 
Company, this booklet presents facts 
and figures showing the effectiveness 
of daytime broadcasts. 


No. 907. Standard Market Data and 
New Information About KSTP. 
This booklet, issued by KSTP, con- 

tains detailed market information 

about Minneapolis-St. Paul and the 
8th U. S. retail area. It describes 
the station’s facilities, merchandising 
services, and coverage of the market. 


No. 963. Meet the New Tycoon—and 
His Family. 

The spendable income accruing to 
farmers of the United States in 1935 
was $3,800,000,000, says this study of 
the farm market issued by Farm Pa- 
per Publishers. The brochure shows 
how to reach this new tycoon, the 
farmer, and his family, and influence 
their buying. 


No. 964. 
Pay? 
Proof of the effectiveness of win- 
dow display advertising is presented 
in this folder describing a survey 
conducted by Erie Lithographing & 
Printing Company. Reports from re- 
tailers show the success of an ac- 
tual display used in their stores. 


Do Window Displays Really 


No. 965. Oklahoman &€ Times Circu- 
lation Facts—1936 


Complete circulation data is given 
in this folder issued by the Oklahoma 
City Oklahoman & Times, as well as 
a city guide and market information 
on the Oklahoma City trade area. 


No. 916. Who Reads It? 


This survey was made by Retail 
Credit Company, whose representa- 
tives called on 1,400 subscribers of 
Harpers Magazine in 112 cities and 
towns of trading areas in all sec- 
tions of the country. The informa- 
tion secured gives a clear picture of 
Harpers Magazine readers, their in- 


comes, positions and possessions. 


USPENDED by one 


complete revolutions of 


buying trade. 


paid circulation in the 
that is “sterling fine.” 


concentrated medium— 


) 


239 West 39th Street 


CONCENTRATION 


| + t 


Lillian Leitzel concentrated on making more 


human being. You are concerned with making 
more sales—with making a bigger business turn- 
over than you ever accomplished before—and 
that takes concentration, too. 

Jewelers’ Circular Keystone offers you this oppor- 
tunity for concentration through consistent dis- 
play of your sales message before the jewelry 
To quote actual facts this mag- 
azine covers 925/1000 of the jewelry industry's 
purchasing power, and gives you the only A.B.C. 


To put your business out front and keep it there 
consistently calls for consistent advertising in this 


The 
JEWELERS’ CIRCULAR 
KEYSTONE 


A CHILTON PUBLICAT 


arm, high in the air— 


her body than any other 


jewelry field—circulation 


New York City, N. Y. 
1ON 


Getting Personal 


Bill McLean, a.m. of Fisher Body, and Eddie Owens and Frank 
Chance, of Arthur Kudner, Inc., may be best known to posterity as 
original officers of the International, Inflated and Unattached Associa- 
tion of Balloon Jumpers. Though the association has never held a 
meeting or done anything, the impressive membership cards stand 
members in good stead when explaining late evening absences to the 
missus and cashing checks. . . 


Tom Collard, Ayer associate art director, contributed an article on 
action photography to the current issue of Zeiss Magazine. He is one 
of the rare artists who will cheerfully admit that the camera has its 
uses. .. 


Frank Reynolds, president, Albert Frank-Guenther Law, and othe 
members of the board of governors of the New York Military Academy 
Alumni Association are busy with plans for a little Army and Navy 
football game at the Polo Grounds on Army Day between the Admiral 
Farragut Naval Academy and the New York Military Academy. . . 

Who's afraid of MHeifetz, Elman and Zimbalist? Not Larry 
Lockley, Curtis Publishing research man, who takes his fiddling 
seriously. Larry is having a new violin made to order which incor- 
porates a few fine points overlooked in the designing of the old 
Strads. . . Bill Dempster, promotion manager of the New York Herald 
Tribune, has booked passage for himself and Mrs. Dempster on the 
Queen Mary. It will be a three weeks’ combination business and 
pleasure trip, one objective being to apply the Dempster talents to the 
Paris edition of the paper... 


Rodney Ruth, of the art department of Salesvertising Associates, 
Chicago, is taking a postman’s leave of absence. For three months, he 
will sketch in Alaska, with fishing as a sideline. . . Bendix T. Minden, 
of Minden Press, New York, spent a lazy vacation at the Lodge, Lovell, 
Me., owned by Rudy Vallee. .. Hugh M. Feeley, of the Chicago office 
of Free & Sleininger, with Mrs. Feeley, also chose the North Woods, 
but in Wisconsin. He'll have numerous miniature camera shots to 
show the stay-at-homes. . . 


The sailing of the Ile de France July 28 bore away Arthur Cohn, 
vice-president of Collier Advertising Service, Inc., New York, on a 
visit to England, France, Switzerland, and Italy. .. Louis Aiken, Jr., 
WCKY announcer, proudly announces the arrival of the Aikens’ first- 
born, a boy, at Jewish Hospital, Cincinnati, July 27. After listening 
intently, he predicted that the newcomer will follow in Dad’s foot- 
steps. . . Elbert Joseph Haling, publicity director for KFJZ, Fort Worth, 
asked the momentous question of Vera Gertrude Hedrick. Result: a 
honeymoon on the Texas Gulf Coast. . . 


The Greater Akron Association has been organized, to check further 
decentralization of the Akron tire industry. Its executive secretary is 
George Missig, former business manager of the Akron Times-Press. . . 


Like uncle, like niece. Phyllis Scholl, niece of Dr. Wm. A. Scholl, 
foot specialist who has made advertising his study for 32 years, has 
been named right-hand-girl to A. A. Starin, sales promotion manager of 
Scholl Mfg. Company, Chicago. . . Frank J. Hansa, director of sales of 
M. J. Whittall Associates, Worcester, Mass., has traveled from one 
end of the country to the other by plane, since he lassoed that post in 
January... 


Oppenheim-Collins, one of Philadelphia’s largest women’s wear 
stores, has a new advertising manager, Barbara Evans, former secretary 
to Benedict Gimbel, Jr., president of WIP... 


Friends of Erich Brandeis, v.p. of American Offset Corporation, 
told him that establishment of a new booklet publishing division 
wouldn’t pay. The tirst booklet—-authored by Brandeis—is “Franklin 
D. Roosevelt, the Man,” and sold 20,000 copies before publication. . . 
Donald R. Pratt, technical publicity man for Union Carbide and 
Carbon, Newark, will wait at the altar sometime in September, all 
smiles for Sarah J. Muzzy... 


Robert Johnson, traveling salesman for Donnelly Advertising Com- 
pany, Boston, has assumed a chill manner toward strangers. He picked 
up a hitch-hiker at Henniker, N. H., and learning his guest was penni- 
less, hired a cabin with two beds. When he awoke, his sedan, $100 
watch, traveling bag and $21 had gone roving with the rover. . . Daniel 
K. Weiskopf, senior vice-president of National Distillers Products Cor- 
poration, is assuring acquaintances he won't spoil his first grandson, 
Daniel K. Weiskopf, 2nd... 


Charles & Sally Barnes, Inc., Lid., of Evanston, Ill., declared a 
“second stork dividend” recently, known as Charles Albert Barnes. 
The first was in the form of a subsidiary, Sally Gale Barnes, founded 
in 1932. The father, sales promotion manager of Baker’s Helper, pre- 
dicts a howling success and a most liquid investment from the new 
infant industry. .. T. M. Dantz, g¢.s.m. of Ruberoid Mills of America, 
was recently the guest of E. J. Robinson, a.m. of the Green Bay Press- 
Gazette on a three-day cruise aboard the vacht “Sue.” They put in at 
Gills Rock, Detroit Harbor and Mackinac. . . 


“They Go Modern,” a humorous volume treating of the obsolescence 
of the house Chic Sale made famous has been written by Russ Oakes, 
copy director of Klau-Van Pietersom-Dunlap Associates, Inc., Milwaukee. 
They Go Modern Company, Waukesha, is the publisher. . . Special 
guests at the ceremonies notifying Col. Frank Knox of the Chicago 
Daily News, that he is to help lead the Republicans to victory, were 
Homer Guck, of the Chicago Herald and Evaminer; Col. R. R. 
McCormick, Chicago Tribune; Edward S. Beck, vice-president, Chicago 
Tribune Company; Merrill C. Meigs, Chicago Evening American; 
Samuel Insull, Affiliated Broadcasting Company; Sewell L. Avery, 
Montgomery Ward & Co.; and Albert D. Lasker, Lord & Thomas, among 
others. .. 


Kaye Don, British sportsman and Pontiac distributor in England, 
recently saw his first game of baseball. F. A. Berend, Pontiac a.m., and 
W. S. McLean, Fisher Body a.m., explained the fine points at a Detroit 
Tigers’ home game... 


Major Edward A. Davies, radio manager of John Falkner Arndt 
& Co., Philadelphia, left July 27 with Mrs. Davies for a stay in Norway 
and Sweden. Mrs. Davies is Thelma Melrose Davies, first woman 
singer in Philadelphia radio. She sang on the initial program over 
WIP-WFAN, which later merged into WIP in 1922. Major Davies was 
once program director at that station 


Exhibition of * 
Outdoor Art Is 
Set for Nov. 19 


Chicago, Aug. 6.—The seventh ap. 
nual exhibition of outdoor advertis. 
ing art will be held in the Marshal] 
Field galleries, Chicago, Nov. 19, ac- 
cording to an announcement by 
Burr L. Robbins, vice-president of 
General Outdoor Advertising Co., and 
chairman of the exhibit committee. 

Entries will be accepted until Noy. 
5, any design reproduced on 24-sheet 
posters or painted bulletins between 
Sept. 1, 1935 and 1936, being eligible 
The following have been appointed 
to the jury of awards: 

W. Rex Bell, president, Outdoor 
Advertising Association of America; 
Paul L. Cornell, chairman, American 
Association of Advertising Agencies; 
Ken R. Dyke, chairman, Association 
of National Advertisers; Mrs. O. W. 


Dynes, general chairman, Chicago 
Flower Show; Earle J. Freeman, 
vice-president, Kellogg Company; 


Kerwin H. Fulton, president, Out- 
door Advertising, Inc.; F. T. Hop- 
kins, president, National Outdoor Ad- 
vertising Bureau; R. A. Jackson, gen- 
eral sales manager, Ward Baking 
Company. 

Charles Fabens Kelley, assistant 
director, Art Institute of Chicago; 
Edgar Kobak, vice-president, Lord & 
Thomas; Sylvester M. Morey, adver- 
tising manager, Sinclair Refining 
Company; Leo Nejelski, advertising 
manager, Swift & Co.; Georgia C. 
Rawson, president, Women’s Adver- 
tising Club of Chicago; G. R. 
Schaeffer, advertising director, Mar- 
shall Field & Co., Mark Seelen, West- 
ern art director, Outdoor Advertis- 
ing, Inc.; Haddon H. Sundblom, 
artist: Ray Weber, advertising man- 
ager, Joseph Schlitz Brewing Com- 
pany; William P. Welsh, artist. 


World Promotes 
Norton Cotterill 


Norton Cotterill has been made 
vice-president in charge of sales of 
World Broadcasting System. He has 
been a member of the WBS sales 
staff for the past seven years. 

Frank L. McCabe has joined the 
sales department and will work un- 
der Mr. Cotterill. Slocum Chapin, 
formerly with NBC and Broadcast 
Builders of Burlington, Vt., has been 
appointed assistant to Sam Henry, 
Jr., sales promotion manager. 


Bailey to Eshleman 


E. Bradley Bailey has joined Ben- 
jamin Eshleman Company, Philadel- 
phia, in charge of its bureau of con- 
sumer-sales development. He was re- 
cently with F. Willis Armstrong Com- 
pany, also of Philadelphia. 


Hough Buys KGFG 


Harold Hough has bought station 
KGFG, Oklahoma City, from Rey. 
Hale V. Davis. Mr. Hough is circu- 
lation manager of the Fort Worth 
Star-Telegram and manager of two 
other stations owned by that paper— 
WBAP, Ft. Worth, and KGKO, Wich- 
ita Falls. 


Schaeffer’s in Cans 


F. & M. Schaefer Brewing Co. 
Brooklyn, N. Y., will offer canned 
beer in September, through «4 con: 
tract with American Can Company 
A special campaign will exploit the 
new container through Batten, Bar 
ton, Durstine & Osborn. 


Calvert Adds Papers 


Calvert-Maryland Distilling Corpo 
ration, New York, has extended its 
campaign on the cooling qualities of 
Calvert whiskies to 400 newspapers, 
after a series of tests. Brown 
Tarcher, New York, are in charge. 


MacKnight Returns 


yeorge P. MacKnight has returned 
to the Porcelain Enamel Institute, 
Chicago, as secretary, succeeding 
Kurt R. Groener, resigned. Mr. Mat 
Knight was with the Institute from 
1931-34. 


Ross May Expand 
H. A. Ross, president of Ross Fed 
eral Research Corporation, will leavé 
for Europe shortly to study possible 
opening of branch offices there for 


the organization. 
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HERE'S HOW RADIO PROGRAMS ARE BORN 


Planning a new “Frigidaire Frolic’ are seated, left to right, C. T. Lawson, house- 
hold sales manager, Frigidaire Corporation; F. R. Pierce, manager, household 


division; Ted Fio Rito, orchestra leader. 


Standing, H. G. Little, Lord & Thomas; 


"Muzzy" Marcellino, singer, and Carl A. Copp, vice-president and general sales 
manager of Frigidaire. 


Italian Line Appoints 
Lauria to London Post 


Dr. Angelo Lauria has been pro- 
moted to general manager of the 
Italian Line’s London office, after 
four years of service as advertising 
and publicity director of the line in 
the United States and Canada. 

kK. V. Lecour, previously manager 
of the Montreal office of the line, has 
been appointed to the New York post 
vacated by Dr. Lauria. 


Cohen Heads Production 


Sidney Z. Cohen has been ap- 
pointed production manager of New- 
man Associates, New York agency. 
He was formerly assistant production 
manager of Smith, Sturgis & Moore, 
New York. 


Mate Appoints Mears 


International Maté Company, New 
York, importer and packer of the 
South American beverage, has ap- 
pointed Mears Advertising, Inc., New 
York. Charlemagne Smith is account 
executive. 


Kline to “Times” 
William M. Kline has joined the 
national promotion staff of the New 
York Times. He was formerly as- 
sistant advertising manager of Sea- 
gram Distillers Corporation, and pre- 

viously with Lord & Thomas. 


McFaul to “News” 


Archibald J. McFaul, formerly of 
the New York American, has become 
advertising manager of the Indian- 
apolis News, succeeding Frank T. 
Carroll, resigned. Mr. McFaul has 
also seen service in the agency and 
merchandising fields. 


MISS SCHUEBEL 


of the Biow Company 
Remember our presentation of 
WMBD for Bulova Time Signals? 


ro we cover Peoria and Cen- 
ra 


Illinois and have now 
DOUBLED that coverage? 
How advertisers have doubled 


and trebled their budgets with 
us in the past 2, 3 and 4 years? 


Shoot in that Bulova contract NOW 
+ + at the old rates. They go up 
September Ist. 


Member NBC Network 


ort 


WH BD 


EORIA, ILLINOIS 


| ‘The 


ULY LINEAGE 
OF FARM PRESS 
IN 21.3% GAIN 


Chicago, Aug. 6.—Twenty-two farm 
monthlies and semi-monthlies meas- 
ured by National Advertising Records 
showed an increase of 21.3 per cent 
in advertising lineage during July 
over July, 1935. 

The publications measured carried 
during July a total of 237,117 lines 
of advertising, exclusive of baby 
chick, live stock and classified. This 
compares with 195,396 in July, 1935, 
a gain of 41,721 lines. 

Detailed figures for each of the 
monthlies and semi-monthlies meas: 
ured, as well as for bi-weeklies and 
weeklies, are given in the following 


tuble. In each case, baby chick, live 
stock and classified advertising is 
excluded. 

Monthlies 1936 1935 
Country Gentleman.... 19,840 21,145 
California Citrograph.. 17,155 11,284 
Capper’s Parmer ...... 16,882 13,519 


Progressive Farmer ¢ 
Southern Ruralist: 
Mississippi Valley Edi- 


2 RA a ea 12,334 10,914 
Kentucky-Tennessee 

er 12,218 10,359 
Carolinas- Virginia 

Oe re 11,938 11,018 
Texas Edition....... 11,902 9,787 


Georgia-Alabama Edi- 


| Rare ee 11,191 10,284 

Ali BWaitions. 2.6.0. 10,916 9,150 

Average 5 Editions... 11,917 10,472 
Successful Farming.... 10,900 8,673 
Southern Agriculturist. 9,727 6,495 
Country Home......... 9,628 7,610 
Southern Planter...... 6,902 3,481 
Farm Journal 5,624 1,150 
‘teh Farmer......... 4,940 6,679 
“Rural Progress. 

BUOMOBING: bcc ss sss 3,890 2,894 
Wyoming Stockman- 

eer reer re 1,621 2,834 
National Live Stock 

a |) ee ees 2,679 ‘ 


Breeder's Gazette...... 


"The Nation’s Aerricul- 
ear R14 564 
Semi-Monthlies 

Montana Farmer...... 11,808 11,960 

Hoard’s Dairyman. 10,592 8,674 

Arizona Producer...... 9,940 10,2382 

The Farmer-Stockman. 9,931 7,281 

Farm and Ranch...... 9,240 7,150 

Western. Farm Life.. 6,371 5,022 

Arkansas Farmer...... 4,478 1,594 

Missouri Farmer... 4,146 3,419 


Bi-Weeklies 
California Cultivator 
Farmer: 

Local Edition.... 


1 57 9,043 
General Edition 11,972 6,980 
Dakota Edition...... 11,972 6,980 
| Washington Farmer... 14,127 14,770 
Zone Advertising.... 770 924 
| Wallace’s Parmer and 
| Towa Homestead. 12,923 7,763 
Oregon Farmer........ 12,769 3,68 
Zone Advertising.... 56 g 
Prairie Farmer: 
Illinois Edition.... 11,804 
Indiana Edition... 10,713 
Nebraska Farmer...... 11,497 
Zone Advertising 4,012 


1936 1935 

Average 4 Editions.. 12,500 11,486 
Idaho Farmer......... 10,971 11,396 

Zone Advertising.... 217 434 
American Agriculturist 10,152 10,478 

Local Zone Advertis- 

nate aie aie aie a area 2,508 1,361 

Wisconsin Agriculturist 

and Parmer ......... 9,543 4,010 
Pennsylvania Farmer.. 8,514 7,060 
Ohio PMPMOP...cccccse 8,452 6,406 
Michigan Farmer ..... 7,141 5,966 
Dakota Farmer ....... 6,717 6,050 
Kansas Farmer (Mail 

and Breeze) ........ 5,994 4,980 

Zone Advertising .. 1,026 1,732 
Missouri Ruralist ..... 5,816 3,597 

Zone Advertising 948 402 
‘Rural New-Yorker » »,638 6,048 
New England Homestead 5,621 5,977 
Indiana Farmer's Guide 5,517 4,782 

Weeklies 
Pacific Rural Press . 25,333 24,600 
Weekly Kansas City Star 

‘Missouri Edition 15,069 8,588 

°‘Arkansas-Oklahoma 

NS ones ek 68-6 14,308 8,281 

‘Kansas Edition 14,156 8,488 
Semi-Weekly Farm News 

®*Friday Edition ..... 5,611 3,073 

7Tuesday Edition 3,216 2,740 
Capper’s Weekly ...... 4,699 4,955 
7Dairymen’s League 

DE «seed eked eee e* 3,097 2,093 


1Monthly during July 
ordinarily semi-monthly. 

*June and July issues combined in 
both years; 1935 figure supplied by 
publisher. 

®Successor to Bureau Farmer. 

‘Changed from weekly; issued 
bi-weekly from July 1 to Dec. 31. 

5Five issues in July of both years. 

*Five issues in July, 1936; four in 
July, 1935. 

‘Four issues in July, 
July, 1935. 


and August; 


1936; five in 


Roy W. Peet 


Gets Important 
Palmolive Post 


(Picture on Page 1) 

New York, Aug. 6.—Roy W. Peet 
has been appointed advertising man- 
iger of the Colgate-Palmolive-Peet 
Company, it was announced yester- 
day by E. H. Little, vice-president in 
charge of sales and advertising. He 
succeeds Ken R. Dyke after serving 
three years as his assistant. 

The new advertising manager is a 
grandson of Robert Peet, who with 
his brothers William and Jesse 
founded Peet Brothers Manufactur- 
ing Company in Kansas City, Mo., in 
1872, with 28 soap kettles and $800 
as capital. 


Father Was Vice-President 


His father, W. James Peet, was 
vice-president in charge of manufac- 
turing for this firm at the time of 
his death by accident in 1910. 

He was born February 22, 1898, in 
Kansas City. After attending the 
University of Missouri and Harvard 
College, he entered war service in 
the aviation division. He was mar- 
ried shortly after the war, and began 
work with the Peet company, selling 


to the retail trade for the first five 
years. 

He continued in the sales depart- 
ment until 1927 when the company 
was merged with the Palmolive com- 
pany. He then entered the advertis- 
ing department, where he has been 
ever since. 

Mr. Peet makes his home in Sum- 
mit, N. J., and is considered a com- 
petent golfer, having won the com- 
pany golf trophy for the past two 
years. 


Ralph Miles Wounded 


Ralph Miles, an official of Matte- 
son-Southwest, Inc., Houston, which 
specializes in outdoor advertising, 
was shot and critically wounded July 
27. Mr. Miles is past president of 
the Salesmanship Club of Houston. 


Percy Joins Fansteel 


Allan L. Percy, formerly in charge 
of sales promotion for Kaufmann- 
Fabry, Chicago, has been made ad- 
vertising manager of Fansteel Metal- 
lurgical Corporation, North Chicago, 
refiner and fabricator of rare metals 
and alloys. 


Represents “Era” 


Carl F. Megelin, Chicago, has been 
appointed representative of The Im- 
provement Era, Salt Lake City, Utah. 
publication of the young people’s or- 
ganization of the Mormon Church. 


to Readers 


Age next week. 


An Added Service 


Beginning with the August 


17 issue of Advertising Age, 


the distinctive service ren- 


dered by the Advertising Age Index of Retail 


business. 


Activity, in charting the course of retail busi- 
ness in important markets, will be further aug- 


mented through the inclusion of 1933 figures. 


Since U. S. Census figures for dollar volume of 
retail trade, by cities, are available for the year 
1933, the inclusion of retail lineage figures for 
that year will enable readers to calculate, with 
unusual accuracy, the present volume of retail 


trade in any of the cities measured. 


This will be particularly important to those 
advertisers and agencies who plan local cam- 


paigns in part at least upon the volume of local 


Watch for the 1933 figures in the Index of Re- 
tail Activity which will appear in Advertising 
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How Detroit advertiser is 


capitalizing political battle. 


WARNERS BACK 
IN ASCAP FOLD 
AS OF AUGUST 1 


(Continued from Page 1) 


the fold, the costs of operation would 
necessarily become higher and mem- 
bers would obtain smaller royalties, 
it was believed. 

Another consideration involved was 
that if the independent effort of the 
Warners were successful, other mem- 
bers might secede. 

The works of many prominent com- 
posers were virtually withdrawn 
from the air during the past seven 
months. These included Jerome 
Kern, Sigmund Romberg, Otto Har- 
bach, George Gershwin, Victor Her- 
bert, Oscar Hammerstein, Vincent 
Youmans and many others. 

Radio band leaders with theme 
songs in the Warner catalog can now 
return to their original favorites. 
Paul Whiteman can play “Rhapsody 


in Blue,” Abe Lyman can return to | 


50,000 WATTS 


Nashville, Tennessee 


Over a thousand southern 
dealers and jobbers can’t 
be wrong! They say WSM 
sells. Let us show you 
why. 


“IDEAS? Turn us 
loose on your 
product — we'll 
‘spark’ a plan 
toputit Wa 
over via. Ww 


MARKET IN U.S. IS 
INDIANAPOLISE » 


NBC AFFILIATE mip) 


D.E.(Plug) Kendrick [99 
. Ca 
Represented by “ame! 


V. P. & General Mgr. 
WM. G. RAMBEAU CO. -N. Y.- Chicago - Frisco 


\“California, Here I Come,” George 


|Olsen can have his “Song in My 
|'Heart,” Ray Noble, “The Very 
Thought of You” and Fred Allen, 
“Smiles,” 

Most of the present agreements be- 
tween the society and radio stations 
were negotiated as of Jan. 1, 1936, 
and expire Dec. 31, 1940. They call 
for a flat rate for use of music on 
sustaining programs, plus 5 per cent 
of time charges on commercial pro- 
grams. Hotels, night clubs, cafes and 
restaurants are charged a flat rate, 


the majority being on a one-year 
basis. 
Previously a _ three-year contract 


was in effect for radio stations call- 
ing for a graduated percentage of 
commercial time charges, beginning 
at 3 per cent in 1932 and becoming 5 
per cent in 1935. 


Receipts from Music 


The society split $3,200,000 in roy- 
alties among its members in 1935 
and a little under $3,000,000 in 1934. 
In 1934, the Warner firms’ share was 
$340,000. They contended that 40 
per cent of all the music played on 
the radio was published by its sub- 
sidiaries, and that it was entitled to 
a proportionate share of the receipts. 

On July 10 the society declared the 
| biggest quarterly dividend in its his- 
tory, splitting $1,030,000, which was 
$60,000 more than in the preceding 
quarter. 

Net receipts of the society are div- 
ided equally between composer and 
publisher. Composers are classified by 
the commercial value of their works 
to the society. Fifty per cent of the 
publishers’ compensation is deter- 
mined by a mathematical analysis of 
songs used on 100,000 radio programs 
during the year, 20 per cent by their 
seniority in the society, and 30 per 
| cent on the availability of their cata- 
The rating formula is fairly 
| complicated, and was one element 
leading to the Warner resignation. 

Return of the Warner group to the 
)society means virtual abandonment 
of the piece-rate basis of compensa- 
tion for musical compositions, which 
had been suggested as a substitute 
for the flat rate or percentage meth- 
od. It will now be at least 1941 
before this method can be tried again. 
The original Warner policy was to 
promote the piece-rate or measured 
service method, but this was given 
up when no licensees accepted the 
arrangement. 

With its membership rolls now in- 
cluding the Warner firms, the society 
may be more vulnerable to the anti- 


’ 
| logs. 


trust suit pending against it in 
Washington, it was held in some 
quarters, inasmuch as the Warners 


could not carry on as well without 
it as they could with it. 


. . 
“Cosmopolitan” in 
. 
Newspaper Campaign 

The age of accumulation is from 
25 to 35, Cosmopolitan Magazine will 
emphasize in a promotion campaign 
beginning next week. This theme 
was developed from a survey cover: 
ing 89,000 purchases, and advertise- 
ments will show various classes of 
goods acquired by those in the “age 
of accumulation.” 

In addition to the advertising 
press, full page advertisements will 
appear in the New York American, 
New York Times, Chicago Herala- 
Eraminer and Detroit Free-Press and 
Detroit Times. J. Walter Thompson 
Company is in charge. 


“Guide” to Billingslea 

Indiana Farmer’s Guide, Hunting- 
ton, has placed its national repre- 
sentation with J. C. Billingslea Com- 
pany, effective Oct. 1. 


ADVERTISING AGE 


“Help Wanted” 
charges $ 


The rates for this department are as follows: 


and “Situations Wanted,” 


3. ‘ 
All other classifications (single insertion rates): % inch, $2.75; 1 to 3 in., 
per in., $4.75; 4 to 6 in., per in., $4.50; 


30 cents a line, minimum 


7 to 9 in., per in., $4.25; 10 to 12 in., 


Apply 6 P. M. ; ; 
E. S. N., 196 E, Broadway, N. ¥. City 


POSITIONS WANTED 
EXPORT MANAGER 
10 years’ experience export advertis- 
ing and sales promotion large food 
company. Capable organize and di- 
rect introduction of products in for- 
eign countries. Best of references. 
Box 819, ADVERTISING AGE, Chicago 


YOUNG ADVERTISING EXECUTIVE 
Now employed in easy rut as adver- 
tising manager of midwest industrial 
corporation seeks better opportunity 
for using thorough education and 
broad experience to build a_e real 
future. Original forceful thinker; 
can write clear cut publication and 
turect mail copy; experienced in 
agency routine with J. Walter Thomp- 
son and others on industrial and con- 
sumer accounts. Thirty, single, Chris- 
tian; salary $75 but prime require- 
ment active minded associates and a 
challenging job. 

sox §20, ADVERTISING AGHE, Chicago 


SOME NEWSPAPER 
CAN GREATLY INCREASE 
ITS ADVERTISING INCOME 


Wide-awake advertising manager 
and writer of middle age and ma- 
ture experience would be inter- 
ested in position of advertising 
authority with progressive daily 
in active smaller town or city 
which is center of live trading 
area. Has devised and tested plan 
to double local lineage and pres- 
tige of paper in short period. 
Will go anywhere—North, South, 
East or West--to progressive 
community. New York experi- 
ence, No extravagant notions. 
Modest salary to start, and pro- 
motion according to accomplish- 
ments. Available at once. Corre- 
spondence confidential. 


F. MeC., SMITH, 1930 Calvert St., 
Washington, D. C. 


Attention 
Magazines, trade papers, newspapers 
or industrials. Can you use high 
grade well trained and thoroughly ex- 
perienced advertising sales represen- 
tative in Detroit. Wide acquaintance, 
valuable contacts of long standing 
among manufacturing and agency 


field. Also familiar with 
Cleveland territories. Character, per- 
sonality, fine sales record and tip top 
references. G, G. Brooks, c/o Hotel 
Bond, Hartford, Conn. 


FOR SALE 


CLASS MONTHLY 
Established 1918. About $20,000 Yearly 
Gross. Over 15,000 Circulation. Will 
sell 609, control $9,000. 
Harris-Dibble Co., 11 W. 42 St... N.Y.C. 


per in., $4.00; 13 to 15 in. per in., $3.75. Write for discounts on term 
contracts. 
HELP WANTED POSITIONS WANTED 
SALES HELP WANTED COPYWRITING SECRETARY 
‘ertising Salesman for Weekly | University graduate—1l12 years’ edi- 
ere ak Camnte Newspaper. Must|torial and copywriting experience, 
have personality. To Canvass East |radio, newspapers, trade journals, 
Side Territory. Liberal Commission. | publicity, research, analysis. 


Box 831, ADVERTISING 


Box 815. ADVERTISING AGE, Chicago 


Newspaper Promotion or Advertising 
Manager. Age 37, seven years sell- 
ing classified, local, national space 
metropolitan newspapers; five years 
selling national magazine space; five 
years new business, contact and copy 
writing for established agencies. Now 
employed. Outstanding references. 

Box 816, ADVERTISING AGE, Chicago 


DIRECT MAIL EXPERT 
I have been successfully at it for 
fourteen years; qualified to handle 
every detail of a campaign from for- 
mulation to execution; college edu- 
cated; splendid personal background, 
amiable and easy to work with; stu- 
dent of human nature and keenly in- 
terested in all forms of advertising 
that pays the advertiser who “foots” 
the bills; connection sought with. a 
firm that has the foresight to grow. 
Box 818, ADVERTISING AGE, Chicago 
MARKETING, RESEARCH AND 
SALES ANALYST 
Available—young agency executive 
seeks new fields to conquer. At pres- 
ent and for past 5 years with large 


—— ce 


Hormel Renews 


Soup Programs 
Over Columbia 


New York, Aug. 6.—George A. 
Hormel & Co., makers of Horme! 
soups and Chili Con Carne, are 
sponsors of the program featuring 
Juan Haidrigo and his Americanos 
Marimba Band, which has been re. 
newed for another year on the (‘o- 
lumbia network. The program wil] 
shift Aug. 13 from Tuesday to Thurs. 
day evenings, but will continue to 
be broadcast from 10:45 to 11:15 


ip. m., EDST. Batten, Barton, Dur- 


stine & Osborn, Inc., New York is 
the agency. 

“Happy Days,” a new series spon- 
sored by the Democratic Nationa] 
Committee, started Wednesday, Aug. 
5, over 33 stations of the Columbia 
network. Beginning Aug. 11 it will 
be heard each Tuesday from 10:45 
toll p.m., EDST. U.S. Advertising 
Corporation is the agency. 

Wayne King left Aug. 4 for his 
vacation from the Lady Esther pro- 
gram, heard on the NBC-WEAF net. 
He will be replaced on the Tuesday 
night spot, 8:30 p. m., by Horace 
Heidt’s orchestra, and on Wednesday 
night, same time, by Hal Kemp and 
his orchestra. 


” 


Orput Resigns 


Don D. Orput has resigned as pub- 
lic relations director of the Bonne 
ville, Oreg., dam, and will return to 
Portland Sept. 1. The position of 
public relations director will be dis- 
continued. 


agency. Thoroughly experienced in 
marketing, merchandising, research 
and sales analysis. Can produce re- 
sults for some live agency, publisher 
or manufacturer. Excellent refer- 
ences, Starting salary required, $4200. 
AGE, Mm. &. C. 


SALES PROMOTION MAN 
Seasoned advertising man of executive 
calibre with a clean 12 year record of 
results, wants permanent connection 
with national firm or agency. Can 
show convincing proof of ability. 
Box 822, ADVERTISING AGE, N. Y.C. 


College Man, Christian, intimately 
acquainted with all branches of ad- 
vertising, with experience as execu- 
tive, salesman, promotion and _ re- 
search man, wants position, Wide 
acquaintance with national adver- 
tisers and agencies both in New 


| York City and elsewhere. References 


Publishers of National, 


executives particularly in automotive | 
Chicago & | 


from the biggest men in the busi- 


|ness. Give me a job and you'll get a 
| good 


man. 
Address Box 802, ADVERTISING 
AGE, 330 W. 42nd St., N. Y. C. 


MISCELLANEOUS 
IS SOMETHING NEW! 
remarkable process repro- 
sorts of illustrated adver- 
tising literature, sales letters, testi- 
monials, booklets, charts, ete. 
Typesetting or cuts unnecessary! 
500 COPIES $2.63 
Additional hundred copies, 22c 
Send for samples 
LAUREL PROCESS, 480 Canal, VN. ¥.C. 


PHOTO POST CARDS 

Actual Reproductions of your 
Photos . ... . . $15.00 per 1000 
8x10 Size for Salesmen’'s 
Samples .. $10.50 per 100 


HERE 
Our truly 
duces all 


Graphic Arts Photo Service, Box 365 
Hamilton, Ohio. 


Four Join “Trips” 
Joseph Kunzmann has joined the 
sales staff of Trips, New York. He 
was previously sales manager of Dis- 
play Guild, New York. The follow- 
ing New York newspaper representa- 


tives have become associated with 
the same publication: Claude R. 
Abell, formerly with the Post and 


American, Hazel Freeman, formerly 
with the Post and Herald Tribune. 
and Thomas Colville, formerly with 
the Evening Journal, 


White Heads Radiator 


Elwood White has been elected 
president of the United States Radi- 
ator Corporation, Detroit, succeeding 


the board. Mr. White was formerly 
president of Taco Heaters, Inc. 


Dicholhanst to Tribune 


George B. Bickelhaupt, formerly 
with the Minneapolis Journal, has 
become vice-president and general 


manager of The Minneapolis Tribune. 
He was at one time with the St. 
Louis Republic. 


Lyman Joins Agency 


Fred Lyman, former managing di- 
and assistant promotion director of 


joined Fuller & Smith & Ross, Cleve- 


land, as account executive. 
| 


Stuart, Ames & James 
Merge with Southwick 


Stuart, Ames & James, Inc., New 
York advertising agency, have 
merged with the Southwick Com- 


pany, also of New York, under the 
name of the former. C. T. Southwick, 
who joins the new organization, was 
previously with Street & Finney and 
the Erickson Company. Miss Hazel 


|N. Berry also joins the agency as di- 


rector of research. She was formerly 


with the Erickson Company, and 
Congoleum-Nairn, Inc. 
Behr-Manning Corporation, Troy, 


New York, has appointed this agency 
for its coated abrasives, Norton sharp- 
ening specialties and Kork-O-Tan an. 


Henry T. Cole, elected chairman of | tislip 
and general magazines are scheduled. 


the Portland Cement Association, has} will 


rug holder. Business papers 


Taxicabs on Air 


Taxicabs of Cincinnati, Inc., started 
a program Aug. 7 on station WCKY, 
Cincinnati, featuring safety talks 
showing results of tests made with 
Yellow Cabs. The program is heard 
ievery Friday and Tuesday at 10:30 
p. m. 


Bank Promotes Delaware 
Equitable Trust Company of Wil- 


rector of the Farm Fence Institute | mington will soon release a campaign 


citing advantages of the state and 


continue it until April. 1937. 
Merrill Anderson Agency, New York, 
i handles the account. 


Jones Promotes Two 
George C. Congdon has been ap 


| pointed manager of advertising and 


sales promotion of Jones & Laughlin 
Steel Corporation, New York. R. M. 
Gibbs has been named _ assistant 
manager of advertising. 


Nash for Self 


Robert S. Nash, former secretary- 
treasurer of Inter-Press Publishing 
Corporation, St. Louis and Kansas 
City, is now a free lance radio script 
writer with offices at 5437 Lisette 
St., St. Louis. 


Samples Starch 


Faultless Starch Co., Kansas City, 
Mo., took space in the July 29 issue 
of Denver Rocky Mountain News to 
herald a new sampling campaign, 
promising each home “enough starch 
for 50 shirts.” 


| YOU 


REALLY SHOULD KNOW 


vet SIGNS 


VITREOUS 
PORCELAIN 
DO WRITE US for DETAILS 


SAMUEL STAMPING & ENAMELING CO 
516 N. CHARLES ST. FACTORY 
BALTIMORE, MD. CHATTANOOGA, TENN 


Territory Open for Agents 


MO 


gne® TRAY 


SCHOOLS 
pt.S* 116 S.MICH.AVE.. CHICAGO 


MOTORS ape 
MECHANIS 


4 ’ 

All types including New 10 ounce, 110-", 

back geared motor unit that plugs into light circuit. 

No batteries. No radio interference. No transforme’. 
Cool running. Provision for any ting—eny position 

25 r. rahi 8.8. 38 or $1.10 in thousand /ot* 

TURwTARLES, TOO 


MANUFACTURING CO 
185) S. S2nd AVE cicero, tt 


Complete Hote! 
Coverage at 
Minimum Cost 


103 N. WABASH 
cuicaé6é?® 


‘AMERICAN 


HOTEL JOURNAL 
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H. E. Blackman, 
of ‘Inquirer,’ 
Passes at 68 


Atlantic City, N. J., Aug. 5.—Her- 
pert Earle Blackman, 68, secretary 
and assistant general manager of the 
Philadelphia Inquirer, died today at 
his summer home in Ventnor. He 
nad been ill for a year. 

Mr. Blackman was closely associ- 
ated with the late Col. James Elver- 
gon, Jr., of the Philadelphia Inquirer, 
and since the latter’s death had been 
administrator of his estate. 

Born in Blissville, Conn., in 1867, 
Mr. Blackman attended high school 
in Brooklyn, N. Y. He worked three 
years in New York for the Wells- 
Fargo Express Company, and in 1885 
pecame affiliated with Central News 
Company, Philadelphia. 

There Mr. Blackman became asso- 
ciated with James Elverson, Sr., 
through the weekly Elverson publica- 


tions, Golden Days and Saturday 
Night. In 1889 Mr. Elverson bought 
the Inquirer, and Mr. Blackman 


joined the newspaper as assistant to 
the son, Col. James Elverson, Jr. 

He is survived by a son, Earl, 20; 
two brothers, J. L. Blackman, of 
Germantown, Pa., and Walter Black- 
man, of San Francisco; and one sis- 
ter, Mrs. Frederic Nelson, also of 
San Francisco. Mr. Blackman’s wife 
died Feb. 24. 


Kansas Publisher Dies 


Junction City, Kans., Aug. 6.—John 
Montgomery, 87, veteran publisher 
of the Junction City Daily Union, 
died yesterday. He was an employe 
of the Fairfield, Ia., Ledger April 15, 
1865, when word came that Abraham 
Lincoln had died from an assassin’s 
bullet. 


R. J. Zivney Taken 
Milwaukee, Wis., Aug. 4.—Richard 
J. Zivney, 43, founder and vice-presi- 
dent of the Progressive Fine Art 
Company, Milwaukee, and well-known 
in lithographic circles, died yester- 
day at his home here. 


Chambers Succumbs 

Buffalo, N. Y., Aug. 4.—John T. 
Chambers, 68, for 15 years a poster 
artist with Courier Lithographic 
Company, Buffalo, and from 1908 
until his retirement in 1930 with 
Morgan Lithographic Company, Cleve- 
land, died here today. 


Simons-Michelson Named 


Sunnyland Distilling Co., Bards- 
town, Ky., has appointed Simons. 
Michelson Co., Detroit, for a news- 
paper and trade journal campaign. 


MORE FEMININITY 
IS NEW GOAL OF 
LINGERIE GUILD 


Manufacturers Hasten End of 
‘Masculine’ Vogue 


New York, Aug. 6.—Fifty lingerie 
manufacturers have decided that 
they have had enough of “masculine” 
styles and trends in ladies’ under- 
garments and nightwear. 

By promoting a return to “femin- 
inity” in their products, they hope 
to expand their market and thus 
overcome the “masculine” influence 
which is said to be responsible for 
smaller lingerie wardrobes, and per- 
haps for less underclothing on the 
person. 

The manufacturers have banded to- 
gether as the Lingerie and Allied 
Trades Guild, which will furnish au- 
thentic lingerie styles, including neg- 
ligees, nightdresses, pajamas, slips 
and panties, to fashion and beauty 
editors, stores, and film services. 
Naturally the “feminine” treatment 
will receive most favorable consider- 
ation. 


First Industry Plan 


This is said to be the first promo- 
tion that the lingerie industry has 
attempted as a unit. Very few firms 
in this field use consumer advertis- 
ing, although advertising allowances 
made to retailers were not unknown 
prior to the passage of the Robin- 
son-Patman Act. 

The lingerie to be featured by the 
Guild is expected to represent the 
acme of charm, allure and style, in 
short, “femininity” at its best, in or- 
der that women in the upper and 
upper middle strata be won over. By 
following this policy, the Guild is 
applying the maximum, “in fashion 
you start at the top,” and confidently 
awaits prompt and eager emulation 
by those now less heavily burdened 
with lingerie wardrobes and what it 
takes to acquire them. 

Lingerie makers assert that the 
trend in women’s fashions is away 
from the “mannish” vogue, and that 
consequently the Guild’s work will be 
more effective, since it is working in 
harmony with the style cycle, and 
should, in fact, stimulate it. 


Underwear Superfiuous 


The “masculine” influence’ in 
styles for women’s clothes has been 
highly disturbing to the lingerie 
trade. This was because mannish 
modes, with form-fitting lines, often 


made dainty and frilly undergar- 


N IMPOSING group of successful advertising executives 
find this a lucky number. Jt efiables you to use a service 
consisting of ad-setting, engraving; printing and creative 
ability—all under one roof. i Specially trained men are 
always on their toes ‘to serve you 80 Well.that you will come 
back again. We gan lighten your burdens-and at the same 
time produce better and. more profitable pefiting for you— 
at a saving of time, trouble an andj eicie Phone Wabash 7820. 


FAITHORN 


CORPORATION 


AD-SETTING - ENGRAVING «+ PRINTING 
504 SHERMAN STREET, CHICAGO » WABASH 7820 


WHAT "FEMININE" WOMAN WILL WEAR 


Black satin panties, trimmed with Alencon lace in light ecru, are affected by 


women who glory in their 


sex, according to experts. 


ments quite de trop, since they al- 
tered the natural lines of the wearer. 
Anything except tabloid underwear 
abbreviations without punctuation 
was therefore an obstruction to the 
line of the suit. 

The trend away from underwear is 
reported to have reached a complete 
vanishing point in the case of some 
rugged individualists who followed 
the masculine influence to wherever 
it may lead, but authority for this 
statement can be obtained only by in- 
direct ratiocination from signs in 
store dressing rooms, saying women 
without underwear cannot try on 
dresses. 

However, this prohibition is not 
generally understood to be motivated 
by reasons of sudden modesty on the 
part of retailers, nor as a helpful 
gesture to lingerie men. Rather it 
is said to be an attempt to protect 
the dresses from perspiration, and 
thus is primarily a sanitary measure. 

Another factor in the “masculine” 
influence was the simplicity of lines 
and color, which reduced the aver- 
age lingerie wardrobe to unheard-of 
lows, since the owner needed so few 
pieces to be in the lingerie style 
swim. 


The lingerie makers consequently 
look forward to a new day when 
feminine charms will be adequately 
set off by undergarments styled in 
the “feminine” tradition, made pos- 
sible by fashions clearly showing the 
wearer as a woman, and not a man. 

It is also suggested that the newer 
styles may be more intriguing, be- 
cause they show less, but here again, 
the fact is that the lingerie design- 
ers have not gone to the other ex- 
treme of conservatism, although it is 
expected that some unreconstructed 
rebels will not be led into the new 
ways. 

Liberals and the ladies from Mis- 
souri, however, will be shown 
lingerie of such attraction that they 
will soon find their wardrobes very 
skimpy indeed, so that a stock of 
colors, styles, sets for all occasiong 
will be virtually de rigeur for them, 
or they will be found wanting. 

The newer offerings in panties, 
for instance, feature smooth-fitting at 
both the waistline and hips; they 
also have lace trimming, and are 
popular in black. This enables close- 
fitting clothing to be worn over it, 
while the lines of the wearer are 
kept natural and unobstructed for 
accurate appraisal. 

The Guild’s work has just begun, 
and is expected to be conducted on a 
permanent basis, there being no time 
limit set to its existence. It has en- 
gaged a style bureau in New York 
and in Paris, to make sure that in 
lingerie, “femininity” will not fall 
prey in the future to “masculinity.” 


SUPPORTS LOCAL 
CONTRACTOR AS 
COOLING EXPERT 


New York, Aug. 6.—In the still 
formative stage of the air condition- 
ing industry, American Radiator 


Company is using 600 newspapers to 
direct the inquiring public to local 
heating and plumbing contractors 
as the logical source of supply. 
American Radiator 
long distributed its 


plumbing products through some 
40,000 contractors and it feels that 
these local business men have a When you say it BIG you get 
strategic advantage over newcom- 


ers in the field, both because of their 
of the desire 
of the average buyer to concentrate 


contacts and because 


his dealings with a single expert. 


The campaign in this direction is 
embracing copy of from 450 to 600 


lines, which appears monthly. 


Story to Home Owners 


Radiator Company 
air conditioning in 
45 major cities, 
columns on real estate pages. 
size 


newspapers oO 


reaches 
and buyers. 
builders who use American Radiato 
air conditioning equipment. 
ies from prospects for 


cations and general 


well as a radio program. Summe 


of American Radiator 
systems. 
test among its contractors, 


ning August 1. 


two, down to $5 cash prizes. 


Meyer Transferred 


in Chicago. 


manager of several 


New York. 


Company has 
heating and 


At the same time, the American 
is conducting a 
series of weekly advertisements on 


using 85 lines by 2 
This 
is considered sufficient to ob- 
tain good visibility on a page which 
prospective home owners 
It is intended to help 


Inquir- 
home buying 
or building are solicited in the copy. 

The consumer effort is continuous, 
and is centered around home publi- 
magazines, as 


i. r 
comfort is featured, through the use Gl a N T P R | N T b 


Conditioning 


For the first time in its history, 
the company is staging a sales con- 
begin- 
Prizes range from 
an all-expense trip to Europe for 


Matt Meyer has been transferred 
to New York by Scripps - Howard 
Newspapers, after four years service 
He becomes a group 
newspapers. 
David Reid, who has been with Paul 
Block rejoins the national advertis- 
ing department of Scripps-Howard in 


Radio Rivals 
Launch Bitter 
Court Battle 


(Continued from Page 1) 

than $100,000,000 and owning or con. 
trolling the great majority of patents 
covering radio, appliances and ap 
paratus. 

“By the exercise of its financial 
power and patent monoply it domi- 
nates and controls the radio industry 
of the United States and by the acts 
alleged herein is seeking further to 
extend and strengthen its domina- 
tion and control of the industry,” the 
complaint alleged. 

Philco asserts that the merchan- 
dising and distributing of radio re- 
ceiving apparatus is “subject to the 
most intensive competition because 
the market is national and even in- 
ternational, in scope.” It continued: 
“It has required the greatest skill, 
invention, vigilance and effort suc- 
fessfully to develop and maintain 
such a business in the face of the 
highly competitive nature of the 
business, and particularly the com- 
petition of RCA directly or through 
its subsidiary, by reason of its finan- 
cial power and patent monopoly.” 
The complaint was filed by the law 
firm of Winthrop Stimson Putnam & 
Roberts, of which Henry L. Stimson, 
former Secretary of State is a mem- 
ber. 


Raises Gas Tax 


An additional two-cent-per-gallon 
gasoline tax, which raised the total 
state tax to seven cents per gallon 
with an added one-cent federal levy, 
has become effective in Louisiana. 


With “New Yorker” 


Axel H. Blomberg, for the past 
three years with Delineator and pre 
viously with Better Homes and Gar- 
dens, has joined The New Yorker to 
handle food accounts. 


SHOUT mm 


WHY WHISPER YOUR STORY ? 


it over! Sales portfolios, 
window cards, class instruc- 
tion charts, court exhibits— 
make them BIG, make them 
SHOUT, make them sell their 
wares, make them the Rapid 
Giant Print way. Anything 
written, printed or drawn can 
f|| be blown up to giant size in 
Il a Rapid Giant Print—a true, 
clean giant presentation that 
makes ordinary things take on 
new conviction. Why don't 
you call in a Rapid Contact 
Man to explain? 


r 


"STATS 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 

ton, 444 Madison, VAnderbiit 3 - 3686 

CLEVELAND, Ninth — Chester Bidg., 

MAin 9335 @ CHICAGO, {10 Se. Dear- 

born, 228 Ne. La Salle, 360 No. Michigan 
Ave., STAte $977. 
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THREE DAILIES 
ADOPT A RIGID 
PUBLICITY CODE 


Nashville, Tenn., Aug. 6-—The 
three Nashville newspapers have 
adopted rules governing publicity to 
protect both readers and advertising, 
according to an announcement by 
the Banner, the Tennessean and the 
Evening Tennessean. The agreement 
was worked out by a committee rep- 
resenting the editorial and advertis- 
ing departments of the three papers. 


Advertisers Notified 

Letters announcing the ruling have 
been sent to advertisers over signa- 
tures of James G. Stahlman, pub- 
lisher of the Banner and Lit J. Par- 
due, receiver for the Tennessean. The 
announcement said there will be no 
business office “musts” and all news 
must be handled through editorial 
The following excep- 
tions will be made: 

Special pages or sections for ad- 
vertisers: free publicity will not ex- 
ceed one column for every full page 
of paid ecvartietng. This does not 


apply to specials dealing with groups 
of merchants where no individual 
publicity is given, such as fashion 
sections or other such newspaper 
promotions where editorial matter 
does not relate to the advertiser. The 
other exception is cooking schools, 
radio shows, automobile shows, spe- 
cial traveling and resort sections, 
special school sections or special edi- 
tions of any nature promoted and 
originated by the newspapers. Pub- 
licity will be limited to 1214 per cent 
of the total paid advertising space 
in such sections or editions. 


Winship Joins Fertig 

Richard S. Winship has joined 
Lawrence Fertig & Co., Inc., New 
York, in an executive capacity. He 
was upstate New York sales man- 
ager of Frankfort Distilleries and 
prior to that with Johnson & John- 
son and Charles P. Cochrane & Co. 


Muller Appointed 


J. P. Muller & Co., New York, have 
been appointed by Spiral Binding 
Co., of that city, manufacturers of 
permanent and loose leaf wire bind- 
ings. Ben Sackheim is account 
executive. 


Kirby with E. Katz 
Davis Kirby, for the past year with 
the Yankee Network, has joined EF. 
Katz Special Agency as salesman in 

the radio division in New York. 


new advertiser’s 


TAMPAX STARTS 
EDUCATION OF 
WOMEN OF U. 5 | 


New York, Aug. 6.—-Depending on 
the power of advertising to revolu- 
tionize feminine hygiene in favor of 
its product, a sanitary napkin to be 
worn sige ah Tampax, Inc., New | 
Brunswick, N. J., launched a major 
campaign last week with a color | 
page in The American Weekly. The 
indications are that it will be the 
biggest campaign in this classifica- | 
tion for fall. 


Headed by Mann 


The fall program scheduled by the | 
agency, J. M. 
Mathes, Inc., includes additional 
smaller units in The American 
Weekly and black and white pages in | 
Good Housekeeping, Ladies’ Home | 
Journal, McCall's, This Week, True 
Story and Woman's Home Compan- 
ion, as well as the use of Sunday 
newspapers in leading cities. 

Trade papers are being employed 
freely and a feature of the campaign | 
is a drive to interest physicians in 


} 


SUNBAKE 
007 


ON THE JOB 


The life of Continental produced 
posters has been put to the test in 
the past several torrid weeks—yet 
they have all stood the severest test 
of the sun's damaging rays—and 


AND 
STILL 


have remained on the 


ing a selling job for America's great 


corporations. 


Every Continental poster is pro- 
duced with superior products—inks 
—paper—skill—these elements _in- 


sure their vitality. 


For your next poster job—specify 
"poster 


Continental — it's 
ance.’ 
cone 


CONTI N Tht 


LEVELAND, OHIO. 


LITHOGRAPH CORP. 


boards—do- 


insur- 


HIPP ODROME. SAT, JULY 25 


SGA AS eh Os cet 


MY MOTHER SAYS OUR 
DODGE IS $O ECONOMICAL 


Goa PLAY ia oer 
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Cade PR 


NEW SHAPE AIDS FLASHLIGHT SALES 


ae 
‘ d +t 


b, ie 


Usona Mfg. Co., Toledo, is introducing a new novelty flash light, in a wide range 


of colors under the name, 


"Jewelites." 


giving their recommendations, medi- 
cal journals being used. 

The daring Tampax venture re- 
flects the judgment and courage of 
Ellery W. Mann, who resigned as 


president of Zonite Products Cor- 
poration last May to become presi- 


dent of Tampax, Inc., and two asso- 
ciates at Zonite who accompanied 
him, Thomas F. Casey and E, A. Gris- 
wold. They purchased the Tampax 
business and patents from a Denver 
company which had manufactured 
it for several years. 

There has been a limited substitu- 
tion of a tampon of surgical cotton 
for an external sanitary pad _ for 
years, the device finding especial 
favor with actresses, dancers, and 
sportswomen. The requests made of 
drug and department stores by these 
users for a packaged, ready-to-use 
tampon led to the introduction of 
trade-marked brands. 

Most of these were first placed on 
the market in Hollywood, one, 
Holly-Paks, taking its name from its 
birthplace, and sales from limited 
distribution were built up to some ex- 
tent by mail order advertising. Re- 
cently, two or three of the brands 
which had secured distribution 
through department stores in large 
cities have carried small newspaper 
space where the products were avail- 
able over the counter. 


Opportunity Is Seen 


The advertising of these manufac- 
turers has been stimulated during 
the past two years by the relaxing 
of advertising effort by Kotex and 
Modess, who have found it difficult 
to maintain appropriations on the 
small margins competition from 
numerous private brands have left 
them. 

Believing all these circumstances 
would aid them if they hastened to 
seize the opportunity, the Tampax 
company has begun advertising be- 
fore all phases of the merchandising 
program could be worked out. Copy 
was prepared before a package re- 
designing job could be completed, 
and the first window display is not 
yet ready. 

The drive for outlets did not get 
into full swing until the first copy 
appeared last week. Co-incidentally, 
however, a number of drug chains 
and department stores signed up. 
The profit motive, as well as the con- 
sumer advertising, is persuasive 
with dealers. Tampax’ advertised 
retail price is 35 cents for a box of 
10, whereas the external type sani- 
tary napkin retails six boxes for a 
dollar and less. 

Realizing the difficulty of describ- 
ing the advantages of Tampax pub- 
licly, Tampax, Inc., first distributed 


samples to the _ publishers of 
media it was planned to use with 
the request they be given to feminine 
staff members and their opinions 
checked with copy claims and treat- 
ment. 

This precaution might have had 
something to do with the fact that 
no publisher has objected to copy 
submitted. 

Trial Is Urged 


The Tampax advertising story 
builds on the foundations erected by 
Modess and Kotex with their cam. 
paigns stressing “invisibility,” elimi- 
nation of odor and comfort. Women 
are urged to give the product a trial 
with statements such as, “Your doc: 
tor will be the first to tell you that 
Tampax is the most natural and 
most hygienic method of sanitary 
protection.” 

Copy is illustrated with photo 
graphs of feminine beach loungers, 
tennis players, equestriennes and 
ball-room dancers. A coupon is pro- 
vided for ordering a_ regular-size 
package at the regular price or a 
tree booklet. 

The booklet, which will also be 
distributed through retailers, an: 
swers some questions which would 
be particularly difficult to handle in 
advertising. For instance, there is 
the matter of the use of the product 
by unmarried women and _ young 
girls. 

The answer here is that the mab: 
ufacturer has queried a number of 
physicians, who have replied that 
Tampax is entirely suitable for use 
by most young girls. Where there 
is doubt, the booklet suggests pro 
fessional advice. 


Miss Miller to Fertig 


Mathia Miller has joined the copy 
staff of Lawrence Fertig & Co., New 
York. She has been on the copy staf 
of Young & Rubicam, New York, for 
five years. 


Pumphrey to Radio Firm 


Preston Pumphrey has _ joined 
Bruce Chapman-Jesse Butcher, In¢. 
New York, radio producing firm, 
general production director. He w4* 
formerly in the radio department 0 
Benton and Bowles, New York. 


Mears in Films 


Mortimer W. Mears has dissolved 
his organization, Mears Advertisiné 
Agency, St. Louis, to join the 0% 
tional publicity division of Alexande! 
Film Co., Colorado Springs, Colo. 


Names Fenger-Hall 


Moscow, Idaho, Star Mirror ha 
appointed Fenger-Hall Co., Ltd., 54? 
Francisco, as national representative 
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THREE DIMENSIONS FOR POWDER DISPLAY 
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¥ GOTHAM 


GOLp. Stripe 4 


BEAUTIFUL SILK STOCKINGS 
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Gotham Silk Hosiery Company has designed its pictorial advertising for fall to lead the eye to the gold 
stripe which trade-marks the product. 
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UP A NOTCH "AND GOOD LUCK, MISS KRIEG" 
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Only six words of copy are used in the current display of Lucretia 
Vanderbilt face powder. 


FIRST ADVERTISEMENT FOR NASH Ralph W. Jennings, appointed ad- 


vertising manager of Burlington 
Railroad, Chicago, succeeding 
H. F. McLaury, who has joined 
Association of American Railroads, 
Washington, D. C. Mr. Jennings 


i has been assistant advertising man- 
Twelve months ago my associates ager. 


and I began preliminary work upon 
a motor car which would embody 
our ideals. You will be given the 


first view of the finished car in this HUNDREDS OF FEET OF TOASTMASTER ADVERTISING ON DISPLAY 


magazine two weeks from today. . — . 


Cy) hack 


Mrs. Muriel Brechler (right), chairman of education committee, Women’s Adver- 
tising Club of Milwaukee, presents Frieda Krieg with a scholarship in Marquette 
University's school of journalism. 
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VALWE CARS AT VOLUME PRICES 


The first f . . ° 
appeared oy tay hy py oh pre ribs Sees thet ‘time the How McGraw Electric Company, Minneapolis, displayed some of advertising of past ten years at its 
“ompany has spent $20,000,000 in magazines and newspapers. (Story on Page 23.) sales convention at Nicollet Hotel. Fifteen magazines are on the fall schedule. 
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ADVERTISING AGE 


We have “test-tubed” newspaper space 
performance in the laboratories of long- 
time advertiser-experience. We have 
weighed and measured actual results 
against the dollars spent to get them. 


The findings, now published, amply 
prove that in the circulation of this news- 
paper is a response power much above 


the usual. 


And this factor that produces plus re- 
sponse-power—that energizes sales—we 
call “Vitamin V” . .. because it is ener- 
gizing in its action, just as are certain 
food vitamins. The “V” stands for vitali- 
ty, vigor and value—all of which are 
strongly present. 


Here are a few of many cases that jus- 
tify the above statements: 


TEST: Exclusive small-space copy in- 
creased tenfold the average daily sales 


of a private brand of toiletries— 


TEST: Little ads in below-zero weather 


gave a local shoe advertiser sales at a 
lower cost than ever before— 


TEST: Keyed Sunday promotions for an 
important firm of Chicago merchants 
produced big volume at an advertising 


expense as low as 1.4%. 


We have a sizable book filled with such 
verified reports—proof of “Vitamin V” in 
action—the energy factor in Herald and 
Examiner readership that increases sales 
beyond the point of normal expectancy. 


This book tells the story of “Vitamin V" 
in case history form. It is packed with 
new and dependable information on 
low-cost selling in the nation’s second 
market. If you haven't received your 
copy, please send for it today. 


CHICAGO HERALD 
AND EXAMINER 


ww“ 
RICH IN Ni fe " 


NATIONAL ADVERTISING REPRESENTATIVES 


PAUL BLOCK AND ASSOCIATES 


NEW YORK CHICAGO PHILADELPHIA 
DETROIT BOSTON CINCINNATI! 
LOS ANGELES SAN FRANCISCO 
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